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The  Register  and  Orange  County,  California— one  of 
the  fastest  growing  papers  in  the  nation  serving  one  of 
‘  *  the  fastest  growing  markets. 

Orange  County  grew  by  more  than  Vx  million  new 
residents  in  the  past  10  years.  Population  two  million. 
Now  the  sixth  largest  county  in  the  U.S.A.  Surprised? 


lie  Ile0i9ter 


A  Division  of  Freedom  Newspapers.  Inc. 

625  North  Grand  Avenue,  Santa  Ana,  California 
Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 


Circulation;  253.388  Daily;  280.970  Sunday  —  ABC  Publisher  s  Statement.  9/30/82 


What^s  increased  by 
more  than  60%  in  the 
in  the  last  10  years 
besides  the  cost  of 
doing  business? 


The  Daily  Breeze 

In  1972  Daily  Breeze  circulation  was  63,873. 
November  1982's  average  was  102,849. 
Now,  that's  inflation! 

The  Daily  Breeze,  serving  the  affluent  market 
of  Southwest  Los  Angeles  County. 

SOURCE:  ABC  Mar.  31,  1972,  Nov.  30,  1982. 


It's  getting  to  people. 


Goss; 

Market-Driven  A  modular  system  for 

Technology  offset  conversions 


The  Goss  Headliner  Offset  Press 


The  Headliner®  Offset  press 
offers  you  all  the  features  and 
productivity  you  expect  from 
a  double-width  press.  Yet  its 
modular  design  lets  you  buy  as 
much  or  as  little  equipment  as 
you  want  to  fit  your  needs,  your 
budget,  your  products  and  your 
future  market  requirements. 

Flexible,  compact  design. 

Use  your  existing  sub¬ 
structure  and  reels-tensions- 
pasters,  or  folders  and  angle 
bars,  or  both.  You  will  still  get  the 
benefits  of  a  new  Goss  offset 
press.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset 
press  system.  Its  compact 
design  can  eliminate  the  need 
for  a  new  plant. 

Color  flexibility. 

Choose  the  color  capability 
you  need  from  three  arrange¬ 
ments:  A  unit  with  half-deck  for 
true  offset  spot  and  process 


color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color 
cylinder  for  certain  spot  color 
applications.  The  press  is 


available  with  open  fountain  or 
Injector  inking  and  the  Goss 
Color  Control  System  for  remote 
ink  setting.  Choose  the  electronic 
Goss  Press  Control  System  and 
Page  Area  Reader  as  added 
aids  to  productivity.  The 
Headliner  Cffset  is  designed  for 
quality  printing,  fast  makeready 


and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility. 

The  Goss  Regent  2:1  multi- 
web-width  folder,  with  or  without 
the  optional  quarter  folder, 
provides  the  product  flexibility 
you  need.  The  press,  featuring 
a  wide  web-width  range,  is 
available  in  four  cutoffs. 

Goss  mailroom  equipment 
and  systems  and  Goss  turnkey 
installation  services  can  further 
enhance  your  new  production 
facility. 

For  more  information,  write 
for  the  Goss  Headliner  Cffset 
brochure  or  contact  your  Goss 
representative.  Goss  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600. 
Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 
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By  All  Accounts 
A  Successful  Year 


Jacksonville  is  a  unique  city.  It  grows  steadily 
despite  a  lagging  national  economy 

The  city  is  reflected  in  the  newspapers  that 
serve  it-  our  newspapers.  We’ve  continued  to 
grow  by  producing  top-quality  editorial  products 
and  providing  reliable  delivery  every  day. 

Our  circulation  is  up  across  the  board.  We’re 
especially  pleased  with  the  growth  of  our  evening 
newspaper,  the  Jacksonville  Journal.  In  a  year  of 
declining  afternoon  dailies  The  Journal  attracted 
in  excess  of  3,300  new  readers,  based  on  a  read¬ 
ership  of  2.3  per  paper. 

We  think  that  says  something  very  positive 
about  our  people,  our  community  and  our  news¬ 
papers. 

Since  we’re  the  principal  source  for  news  in 
Jacksonville,  we  try  to  have  a  positive  influence 
on  our  half-a-million  readers. 

They’ve  certainly  had  a  positive  influence  on 
us. 

S^heflorida  Slimes  -iltiion 

Jacksonvil.ejQyj.j^^j 

One  Riverside  Ave.,  Jacksonville,  Fla.  32202 
904/359-4111 
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*  Major  meetings  in  bold  face 

JANUARY 

9-12 — National  Retail  Merchants  Association,  N.Y.  Hilton/ 

Sheraton  Centre,  N.Y.,  N.Y. 

10-11 — Newspaper  Advertising  Co-Operative  Network  (NACON), 

semi-annual  sales  seminar,  Fairmount  Hotel,  New  Orleans,  La. 
12-15— ANPA  Labor  and  Personnel  Relations  Conference, 

Boca  Raton,  Fla. 

23-26— International  Newspaper  Advertising  and  Marketing 

Executives,  Caesar's  Palace,  Las  Vegas,  Nev. 

25-26 — University  of  Nevada-Reno  conference  on  The  Eth¬ 

ics  of  the  Sports  Story, '  Harrah's  Hotel-Casino,  Reno,  Nev. 

27-29 — Tennessee  Press  Association,  Nashville,  Tenn. 

27-29 — Western  Kentucky  Press  Association,  Executive  Inn 

Rivermont,  Owensboro.  Ky. 

27-29 — Texas  Press  Association  Convention  &  Trade  Show, 
Fort  Worth  Hilton,  Fort  Worth,  Texas. 

FEBRUARY 

9- 10 — New  England  Newspaper  Advertising  Executives  Assoc¬ 

iation,  Parker  House,  Boston,  Mass. 

10- 13 — California  Newspaper  Publishers  Association,  Conven¬ 

tion  and  Trade  Show.  Hyatt  Regency,  San  Francisco,  Calif. 

12-16 — Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

17-20 — Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D.C. 

20-22 — Inland  Daily  Press  Association,  Fairmont  Hotel,  New 
Orleans.  La. 

20-26 — Suburban  Newspaper  of  America  Management  Con¬ 

ference,  Cerromar  Beach  Hotel,  Dorado,  Puerto  Rico. 

MARCH 

3-5 — Maryland-Delaware-D.C.  Press  Association,  Sheraton 
Inn,  Frederick,  Md. 

6-9 — Food  and  Science  Editors  Conference,  sponsored  by 
the  Institute  of  Food  Technologists,  Chicago,  III.,  Hyatt  Regency 
Hotel,  Baltimore,  Md. 

9-12 — National  Newspaper  Association  Gov't  Affairs  Confer¬ 
ence,  Hoiiday  inn-Capitai,  Washington,  D.C. 

17-20 — New  York  Press  Association,  The  Americana,  Albany,  N.Y. 
31-Apr.1 — Newspaper  in  Education  conference.  Holiday 

Inn-Capital.  Washington,  D.C. 

Seminars/Workshops/Clinics 

JANUARY 

9-14 — American  Press  Institute,  'Editing  the  Weekly  Newspa¬ 
per, "  Reston.  Va. 

9- 14 — American  Press  Institute,  “Improving  Newspaper  Con¬ 

tent, "  Reston,  Va. 

10- 14 — Knight-Ridder  Newspaper  Institute  of  Training,  Effec¬ 

tive  Human  Relations,  Miami,  Fla. 

16-21 — American  Press  Institute,  "Marketing  the  Daily  News¬ 

paper,"  Reston.  Va. 

16- 26— American  Press  Institute,  “Executive  Editors  and 

Managing  Editors,  "  Reston,  Va. 

17- 21 — Knight-Ridder  Newspaper  Institute  of  Training,  Org¬ 

anization  and  Team  Development,  Miami,  Fla. 

27-28 — New  Limitations  on  Your  Right  to  Discharge  Em¬ 

ployees.  sponsored  by  Inland  Daily  Press  Association  and  South¬ 
ern  Production  Program  Inc.,  Hyatt  Regency  Hotel,  Kansas  Ci¬ 
ty,  Missouri. 
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Letters 

NOT  GUILTY 

In  the  Novenber  27th  issue  of  Editor 
&  Publisher  the  director  of  public  rela¬ 
tions  for  Phillips  Petroleum  Co.  said  the 
Kansas  City  Star  and  Times  aren’t 
interested  “in  our  side”  of  the  natural  gas 
deregulation  and  the  Kansas  severance 
tax  issues. 

He  also  said  the  company  had  offered 
executives  for  us  to  interview  and  that 
Phillips  simply  wanted  to  “talk  with  the 
reporters,”  but  that  his  company  was 
being  ignored. 

We  plead  not  guilty. 

The  Star  and  Times  are  always  recep¬ 
tive  to  listening  to  all  sides  on  any  issue. 
And  we  strive  to  get  all  sides  represented 
in  all  stories. 

We’ve  checked  into  the  E&P  report 
and  believe  we’ve  been  fair  to  all  sides  on 
both  of  these  highly  complex  and  emo¬ 
tional  issues. 

For  example,  on  the  ongoing  natural 
gas  deregulation  story  a  reporter  spent 
nearly  an  hour  on  the  phone  with  a  Phil¬ 
lips  executive  and  used  part  of  the  materi¬ 
al  in  our  story,  although  not  specifically 
using  Phillips  as  a  source. 

A  meeting  is  already  set  up  between 
editors  and  reporters  for  our  papers  and 
Phillips  representatives. 

Philllips  representatives  frequently 
come  into  our  newsroom  and  reporters  on 
both  staffs  take  the  time  to  listen  to  their 
views  on  any  industry-related  subjects. 

We  don’t  always  write  articles  as  a  re¬ 
sult  of  these  contacts,  but  the  doors  to 
this  newsroom  are  never  closed  —  to 
anyone. 

Michael  J.  Davies 

(Davies  is  editor  and  publisher  of  Kansas 
City  Star  and  Times.) 

VOTE  AGAINST 

I  read  with  interest  the  E&P  editorial  of 
December  1 1 .  Of  course  we  cannot  agree 
with  your  conclusion  that  the  vote  was 
strictly  a  vote  against  the  Teamsters,  but 
rather  a  vote  against  union  representat¬ 
ion. 

Just  a  few  years  ago,  the  Lorain  Jour¬ 
nal  editorial  employees  rejected  attempts 
by  the  Guild  to  organize  them. 

Harry  L.  Horvitz 

(Horvitz  is  publisher,  Lorain  Journal.) 


EXPOSED  PROBLEM 

“Why  isn’t  there  more  management 
training  for  women  (and  men)  at  news¬ 
papers?”,  was  the  question  asked  at  the 
Society  of  Professional  Journalists,  Sig¬ 
ma  Delta  Chi  convention,  stated  in  Edi¬ 
tor  &  Publisher  for  November  20. 

In  June  1977  in  an  interview,  I  said, 
“The  problem  for  women  (and  men)  in 
newspaper  management  positions  lies  in 
EDITOR  &  PUBLISHER  for  January  8,  1983 


what  (I)  perceive  as  the  widespread 
inexperience  of  today’s  newspaper  exec¬ 
utive  in  managing  people.  All  manage¬ 
ment  should  undergo  management  train¬ 
ing  before  stepping  into* such  an 
important  position. 

“Management  problems  arise  by  con¬ 
tinuing  the  age-old  tradition  of  promoting 
reporters  who  lack  real  training  into  man¬ 
agement  positions.  Too  much  is  happen¬ 
ing  in  the  newspaper  industry,  too  many 
changes  are  occuring  to  rapidly  for  the 
trend  to  continue.” 

In  the  five  years  since.  I’ve  pioneered  a 
program  to  teach  education  system  admi¬ 
nistrators  how  to  communicate  and  man¬ 
age  more  effectively,  have  written  four 
manuals  on  communications  manage¬ 
ment  techniques  and  many  mini¬ 
publications  that  are  in  use  in  all  states 
and  Canadian  provinces.  I’ve  done  man¬ 
agement  consulting  and  numerous  work¬ 
shop/short  courses. 

At  the  request  of  managers  who  needed 
to  select  staff  members  to  fill  their  specif¬ 
ic  needs  from  the  field  of  17,000  reporters 
and  editors  out  of  work,  I  wrote,  “How  to 
hire  competent  communications  help.” 
In  the  writing,  I  drew  on  years  of 
experience  as  an  editor/photojournalist 
for  major  dailies  and  non-dailies,  and 
communications  program  designer. 

It  tells  how  to  look  at  resumes,  screen 
applicants,  test  applicants  (with  test 
questions  and  keys),  draft  job 
descriptions,  hire  and  counsel  to  help  em¬ 
ployees  succeed  and  use  creativity.  It 
helps  the  manager  succeed. 

It’s  paradoxical  that  ineffective  man¬ 
agement  continues  to  exist  in  the  com¬ 
munications  industry  when  com¬ 
munications  is  the  basis  of  effective  man¬ 
agement.  Whatever  you  call  it:  employee 
relations,  community  relations  ...  it 
boils  down  to  human  relations.  The  core 
of  that  is  communications. 

Jean  Wiley  Huyler 

922  N.  Pearl,  A-27 
Tacoma,  WA  98406 

HIRE  NEWS  PROS 

During  the  past  month  I  have  received 
requests  from  the  search  committee  at 
two  different  universities  seeking  new 
deans  of  journalism.  The  chairman  of  one 
of  the  committees  was  a  professor  of  En¬ 
glish;  the  chairman  of  the  other  was  a 
professor  of  engineering.  I  also  received  a 
long  distance  telephone  call  from  the  edi¬ 
tor  of  a  leading  daily  newspaper  in  a  state 
whose  university  also  needs  a  new  jour¬ 
nalism  dean.  He  told  me  that  the  school’s 
administration  refused  to  include  any 
professional  journalists  on  the  committee 
but  he  wanted  to  make  some  recom¬ 
mendations  anyway  and  wanted  advice. 

Often  when  journalists,  academic  or 
professional,  are  appointed  to  search 
committees  they  are  outnumbered  by 
representatives  of  other  faculties  who 
often  share  the  supercilious  contempt  for 


ADVANTAGES — Eight  newspaper 
advertising  advantages  were  stressed  by 
the  Oklahoma  City  Time  and  Daily 
Oklahoman  in  an  ad  headlined,  "Nothing 
Else  Compares  To  Newspaper  Advertis¬ 
ing."  A  subhead  introducing  copy  empha¬ 
sized  that  44%  of  adults  look  forward  to 
newspaper  advertising,  29%  to 
magazine  advertising  and  only  about  1  in 
10  to  tv  or  radio  advertising  copy. 

journalists  that  many  ivory-towered 
pedants  have. 

This  situation  is  ridiculous,  out¬ 
rageous.  I  have  never  been  named  to  a 
committee  to  find  a  new  dean  for  the 
medical  school  or  a  chairman  of  the 
department  of  economics.  The  obvious 
ref^usal  of  university  administrations  to 
recognize  journalism  as  a  profession 
whose  schools  should  have  the  same 
autonomy  and  prestige  as  medical,  law 
and  other  professionals  have  is,  in  large 
part,  the  reason  journalism  schools  arc 
not  better  than  they  arc. 

When  a  leading  writer  was  researching 
an  article  he  selected  ten  deans  of  journal¬ 
ism  at  random  for  interviewing.  He  was 
startled  to  learn  that  seven  of  the  ten  had 
no  professional  journalism  experience. 
Can  you  imagine  70  per  cent  of  all  heads 
of  departments  of  surgery  who  never  had 
been  inside  an  operating  room?  Or  70  per 
cent  of  the  professors  of  Spanish  unable 
to  speak  the  language? 

A  partial  explanation  of  the  situation 
probably  is  the  awe  with  which  editors, 
publishers  and  almost  everyone  else  re¬ 
gards  educators — a  hangover  of  their 
own  school  days.  At  any  rate  even  ex¬ 
perienced  veteran  reporters  arc  naive 
and  gullible  in  accepting  the  handouts  of  a 
university’s  public  relations  or  alumni 
office.  They  overlook  the  fact  that  today 
higher  education  is  Big  Business  and 

(Continued  on  page  7) 
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NOTHING  ELSE  COMPARES 
TO  NEWSPAPER  ADVERTISING 


MARTIN 

FURNITURE 


bHO^PMG  CONVEMCNCE  YOU  CAN  REFER  TO  AGAIN  AND  AGAIN! 


PRESS ‘N  TIMES 


By  DON  FITZGERALD 


“It’s  your  bank,  sir.  You’re  overdrawn  again. 


KNIGHT 

RIDDER 


CITY _  STATE _  ZIP _ 


Kiiight-Riddcr  Newspapers 
bistiaiteof  Training 

One  Mtrrald  Pla/a.  Miami.  Morula  ^UOl 


This  is  a  new  seminar  created  to  meet 
the  needs  of  editors  who  are  in  positions 
that  require  design  and  graphics  editing 
skills. 

The  program  is  designed  to  teach 
participants  how  to  create  functionally 
integrated  page  layouts,  develop  prototypes 
for  new  editorial  products,  utilize  computers 
as  design  and  graphics  tools,  conceptualize 
and  create  informational  graphics,  and 
design  for  the  most  effective  and  efficient 
use  of  space;  work  with  type  and  graphic 
devices. 

A  large  portion  of  this  seminar  involves 
hands-on  participation  with  extensive 
critiquing  by  Roger  F.  Fidler,  Knight-Ridder 
Newspaper’s  design  consultant. 

Each  seminar  is  limited  to  20 
participants.  To  register,  fill  out  and  return 
the  form  below  to  Knight-Ridder 
Newspapers  Institute  of  Training,  1  Herald 
Plaza,  Miami,  FL  33101  or  phone  the 
Registrar,  305/350-2905.  The  full  fee  of 
$350  is  payable  in  advance  and  includes  all 
meeting  materials.  Expenses  for  travel  and 
lodging  are  additional.  Upon  receipt  of  the 
fee,  additional  information  concerning  the 
seminar  and  accommodations  will  be  sent. 


COMPANY, 


Please  enroll  the  following  person  in  the  Effective  Newspaper 
Design  and  Graphics  Editing  seminar. 


REGISTRATION  FORM 


Effective 


•  February  14-18, 1983 


FINANCIAL 


About  awards 


Joel  Brinkley 
wins  consumer 
reporting  award 


AL  NEUHARTH,  the  head  of  Gannett  Co. ,  was  honored  by  the  Internation¬ 
al  Circulation  Managers  Association  when  he  became  the  newest  member  of 
its  Newspaperboy  Hall  of  Fame.  The  Hall  of  Fame  is  located  in  The  Newspap¬ 
er  Center,  ICMA's  headquarters  in  Reston,  Va. 


Winners  in  the  23rd  annual  J.C.  Pen- 
ney-Missouri  Newspaper  Awards  com¬ 
petition  were  announced  in  Columbia, 
Mo.,  by  Dean  Elmer  W.  Lower,  School 
of  Journalism,  University  of  Missouri- 
Columbia. 

A  total  of  $12,850  will  go  to  25  winners 
in  the  national  competition  which  recog¬ 
nizes  excellence  in  reporting  and  editing. 
While  the  J.C.  Penney-Missouri  News¬ 
paper  Awards  focus  on  people/family/ 
lifestyle  sections,  the  four  reporting 
categories  are  open  to  lifestyle  stories 
appearing  in  all  sections  of  a  newspaper. 

For  the  second  straight  year,  the 
Courier-Journal,  Louisville,  Ky.,  won 
the  consumer  affairs  reporting  award. 
This  year’s  prizewinner  is  Joel  Brinkley 
for  his  four-part  series  headlined  “No¬ 
body’s  watching:  Why  Kentucky  doesn’t 
protect  us  from  dangerous  doctors.’’ 

Other  reporting  winners  in  the  1982 
competition  are  Jo  Imlay,  Everett 
(Wash.)  Herald,  general  reporting  series, 
and  Marlyn  Schwartz,  Dallas  Morninti 
News,  fashion  and  clothing  reporting. 

There  was  a  total  of  1,424  entries. 
Awards  will  be  presented  at  the  annual 
workshop  and  awards  dinner  in  Columbia 
in  March. 

The  winners: 

The  Paul  Myhre  Awards  for 
Excellence  in  Reporting. 

Single  story:  Jo  Imlay,  Everett  Herald, 
$1 ,000  for  her  story  headlined  “Farewell 
to  Phyllis:  A  story  of  love  and  dying.”  A 
special  award  of  $100  to  Donald  P. 
Myers,  Miami  News.  Honorable  men¬ 
tions  to  Bob  von  Sternberg,  also  of  the 
Everett  Herald,  and  Michael  Kranish, 
Miami  Herald. 

Series:  Rena  Wish  Cohen,  Arlington 
Heights,  111.,  Sunday  Herald,  $1,000  for 
her  four-part  series  headlined  “Cancer  at 
32:  A  reporter’s  story.” 

Consumer  Affairs  Reporting:  Joel 
Brinkley,  Courier-Journal,  Louisville, 
Ky.,  $1,000  for  his  series  on  the 
ineffectiveness  of  the  medical  licensure 
board  in  policing  doctors  and  protecting 
citizens. 

Fashion  and  Clothing  Reporting:  Mar¬ 
lyn  Schwartz,  Dallas  Morning  News, 
$1,000  for  her  story  headlined  “For 
Christmas,  stylists  get  everything  but  the 
brush.’’  Honorable  mention  to  Phil 
McPeck,  Sunday  Pantagraph,  Blooming¬ 
ton,  Ill.,  and  Tracy  Brobston,  also  of  the 
Dallas  Morning  News. 

Sections  and  their  Editors-Class  1  (dail¬ 
ies  under  25,000  circulation):  First,  Bra- 
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zosport  Facts,  Clute,  Texas,  Cynthia 
Lancaster,  $1,000;  second,  Gwinnett 
Daily  News,  Lawrenceville,  Ga.,  Sarah 
King  $500;  third,  Fayetteville  (N.C.) 
Times,  Tom  Lassiter,  $250. 

Class  H  (dailies  25,000  to  100,000 
circulation):  First,  Ann  Arbor  News,  Chic 
Bain,  $1,000;  second,  Ledger-Star,  Nor¬ 
folk,  Va.,  Lynn  Feigenbaum,  $500;  third. 
Fort  Wayne  (Ind.)  New.s-Sentinel. 

Class  111  (dailies  100,000  to  250,000  cir- 
culation):Dtt//«.y  Times  Herald,  Ron 
Smith,  $1,000;  second,  Cincinnati  En¬ 
quirer,  Ron  Schoolmeester,  $500;  third, 
Rochester  Democrat  and  Chronicle,  J. 
Ford  Huffman,  $250. 

Class  IV  (weeklies);  First,  Tigard 
Times,  Beaverton,  Ore.,  Tim  Harrower, 
$1,000;  second.  Village  Times,  East 
Setauket,  N.Y.,  Ann  Fossan,  $500;  third, 
Hillsboro  (Ore.)  Argus,  Jim  Price,  $250. 
Honorable  mention  to  Gresham  (Ore.) 


Outlook,  Lori  Callister. 

Metro  (dailies  more  than  250.000 
circulation):  First,  New  York  Times  Nan¬ 
cy  Newhouse,  $1,000;  second,  Dallas 
Morning  News,  Burl  Osborne,  $500; 
third,  Boston  Globe,  Lucinda  Smith, 
$250. 


Student  Press  Day 

The  first  National  Freedom  of  the  Cam¬ 
pus  Student  Press  Day  observance  will  be 
January  19,  1983  and  every  January  19 
thereafter.  The  day  was  created  by  the 
National  Council  of  College  Publication 
Advisers. 


5 


J{llen  H. 

NEUHARTH 

-  PRESIDENT  OF  THE. 

<SRNNETT  CO.  iNC.  IS  THE 
RECIPIENT  OF  THE  NEUlS- 
PPPERBOy  HPLL  OF  FnME 
&01.DEN  MEDALLION 


HI5  FIRST  JOB  OOPS  PS  P 
Necoe-ppPEPBoy  toiTH 
THE  MINNEPPOLIS  TRIBUNE. 


PS  R  JUNIOR  IN  PLPENR  HIGH 
SCHOOL.  HE  VVflS  NPIVtED 
EDITOR  OF  THE  ECHO.  IT 
U>RS  PT  THIS  STR&E  IN  HIS 
life  thrt  his  destiny  with 
NEWSPPPERS  BEGRN  TO  EMER&E 


HE  served  in  the  south  PPCIEIC 
OUPIIHG  COOPED  COPPTL-  THE  <SJC 
BILL  HELPED  HirA  INTO  THE 
UNIVERSiTy  OF.50UTH  OPKOTP  RND 
aOURNPLISM.  RFTER  GRRDURTION 
HE  DECIDED  TO  FOUND  P  NEWS  — 
PPPER  ENIPIPE  PND  STPRTEO  P 
STPTECOIOE  COEEKLy  TPBLOID 
CPLLED  SODPH  SPIRTS,  HE 
LATER  RCCEPTEO  R  008  UilTH 
THE  NIlPtAI  HERPLD- 


The  knight  orgpnizption  spw 

FUTURE  TRLENT  IN  NEVHPRTH 
PND  BE6PN  P  CPREFUL  TRAINING 
FOR  THE  FUTURE  EYECUTIVE. 
HE  LIKED  the  knight  0R&PN~ 
izflT/oN  But  pccepted  the 
COURTING,  OF  PPUL  MILLER 
OF  OPNNETT  to  ODIN  THE 
COMPPNy  HE  COOULD  HERD 
R  OecPOE  LPTER.  ^ 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  Prosidont  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubnar,  Publlaher  Publiaher,  Chairman  of  the  Board,  1912-1959 


Growth  of  INPA 

In  1930  a  dozen  newspaper  research  and  promotion  manag¬ 
ers  gathered  in  Chicago  to  form  the  National  Newspaper 
Promotion  Association.  Prior  to  that  a  small  group  of  promo¬ 
tion  managers  of  New  York  newspapers  had  been  meeting 
informally  monthly.  The  conversations  leading  to 
establishment  of  the  national  organization  took  place  in  the 
office  of  Editor  &  Publisher. 

Shortly  thereafter  E&P  gave  the  fledgling  organization  a 
boost  by  establishing  the  annual  newspaper  promotion 
awards  competition  which  is  still  in  existence. 

NNPA  from  the  beginning  was  such  a  vital  force  in  the 
newspaper  business  that  it  attracted  members  from  all  over 
the  world  and  soon  changed  its  name  to  the  International 
Newspaper  Promotion  Association.  The  first  INPA-Europe 
meeting  was  held  in  London  in  1971  with  70  attending. 
Approximately  400  attended  on  the  10th  anniversary  of  that 
meeting. 

Today  INPA  has  1,450  members  around  the  world  and  its 
monthly  magazine,  The  Idea  Newsletter,  has  an  international 
edition  in  three  languages — German,  French  and  Spanish. 

The  history  of  its  first  50  years  published  in  1980  contains 
frequent  references  to  the  support  E&P  has  given  INPA  over 
the  years.  At  the  beginning,  the  history  says,  “E&P  gave  it  its 
biggest  boost  and  in  all  these  years  its  support  has  never 
waned.”  That’s  true!  And  it  never  will. 


Merging  a.m.  and  p.m.  editions 

Another  myth — that  merging  a.m.  and  p.m.  editions  has 
been  a  disaster  for  newspapers  and  their  employes  and  a 
drastic  reduction  of  service  to  the  public — has  been 
destroyed. 

A  survey  of  12  cities  where  such  mergers  have  taken  place 
in  the  last  two  years,  conducted  by  the  American  Newspaper 
Publishers  Association,  reveals  the  newshole  was  increased 
in  10  out  of  the  12  surviving  papers — 25%  on  the  average.  The 
circulation  of  the  surviving  paper  did  drop  from  the  total  of 
the  two  previously  published  dailies  in  all  but  one  of  the 
situations  but  by  less  than  an  8%  average,  an  average  of  less 
than  11,000  per  city.  In  one,  the  surviving  paper  ended  up 
with  a  higher  circulation  total  than  the  combined  a.m./p.m. 
papers  had.  The  figures  show  the  duplication  of  service  under 
the  old  morning-evening  combinations  and  the  loyalty  of 
readers  to  the  improved  newspapers  that  emerged. 

As  for  the  employes,  the  study  shows  that  in  seven  of  the  10 
instances  there  were  no  workers  laid  off  because  of  the  mer¬ 
ger.  In  the  other  five,  layoffs  averaged  less  than  7%  of  staff. 

Job  reductions  are  a  disaster  for  those  involved,  of  course, 
but  this  survey  shows  this  contraction  in  the  number  of  dail¬ 
ies  was  not  the  bad  news  for  the  newspaper  business  it  has 
been  reported  to  be. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo  avg  circulation  June  30.  1982 — 29,676 
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With  which  have  been  merged  The  Journalist 
established  March  22. 1684:  Newspaperdom  established 
March,  1892:  the  Fourth  Estate,  March  1, 1894.  Editor  & 
Publisher.  June  29, 1901 ,  Advertising.  January  22, 1925 
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Letters 

(Continued  from  page  3) 

investigative  journalists  should  examine 
schools  with  the  same  skepticism  with 
which  they  evaluate  government  or  busi¬ 
ness. 

Unless  enough  practicing  journalists 
awaken  to  demand  a  louder  voice  in 
determining  the  direction  journalism 
schools  should  take  it  would  be  better  to 
let  them  die.  Many  of  them  today  admit 
their  changed  perspective  by  calling 
themselves  schools  of  communication  or 
mass  media.  The  public  has  a  stake  in  the 
best  possible  performance  or  those  who 
enjoy  the  protection  of  the  First  Amend¬ 
ment. 

Curtis  MacDougall 

(MacDougall  is  Professor  Emeritus  of 
Journalism,  Northwestern  University.) 

MORE  EFFICIENCY 

Considering  what  we  could  be  doing 
with  modern  computer  systems  already 
online  in  most  newspapers  and  wire  ser¬ 
vices,  it  is  apparent  that  editors  nation¬ 
wide  are  handling  millions  of  bits  of  copy 
every  day  in  absolutely  the  least  efficient 
manner  possible.  We  are  demanding  to 
receive  all  of  it  every  day,  so  that  we  can 
cull  and  kill  most  of  it  as  if  we  were  still 
working  lengths  of  yellow  paper  on  wire- 
room  hooks. 

But  in  fact  we  are  clogging  millions  of 
dollars  worth  of  local  computer  memory 
systems,  sometimes  to  complete  lockup. 
The  electronic  hooks  simply  won’t  hold 
everything  that  the  old  steel  ones  did. 

The  solution  is  for  wire  services  and 
news  bureaus  to  keep  their  stories  in  their 
own  computers,  and  let  wire  editors  from 
local  media  go  there  and  shop.  Time  shar¬ 
ing  databases  such  as  The  Source 
(McLean,  Va.)  and  CompuServe 
(Columbus,  Ohio)  serve  thousands  of 
individual  subscribers  this  way,  so  it  is 
apparent  that  it  can  be  done  and  that  the 
software  exists  or  can  be  modified  easily 
for  news  exigencies. 

By  buying  stories  in  the  same  way  that 
homemakers  buy  groceries,  (by  going  to 
the  store  and  taking  what  we  need)  edi¬ 
tors  can  free  millions  of  bits  of  local  mem¬ 
ory  for  local  material  and  to  support  type¬ 
setting  —  and  probably  save  plenty  of 
cash  on  each  computer  capitalization.  If 
we  bought  groceries  the  way  we  buy 
news,  we  would  pay  the  grocer  to  deliver 
10,000  bushels  of  onions  every  morning, 
select  one  fat  one  for  lunch,  and  pay 
someone  to  haul  the  rest  to  the  dump 
every  afternoon. 

Even  now,  bureaus  serving  media 
chains  can  use  The  Source  as  a  storage 
database  to  distribute  material  to  virtual¬ 
ly  any  number  of  user  editors,  or  to  the 
public  directly,  for  that  matter.  The  con¬ 
fidentiality  of  material  is  entirely  in  the 
control  of  the  sender. 


As  the  first  professional  journalist  to 
publish  a  column  independently  via 
timeshare  database  (“The  Tri-Weekly 
Trombone”,  via  The  Source),  I  thought 
of  this  one  day  as  we  furiously  purged 
useless  stories  from  the  Dayton  News¬ 
papers  system.  It  had  filled  up  and  lock¬ 
ed,  as  it  does  all  too  regularly.  And  it  had 
filled  only  because  we,  like  every  other 
daily  I  know,  insist  on  overfeeding  it. 

Charles  Stough 

(Stough  is  a  columnist  for  Dayton  (Ohio) 
Daily  News.) 

LEFT  OUT 

I  was  sorry  to  see  that  Holmes  Brown, 
in  his  “Shop  Talk  at  Thirty”  column 
December  4,  did  not  mention  one  of  the 
most  important  programs  for  the 
improvement  of  business  and  economics 
coverage. 

For  the  last  two  years,  the  National 
Press  Foundation  has  sponsored  con¬ 
ferences  on  business  and  economics 
reporting  for  deans  and  professors  from 
journalism  colleges  around  the  nation. 

About  70  professors  and  deans  have 
participated  in  the  two  conferences.  The 
first  was  in  Princeton,  N.J.,  in  1981,  and 
the  most  recent  was  in  Asheville,  N.C. 

The  conferences,  funded  by  grants 
from  the  Sun  Company  of  Radnor,  Pa., 
have  been  tremendous  successes,  and 
have  prompted  the  institution  of  courses 
and  programs  in  economics  and  business 
journalism,  as  well  as  a  greater  interest  in 
and  sensitivity  toward  those  subjects  in 
the  nation’s  journalism  schools. 

Frank  Aukofer 

(Aukofer  is  president  of  the  National 
Press  Foundation,  Washington,  D.C.) 

HIGH  RESPONSE 

You  should  warn  guest  editors  that  the 
pass-around  and  cover-to-cover  reader- 
ship  of  Editor  &  Publisher  can  produce 
considerably  more  correspondence  than 
your  published  circulation  figures  indi¬ 
cate. 

Within  two  weeks  of  the  appearance  of 
my  “Shop  Talk”  piece  on  how  journalists 
and  business  are  working  together  to 
improve  economic  and  business  report¬ 


ing  in  your  December  4  issue,  I  have 
faced  the  following: 

Two  organizations  have  castigated  me 
thoroughly  for  overlooking  their  splendid 
efforts:  The  National  Press  Foundation 
and  the  Carnegie-Mellon  Journalism  Fel¬ 
lows  program.  My  apologies  have  been 
conveyed  to  them; 

A  network  news  show  called  before  my 
E&P  copy  even  arrived; 

A  national  news  magazine  sent  a 
messenger  December  4  for  all  basic  docu¬ 
ments  mentioned  in  the  article; 

Working  journalists  from  ten  states 
wrote  for  copies  of  our  research; 

Two  requests  came  for  me  to  speak  — 
no  honorarium  mentioned; 

The  American  Newspaper  Publishers 
Association  called  for  copies  of  our  re¬ 
search; 

Five  schools  of  journalism  asked  for 
report  copies; 

Two  PR  firms  even  offered  to  pay  for 
the  reports; 

Thank  you  calls  came  from  all 
favorably  mentioned. 

Your  high  readership  may  stem  from 
the  fact  that  you  don’t  have  a  fancy  con¬ 
tents  page.  People  like  to  feel  they  dis¬ 
cover  something  by  leafing  through. 
Even  advertisers  like  that. 

Holmes  Brown 

(Brown  is  president  of  The  Institute  for 
Applied  Economics.) 

EYE  ON  NEWS 

James  Wieghart.  editor  of  the  New 
York  Daily  News,  criticized  me  and  oth¬ 
ers  in  his  Overseas  Press  Club  speech  for 
focusing  on  the  Daily  News’  travails  and 
predicting  its  demise  and  then  later  ignor¬ 
ing  its  turnaround  (E&P,  Dec.  4). 

I  assure  Mr.  Wieghart  that  if  there  is  a 
turnaround,  I  will  not  ignore  it.  Clearly  it 
has  not  come  yet  if  the  paper  expects  to 
lose  $16  million  this  year.  1  hope  Mr. 
Wieghart  is  correct  in  his  prediction  that 
it  will  come  in  1983,  but  much  still 
depends  on  decisions  yet  to  be  made  by 
advertisers. 

John  Morton 

(Morton  is  a  newspaper  analyst  for 
Lynch,  Jones  &  Ryan,  Washington,  D.C.) 


NUNES 


Newspaper  readers  and  personal 
computers  are  linked  in  Don  Nunes'  new 
Washington  Post  column.  His  point  of  view 
is  reader-friendly. 

Bi-weekly  in  the 

Los  Angeles  Times- 

Washington  Post  News  Service 
(202)  334-6173 
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WICK  NEWSPAPERS 


HOBKHTJ.UK  K 


Wick  Newspapers,  a  group  of  28  daily,  weekly  and  specialty  newspapers  in  13  states,  have 
proudly  completed  another  year  of  growth  and  service  to  their  respective  cities  in  the  same 
dynamic  tradition  established  by  the  late  Milton  I.  Wick. 

Since  their  father’s  death  in  1981,  Walter  M.  Wick  and  Robert  J.  Wick,  both  veteran 
newspapermen  themselves,  have  assumed  an  active  leadership  role  in  their  56  year  old 
family  newspaper  company.  They  have  pledged  their  support  and  guidance  for  future 
journalistic  excellence  and  expansion . 

Wick  Newspapers  have  always  been  at  the  forefront  of  innovation  and  civic  involvement. 
These  newspapers  have  continually  recognized  the  greatness  of  America’s  small  com¬ 
munities  and  have  provided  direction  for  social  accomplishment  and  have  advocated  and 
investigated  for  the  public  good. 

This  vision  and  community  investment  will  always  be  a  part  of  Wick  Newspapers  and 
their  future. 


The  Sidney  ilerald.  Sidney.  MT:  \  irgil  KtH'hler 
The  Kern  Valle>  Sun.  Kernville.  i  Jackie  .\nderson 
The  Independent  Knterprise.  Pa>ette.  II);  Kugene  Khineha 
The  Plains  Reporter.  Williston.  .\.l). :  Don  Mrachek 
The .leanerette  Knterprise.  Jeanerette,  \.\\  DonOlson 
The  St.  Tammany  News  Kaimei .  (■o\  inKton-Mandeville.  \.^ 
Thelireen  Valley  News-Sun.  tireen  Valley.  .\/;  .Rm  Fishm; 
The  International.  Nogales.  A/:  Robert  Lawler 
The  San  Pedro  News-Sun.  Renson.  AZ;  H.  la-e  .lames 
The  .Xri/ona  Range  News.  Willcov.  .\Z;  II.  Lee  .lames 
The  Kastern  .Arizona  i'onrier.  Safford.  .\/;  RohCienlry 
and  other  specialized  publications. 


The  Wick  Newspaper  Conference 

Jan.  13-1.5  1983 

-  New  Orleans,  La.  - 


January  8, 1983 


Every  Saturday  since  1884 


Expanded  from  25  to  56  sizes 

New  SAU  plan  sent  to  ANPA  for  final  OK 


The  Standard  Advertising  Unit  Work¬ 
ing  Committee  recommended  to  the 
American  Newspaper  Publishers  Asso¬ 
ciation  board  of  directors  a  new,  volun¬ 
tary  SAU  system  at  the  board’s  (Decem¬ 
ber  1-2)  meeting  in  New  York. 

Editor  &  Publisher  has  learned  that 
the  new  SAU  system,  which  does  not 
resolve  the  tabloid  newspaper  problem,  is 
based  on  a  six-column  ad  format  with  a 
broadsheet  makeup  width  of  13  inches,  a 
standard  2  1/I6th  inch  column  width,  and 
the  use  of  the  column  inch  as  the  basic 
newspaper  ad  measurement  unit. 

The  Working  Committee  proposed  to 
the  ANPA  board  that  the  original  SAU 
system  be  expanded  from  25  ad  sizes  to 
56,  and  that  a  standard  rate-card  format, 
as  recommended  by  the  International 
Newspaper  Advertising  and  Marketing 
Executives,  be  adopted  on  a  voluntary 
basis,  according  to  E&P  sources. 

The  Working  Committee  proposed  to 


continue  negotiations  with  tabloid  news¬ 
papers,  to  work  out  comparable  standar¬ 
dized  units. 

The  SAU  committee  will  present  and 
discuss  in  depth  details  of  the  new  SAU 
plan  at  the  INAME  annual  sales  confer¬ 
ence  in  Las  Vegas,  January  23-26. 

The  plan  for  broadsheets  contemplates 
that  there  be  no  distortion  in  printing  and 
that  the  printed  width  of  pages  would  be 
13  inches.  Web  width  would  be  56  inches 
for  four-plate-wide  presses  and  27  'A  in¬ 
ches  for  two-plate-wide  presses.  Adver¬ 
tising  would  be  available  in  one-quarter 
inch  increments.  A  newspaper  using  the 
module  system  could  offer  any  sizes  it 
wanted  beyond  the  56  SAU  modules  but 
the  designations  or  nomenclature  asked 
to  describe  those  additional  modules 
should  not  in  any  way  suggest  that  they 
were  SAU  modules.  The  number  of  SAU 
modules  would  be  expanded  only  if  the 
ANPA  board  felt  it  was  appropriate  to  do 


so,  E&P  was  informed. 

Media  Records  would  be  requested  to 
report  advertising  volume  in  column  in¬ 
ches  after  a  full  year  of  accumulating  in¬ 
formation  in  inches  and  reporting  in  agate 
lines. 

According  to  ANPA,  the  Working 
Committee  will  prepare  a  survey  for  mail¬ 
ing  to  publishers  asking  for  concurrence 
with  the  SAU  system  and  for  suggestions 
on  how  to  improve  it. 

The  ANPA  board  is  expected  to  act  on 
the  recommendations  for  the  new  SAU 
system  at  its  January  3 1  -February  2  board 
of  directors  meeting  in  Kamuela,  Hawaii. 
A  final  program  for  consideration  will  be 
made  at  the  ANPA  board’s  April  meeting 
in  New  York  during  the  ANPA  Annual 
Convention. 

If  all  goes  well,  the  program  could  be 
implemented  by  July  1984,  E&P’s  source 
said. 


Right  to  know  drive  starts  in  Kentucky 


The  Kentucky  Press  Association  has 
started  a  two-pronged  program  to  bring 
about  a  better  understanding  of  freedom 
of  information  openness  in  government. 

In  cooperation  with  four  other  state 
associations,  KPA  is  distributing  a  40- 
page  booklet  to  city,  county  and  school 
officials  explaining  the  provisions  of  Ken¬ 
tucky’s  laws  pertaining  to  legal  notices, 
open  meetings  and  open  records. 

The  book  also  contains  opinions  of  the 
state  attorney  general  relative  to  the  laws. 

Extensive  changes  were  made  by  the 
1982  General  Assembly  to  legal  publica¬ 
tion  laws. 

The  booklet  was  compiled  by  KPA  and 
is  being  distributed  statewide  by  the  Ken¬ 
tucky  Municipal  League,  Kentucky 
County  Judge  Executive  Association, 
Kentucky  School  Boards  Association 
and  Kentucky  Association  of  Counties. 

A  foreward  in  the  book  carries  the  en¬ 
dorsement  of  the  five  associations  and 
encourages  members  to  “use  this  book  as 
a  guide  and  reference  to  Kentucky  legal 
publication  laws  and  for  laws  pertaining 
to  open  meetings  and  open  records.’’ 

Donald  B.  Towles,  KPA  president, 
said,  “This  booklet  should  ma^e  the  job 
of  the  press  and  the  job  of  Kentucky’s 
officials  easier  in  the  long  run.  Much  of 
the  trouble  we  have  had  in  the  past  has 
been  the  result  of  newspaper  people  and 
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elected  officials  not  being  certain  of  what 
was  required  under  the  law.” 

A  second  effort  by  KPA  consists  of  a 
series  of  12  newspaper  advertisements 


explaining  freedom  of  information,  legal 
notices,  open  meetings,  open  records  and 
open  courts. 

The  state’s  newspapers  are  being  asked 
by  KPA  to  use  the  ads  as  a  public  service. 

“One  of  the  reasons  we  stay  in  a  con¬ 
stant  battle  to  preserve  the  people’s  right 
to  know  and  openness  in  government  is 
because  we  have  not  effectively  com¬ 
municated  the  need  and  right  of  these 
freedoms,”  Towles  said. 

Page  praises 
Boston  unions 

Robert  Page,  president  and  publisher 
of  Rupert  Murdoch’s  Boston  Herald,  has 
praised  the  newspaper’s  1 1  unions  for 
their  cooperative  negotiating  efforts  that 
led  to  the  newspaper  being  continued 
rather  than  closed  down. 

Calling  the  continuation  of  the  Herald 
“an  unpreeedented  achievement  in  labor- 
management  relations.”  Page  urged  pub¬ 
lishers  and  unions  around  the  country  to 
“follow  by  example  that  whieh  has  l^en 
aceomplished  here  before  yet  another 
newspaper  dies  in  another  city  at  another 
time.” 

“The  result  of  five  long  and  often  tense 
weeks  of  marathon  bargaining  is  the  pres¬ 
ervation  of  competitive  print  journalism 
for  the  people  of  Boston,”  he  said. 
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2nd  Class  hike  held  to  10% 


Postal  appropriation 
better  than  expected 


By  Andrew  Radolf 

Congress  gave  publishers  a  “big  vic¬ 
tory”  (December  20)  when  it  included  a 
$789  million  appropriation  for  preferred 
second  class  mail  in  the  continuing  re¬ 
solution  on  the  budget. 

Congress’  action  means  that  the  new 
preferred  second  class  rates  going  into 
effect  on  January  9  will  hold  at  Step  14 
until  October,  1983. 

“This  was  a  pretty  big  victory  for  pub¬ 
lishers,”  said  Robert  Brinkmann,  general 
counsel  of  the  National  Newspaper  Asso¬ 
ciation.  “Originally,  they  were  talking 
about  zero.” 

Brinkmann  noted  that  the  final  approp¬ 
riation  was  “$8I  million  more  than  what 
had  been  thought  possible  in 
September.” 

Brinkmann  said  that  according  to 
NNA’s  “ballpark  figures,”  the  $789  mil¬ 
lion  appropriation  will  limit  the  January  9 
increase  in  preferred  second  class  rates  to 
an  average  of  10%. 

He  remarked  that  without  the  approp¬ 
riation,  newspapers  would  have  faced  in¬ 
creases  anywhere  from  30%  to  50%. 


Third  class  rates 

On  January  6,  the  U.S.  Postal  Service’s 
Board  of  Governors  began  a  two-day 
meeting  in  Washington  to  consider  the 
“permanent”  third  class  mail  rates  pro¬ 
posed  by  the  Postal  Rate  Commission. 

The  rates  proposed  by  the  PRC  are 
slightly  different  for  non-presorted  bulk 
mail  and  for  third  class  mail  presorted  by 
zip  codes. 
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The  “kicker”  comes  in  the  proposed 
rates  for  bulk  mail  presorted  by  carrier 
routes,  Brinkmann  said. 

For  1,(X)0  pieces  of  mail  weighing  4 
ounces  or  less,  the  savings  under  the 
proposed  new  rates  for  mail  presorted  by 
carrier  routes  “could  be  as  much  as 
10%, ”  Brinkmann  said.  For  mail 
weighing  over  4  ounces,  the  savings 
would  be  around  $10  per  pound. 

Brinkmann  believes  newspaper  pub¬ 
lishers  “should  be  against”  the  PRC’s 
proposed  third  class  rates. 

Noting  that  most  shared  mail  firms 
already  use  computers  to  presort  by  car¬ 
rier  route,  Brinkmann  said  the  proposed 
rates  “make  bulk  mailing  more  favorable 
and  make  newspapers  less  advantageous 
to  advertisers  in  general.” 

He  said  that  although  many  newspa¬ 
pers  have  shared  mail  programs  of  their 
own,  they  are  only  in  it  “as  a  defensive 
measure.” 

The  American  Newspaper  Publishers 
Association  is  “leaning  towards  a  posi¬ 
tion  opposing  the  new  (third  class) 
rates,”  said  Pam  Reilly,  staff  counsel. 


She  said  AN  PA  is  concerned  about  the 
“cost  and  pricing  methodology”  the  PRC 
used  in  devising  its  proposals. 

“If  the  Postal  Rate  (Commission  con¬ 
tinues  to  rely  on  that  methodology  of  ser¬ 
vice  related  costs,  then  the  individual  pre¬ 
ferred  classes  of  mail  (first  and  second 
classes)  will  have  higher  rates,”  she  said. 

Service  related  costs,  she  said,  are 
costs  the  PRC  says  are  incurred  because 


first  class  mail  and  preferred  second  class 
mail  get  better  delivery  service  than  other 
classes. 

“The  PRC  hasn’t  proved  preferred 
classes  are  the  reason  for  the  costs,” 
Reilly  said.  She  pointed  out  that  the  ser¬ 
vice  distinctions  do  not  exist  in  practice 
since  third  class  mail  is  also  delivered  six 
days  a  week. 

Reilly  added  that  ANPA  believes  the 
USPS  Board  of  Governors  should  be  de¬ 
ciding  rates  and  not  the  Postal  Rate  Com¬ 
mission.  She  remarked  that  the  governors 
have  rejected  ‘  ‘the  last  four  decisions”  by 
the  PRC  on  third  class  rates,  but  the  com¬ 
mission  “keeps  pushing  it.” 

She  agreed  with  Brinkmann  that  the 
proposed  increase  in  discounts  for  third 
class  mail  presorted  by  carrier  route 
“does  in  fact  lower  rates  significantly. 
Newspapers  can  compete  (against  third 
class  mail)  as  long  as  the  rates  are  not  set 
arbitrarily  low.” 

As  a  rule  of  thumb,  as  third  class  rates 
go  down,  second  class  rates  go  up  and 
vice  versa. 

Terry  Maguire,  ANPA  general  coun¬ 
sel,  said  comparing  third  class  and  second 
class  rates  was  “an  apples  and  oranges 
comparison.”  He  said  ANPA’s  concern 
involves  the  “overall  cost”  of  distribut¬ 
ing  inserts  in  newspapers  versus  the  cost 
of  third  class  mail. 

The  Postal  Rate  Commission  will  initi¬ 
ate  a  “general  rate  case”  involving  all 
postal  classifications  this  year. 

No  date  has  been  announced,  but  the 
general  belief  is  it  will  begin  this  March  or 
April. 

Maguire  said  ANPA  will  be  “a  full  in- 
tervenor”  in  the  rate  case  “as  it  has  been 
in  virtually  every  rate  case.” 

ANPA  has  retained  Toni  Allen,  an 
attorney  with  Wald  Harkrader  &  Ross  in 
Washington,  D.C.,  as  its  outside  counsel 
for  the  upcoming  rate  case. 

ANPA  has  also  retained  the  services  of 
Industrial  Economics,  Inc.,  in  Cam¬ 
bridge  ,  Mass . ,  to  help  prepare  data  on  the 
impact  of  postal  rates  on  newspapers. 

In  ajoint  effort,  ANPA  and  Newspaper 
Advertising  Bureau  will  each  spend  about 
$100,000  this  year  on  postal  affairs  (E&P, 
Ian.  1,  p.41). 

The  previous  general  rate  case,  R80-1, 
was  held  in  1980,  and  its  results  have  been 
appealed  to  the  U.S.  Supreme  Court. 

ANPA,  NNA,  Dow  Jones  &  Co.,  and 
Time  Inc.  are  among  those  making  the 
appeal.  A  decision  by  the  Supreme  Court 
is  expected  in  the  next  couple  of  months. 

One  of  the  arguments  made  on  behalf  of 
newspapers  and  magazines  was  that  the 
informational,  educational,  cultural,  and 
scientific  value  of  the  mailed  material 
should  be  taken  into  account  when  setting 
rates. 

ANPA  and  others  contend  that  the  in¬ 
formational  value  of  newspapers  and 
magazines  qualifies  them  for  lower  postal 
rates. 
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2nd  Class  Preferred  Mail  Rates 

In-County  Out-of-County,  under  5,000 

Step  13  Step  14  Step  13  Step  14 

Pound  Rate  3.9e  4.1 «  (Will  not  change) 

Piece  rate, 

presorted  1.9e  2.1c 

Carrier  route 


presort 

2.5c 

3.0c 

5-digit  presort 

3.0c 

3.5c 

Other 

2.4c  2.6c  4.6c 

5.1  C 

3rd  Class  Bulk  Mail  Rates 

Rates 


Present  Rates 

Proposed  by  PI 

Per  pound 

45.0c 

45.0C 

Minimum  rate  per  piece 

10.9C 

11.1C 

Zip  code  presort  discount 
Carrier  route 

1.6c 

1.6C 

presort  discount 

3.0c 

4.0C 

Metro  mag  editors 
form  editorial  board 


Editors  of  locally  published  Sunday 
newspaper  magazines  have  formed  an 
editorial  board  to  give  themselves  a  more 
cohesive  voice  in  the  newspaper 
industry. 

The  editorial  board  is  a  new  organiza¬ 
tion  within  Metropolitan  Sunday  News¬ 
papers,  Inc.,  the  advertising  sales  orga¬ 
nizations  owned  by  57  participating 
newspapers  around  the  country.  The  first 
meeting  was  held  December  10  in  Wash¬ 
ington,  D.C.  at  the  Washington  Post. 

Larry  Bloom,  editor  of  the  Hartford 
Courant’s  Northeast  magazine,  was 
elected  chairman  of  the  new  group.  John 
Twohey,  editor  of  the  Tribune  magazine 
at  the  Chicago  Tribune,  is  vicechairman. 

"We  now  have  a  combined  circulation 
that  is  greater  than  any  magazine  in  the 
country,”  said  Bloom  of  the  57  Sunday 
Metro  magazines  around  the  country. 
“The  idea  is  to  harness  this  tremendous 
exposure  so  we  can  become  a  stronger 
editorial  force.  Instead  of  being  57  totally 
independent  operations,  we  can  combine 
certain  forces  for  economies,  to  hire  the 
best  writers  in  the  country,  to  solve  pro¬ 
blems  for  each  other,  for  mutual  sup¬ 
port.” 

“New  technology  makes  it  possible  for 
medium-sized  newspapers  to  put  out 
dynamic  Sunday  magazines.  It's  time  to 
focus  that  new  force,”  said  Bloom. 

“In  no  way  does  this  compromise  the 
local  impact.  It’s  important  that  each  of 
the  57  magazines  retain  its  local  focus, 
but  there  are  things  we  all  have  in  com¬ 


mon  and  those  are  the  things  that  we  will 
be  able  to  address. 

The  first  meeting  was  attended  by  edi¬ 
tors  from  Atlanta,  Baltimore,  Boston, 
Chicago,  Cleveland,  Dayton,  Minneapo¬ 
lis,  Orlando,  Philadelphia,  Rochester, 
Tulsa,  Washington,  and  Westchester 
Rockland  Newspapers  and  by  repre¬ 
sentatives  of  Metro.  Editors  from  the 
New  York  Daily  News  and  the  Dallas 
Times-Herald  will  also  be  on  the  initial 
advisory  boards  while  editors  from  other 
Metro  magazines  will  serve  later. 

The  group  plans  to  meet  twice  a  year,  in 
the  spring  and  in  the  winter.  The  next 
meeting  will  be  in  Louisville  in  April,  just 
before  the  annual  Standard  Gravure  con¬ 
ference. 


Folds  Sunday  mag 

St.  Petersburg  (Fla.)  Times  will  end 
publication  of  its  Sunday  magazine  sup¬ 
plement,  Floridian,  after  the  February  27 
issue.  Floridian  has  published  for  15 
years. 

“Despite  our  very  best  efforts,  editor¬ 
ially,  mechanically  and  (in)  advertising, 
we  were  not  able  to  make  it  a  commercial 
success,”  said  Times'  executive  editor 
Bob  Haiman. 

The  Times  will  continue  to  distribute 
Parade. 


News  pros  star 
on  PBS  series 
about  rights 

Howard  Simons,  managing  editor  of 
the  Washington  Posf,  Max  Frankel, 
editorial  page  editor  of  the  New  York 
Times;  Jack  Nelson,  Washington  bureau 
chief  of  the  Los  Angeles  Times  ;  and  Lyle 
Denniston,  Supreme  Court  reporter  for 
the  Baltimore  Sun,  were  panelists  in  the 
first  of  four  television  specials  on  the 
U.S.  Constitution  that  was  aired  January 
5. 

The  show  was  moderated  by  Benno  C. 
Schmidt  of  the  Columbia  Law  School.  It 
explored,  through  a  Socratic-dialogue 
seminar  method,  the  conflicts  inherent  in 
the  need  for  national  security  and  the 
Constitutional  guarantee  of  freedom  of 
the  press. 

The  first  four  shows  were  videotaped 
during  a  three-day  Media  and  Society 
seminars  conference  l^t  April.  _ 

On  the  first  episode,  entitled.  National 
Security  and  Freedom  of  the  Press,  re¬ 
tired  Supreme  Court  Justice  Potter  Ste¬ 
wart  offered  background  on  the  Con¬ 
stitutional  issues  under  review. 

Other  panelists  in  the  opening  show 
included  Fred  Friendly,  veteran 
broadcaster  (co-commentator);  Dan 
Rather  of  CBS;  CBS  News  president  Van 
Gordon  Sauter;  Brit  Hume  of  NBC 
News;  FBI  director  William  Webster; 
and  U.S.  Senator  Orrin  Hatch  (R-Utah). 
They  were  Joined  by  several  Con¬ 
stitutional  attorneys. 

“The  Constitution:  That  Delicate  Bal¬ 
ance,”  with  new  productions  to  be  added 
in  the  future,  will  become  a  13-part  series 
and  college-level  resource  on  Con¬ 
stitutional  issues.  The  series  is  funded  by 
a  $1 .7  million  grant  from  the  Corporation 
for  Public  Broadcasting/The  Annenberg 
School  of  Communications  Project  (CPB/ 
ASC  Project).  Additional  funding  for  the 
first  four  specials  has  been  provided  by 
the  Times-Mirror  Corporation. 

The  CPB/ASC  Project  was  funded  in 
1981  with  a  15-year,  $150  million  grant 
from  the  Annenberg  School  of  Com¬ 
munications. 

The  series  is  produced  by  Columbia 
University's  Media  and  Society  seminars 
and  by  public  television  stations  WNET 
in  New  York  City  and  WTTW,  Chicago. 

Subsequent  shows  will  include  dis¬ 
cussions  on  criminal  Justice  and  a 
defendant’s  right  to  a  fair  trial;  the  role  of 
the  courts  in  school  prayer,  gun  control 
and  the  right  to  assemble;  and  reverse 
discrimination  and  affirmative  action. 

Joining  Frankel  in  the  second  program 
on  criminal  Justice,  to  be  aired  January 
12,  will  be  John  Seigenthaler.  publisher  of 
the  Nashville  Tennessean;  Michael  Gart¬ 
ner,  editor  of  the  Des  Moines  Register; 
and  columnist  William  Raspberry. 


BACK  IN  LIGHTS — The  electronic  news  zipper  on  No.  1  Times  Square 
come  olive  for  o  24-hour  period  on  New  Year's  Eve  with  news  from  United 
Press  International.  The  "zipper"  had  been  dark  since  1977  when  it  was  shut 
off  to  protest  the  neighborhood's  decay.  The  news  was  relayed  manually  from 
the  UPl  wires  to  the  12,804  30-watt  bulbs  that  make  up  the  sign  via  a 
transmitter  and  thousands  of  tiny  stainless  steel  balls  which  acitivated  the 
electric  switches  for  the  lights. 
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Internal  dissension 
delays  ITU/Guild  merger 


By  John  Consoli 

The  off-again,  on-again  merger 
between  The  Newspaper  Guild  and  the 
International  Typographical  Union  is 
once  again  in  jeopardy. 

The  Guild  has  postponed  a  scheduled 
January  12  “merger  convention”  where 
consideration  was  to  be  given  to  the  pro¬ 
posed  September  10  agreement  to  merge 
the  two  newspaper  unions. 

The  Guild  has  instead  scheduled  a 
special  executive  board  meeting  for  next 
week  to  determine  what  action  will  be 
taken  in  light  of  disclosures  that  the  cur¬ 
rent  financial  base  of  the  proposed  agree¬ 
ment  is  unstable  enough  to  jeopardize  the 
future  of  a  merged  union. 

The  proposed  agreement  had  been 
reached  after  nearly  five  years  of  negotia¬ 
tions  between  merger  committees  of  the 
Guild  and  the  ITU.  On  September  10,  the 
ITU  merger  committee  signed  the  joint 
merger  agreement,  and  in  October,  the 
Guild  executive  board  unanimously 
approved  the  document.  Only  the  Guild’s 
“delegate  merger  convention”  stood  in 
the  way  of  a  March  referenda  vote  by  the 
memberships  of  each  union. 

Questions  were  raised,  however,  after 
an  article  in  the  November  issue  of  the 
ITU  Journal  by  ITU  secretary-treasurer 
Thomas  Kopeck  called  the  proposed 
merger  agreement  “badly  underfunded . ' ’ 
He  projected  that  the  merger's  budget 
would  leave  the  new  union  with  a  $2.5 
million  deficit  for  the  first  year. 

A  special  meeting  of  the  merger  com¬ 
mittees  was  held  and  Kopeck’s  figures 
were  presented.  Leaders  of  both  unions 
accepted  the  authenticity  of  the  figures 
and  agreed  to  delay  steps  in  the  merger 
approval  process  until  a  closer  look  could 
be  made  into  the  situation. 

Perlik  attacks 

Guild  president  Charles  Perlik,  Jr., 
criticized  Kopeck  for  not  bringing  up  the 
projected  ITU  membership  figures  and 
potential  of  budget  deficits  under  the  pro¬ 
posed  agreement  until  after  it  was  agreed 
to  and  made  public  by  the  joint  merger 
committee.  He  indicated  Kopeck  was 
trying  to  sabotage  the  merger. 

“On  September  10  when  the  com¬ 
mittees  approved  the  merger,  he 
(Kopeck)  went  around  shaking  hands 
with  everyone,”  Perlik  said. 

Perlik  said  since  April  1981  Kopeck 
personally  attended  only  one  meeting  of 
joint  Guild/ITU  members  and  that  was 
the  September  10  meeting. 

After  the  article  was  published,  Perlik 
charged  that  Kopeck  would  be  against  the 
merger  even  if  the  new  union  would  show 
a  surplus. 
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“This  is  still  my  belief,”  Perlik  told 
E&P  this  week.  “I  think  he  (Kopecx) 
does  not  recognize  the  desperate 
straits  in  the  industry  in  respect  to  the 
ITU.  He  does  not  accept  merger  with  the 
Guild  as  part  of  the  possible  solution.” 

Kopeck  responds 

Kopeck  told  E&P  in  a  telephone 
interview  that  he  has  always  been  in  favor 
of  a  merger  and  had  provided  the  same 
financial  information  during  the  closed 
door  meetings  as  he  had  publicly  after  the 
proposal  was  agreed  to. 

Kopeck  said  he  did  not  publicly  make 
known  his  objections  to  the  merger  agree¬ 
ment  before  it  was  announced  on  Sept.  10 
because  the  executives  involved  in  the 
negotiations  had  agreed  not  to  do  so. 

“We  were  negotiating  in  closed  session 
and  everyone  agreed  in  advance  not  to 
pick  apart  the  agreement  publicly,” 
Kopeck  said.  “Looking  back,  1  should 
have.  I  will  never  agree  to  do  something 
like  that  again.” 

Kopeck  insists  that  Perlik  and  other 
members  of  the  Guild  were  aware  of  his 
figures  prior  to  the  release  of  the  pro¬ 
posed  agreement  on  September  10. 

“He’s  wrong,”  said  Perlik  this  week. 
“This  information  was  never  mentioned 
until  Kopeck’s  article  in  November.” 
Perlik  said  a  special  meeting  of  the  merger 
committees  was  held  after  Kopeck’s  arti¬ 
cle  ran,  but  ITU  president  Joseph  Bingel, 
not  Kopeck,  presented  the  figures  pre¬ 
dicted  deficit. 

Membership  base 

The  dues  structure  and  budget  of  the 
four-year  proposed  merger  pact  is  based 
on  an  ITU  membership  base  of  47,000. 
Kopeck  contends  that  a  more  accurate 
base  to  use  would  be  40,000. 

“In  the  first  year  of  life,  the  new  union 
would  have  40,000  fully  employed  and 
full  revenue  producing  members,” 
Kopeck  said.  “The  key  is  revenue  pro¬ 
ducing  members.” 

He  said  the  ITU,  on  the  average,  has 
had  3,000  unemployed  members  during 
any  given  week,  and  another  2,000 
members  are  out  sick  each  week.  In  addi¬ 
tion,  another  2,000  members  each  week 
work  only  part-time.  Each  of  those  7,000 
pay  reduced  dues,  leaving  a  full  weekly 
revenue  producing  membership  of 
40,000. 

Using  that  40,000  membership  base, 
under  the  proposed  agreement.  Kopeck 
projects  a  first  year  deficit  of  $2.5  million 
for  the  new  union.  The  Guild  financial 
people,  using  that  40,000  member  base, 
project  a  deficit  of  over  $800,000.  Using  a 
base  of  47,000,  however,  the  Guild  pro¬ 
jects  a  surplus  of  $100,000. 


“We  never  felt  the  financial  strength  of 
the  new  union  would  be  strong,”  Perlik 
said.  “We  knew  we  would  have  to  be  a 
lean  operation,  but  we  felt  it  was  doable.” 

Perlik  said  it  is  possible  that  Kopeck 
presented  the  40,000  member  figure  along 
with  his  projections  to  the  ITU  merger 
committee  members  and  that  they  did  not 
pass  the.n  along  to  the  Guild  committee 
members. 

ITU  third  vicepresident  Allan  Heritage 
also  denied  that  Kopeck  had  provided 
anyone  on  either  merger  committee  with 
the  40,000  figure  prior  to  the  agreement 
being  approved. 

Writing  in  the  January  ITU  Journal, 
Heritage  said,  “When  the  final  meeting  of 
the  joint  merger  committee  was  in  session 
prior  to  reaching  accord  on  the  present 
document,  September  10,  the  lowest 
active  ITU  membership  figure  offered  to 
the  negotiating  committee  (by  Kopeck) 
was  approximately  47,000  members. 
Sometime  after  September  30,  he 
(Kopeck)  offered  the  information  that  the 
full  dues-paying  membership  from  the 
ITU  in  the  new  union  would  be  42,747  and 
on  November  10  offered  a  memo  to  Presi¬ 
dent  Bingel  projecting  40,000  full  dues 
paying  ITU  members  in  the  new  union 
during  fiscal  1983-84.” 

Predicts  disaster 

Kopeck  said  when  he  predicted  a 
“serious  shortfall”  in  finances  of  the 
merged  union  during  the  talks,  “no  one 
really  ever  denied  there  would  be  one.” 
He  said  those  in  the  ITU  who  favor  the 
merger  agreement — second  vicepresi- 
dcnt  Robert  Wartingcr  and  third  vice- 
president  Heritage — said  this  eould  be 
worked  out  after  the  merger  was  in  effect. 

“My  position  has  been  'tell  me  what 
you  want,  and  I’ll  tell  you  what  it  will 
cost’  or  'tell  me  what  you  are  willing  to 
pay,  and  I’ll  tell  you  what  you  can 
have,”’  Kopeck  said. 

Under  the  current  language,  the  merger 
agreement  is  underfunded.  Kopeck  said. 
"It  is  so  poorly  drawn  and  is 
unworkable.” 

Kopeck  feels  the  agreement  is  salvage¬ 
able. 

“In  order  to  support  a  new  union, 
everybody  (both  ITU  and  the  Guild) 
should  pay  another  (higher)  dues  figure,” 
Kopeck  said.  “Possibly  higher  dues  or 
receive  lower  benefits.” 

Better  deal 

Kopeck  also  feels  the  Guild  negotiated 
a  better  deal  under  the  agreement.  “The 
Guild  will  receive  double  its  strike 
benefits,”  he  said.  “We  cut  ours.  Under 
the  agreement,  our  members  will  pay  $11 
per  month  and  Guild  members  will  pay 
$9.07  and  all  benefits  will  be  equal.  And, 
the  Guild  says  it  will  not,  under  any  cir¬ 
cumstances  pay  any  more  dues  than 
agreed  to.  The  Guild  is  getting  a  better 
deal.  We  will  have  to  strip  some  of  our 
current  programs.” 

(Continued  on  page  13) 
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Hearst  editor  lands 
Andropov  exclusive 


(Continued  from  page  12) 

Heritage  admits  he  has  some  “druth¬ 
ers”  about  the  merger  document,  but 
added,  “the  document  represents  trade¬ 
offs  by  both  committtees  to  reach  the 
mutually  beneficial  goal  of  merger.” 

Bingel  neutral 

While  two  ITU  vicepresidents  are  lined 
up  in  favor  of  the  merger  and  Kopeck  and 
ITU  first  vicepresident  Robert 
McMichen  are  opposed  to  the  current 
proposal,  ITU  president  Joseph  Bingel 
has  remained  neutral. 

Bingel’s  neutrality  is  seen  by  Kopeck 
as  silent  opposition.  Perlik  has  called 
Bingel’s  neutrality  “disappointing.” 

Meanwhile,  proponents  and  opponents 
of  the  proposed  merger  agreement,  up 
until  recently,  had  been  traveling  around 
the  country  touting  their  positions  to  the 
respective  ITU  and  Guild  locals. 

Recently  Kopeck  and  Heritage 
debated  the  issue  before  a  group  of  mail¬ 
ers  in  St.  Louis.  The  ITU  represents  mail¬ 
ers  at  certain  newspapers. 

Future  debates  were  scheduled  for  San 
Francisco,  Southern  California  and  Chi¬ 
cago,  but  the  recent  action  by  the  Guild  to 
put  a  hold  on  its  approval  process  has 
tentatively  postponed  these. 

Not  political 

The  divisive  positions  taken  by  the  ITU 
officers  are  not  “political,”  according  to 
Kopeck,  but  “philosophical.”  He 
pointed  out  that  McMichen,  who  is 
opposed  to  the  merger  agreement,  is  a 
member  of  the  “Progressive”  faction  of 
the  ITU,  or  a  member  of  the  “family.” 
He  ran  on  a  slate  that  included  Heritage 
and  Wartinger,  who  are  now  in  favor  of 
the  merger  agreement.  Bingel,  another 
“Progressive,”  has  remained  neutral. 
The  other  faction  of  the  party  is  the 
“Independents.”  None  are  represented 
among  the  ITU  top  executives. 

Kopeck  ran  as  an  “independent,” 
small  “i”,  and  is  not  a  member  of  either 
faction  of  the  ITU. 

Perlik  said  the  Guild  executive  board 
would  meet  next  week,  but  he  would  not 
allude  to  what  might  be  decided.  One 
possibility  expressed  by  Kopeck,  is  that  a 
decision  would  be  made  for  Perlik  and 
Bingel  to  meet  to  discuss  ways  of  coming 
up  with  a  better  balanced  budget  for  the 
proposed  union. 

Neither  side  would  publicly  state  that 
the  merger  is  dead,  but  executives  on 
each  side  said  hurt  feelings  by  the  public 
airing  of  what  has  traditionally  been  pri¬ 
vate  union  business,  will  make  it  more 
difficult  to  work  out  a  successful  arrange¬ 
ment. 

“I  judge  that  our  reluctant  benefactors 
and  natural  adversaries,  our  employers, 
are  having  a  field  day,”  Heritage  wrote  in 
the  January  ITU  Journal. 

One  interested  bystander  is  Bertram 
Powers,  the  head  of  the  ITU’s  largest 
local,  the  Big  6  of  New  York  City. 

Powers  is  not  happy  with  the  current 
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The  Hearst  newspapers  scooped  the 
world  (December  30)  when  they  obtained 
the  first  exclusive  statement  from  Soviet 
leader  Yuri  Andropov  since  he  assumed 
power  in  November  following  the  death 
of  Premier  Leonid  Brezhnev. 

The  former  head  of  the  Soviet  KGB 
security  forces  responded  to  questions 
submitted  to  him  by  Kingsbury  Smith, 
national  editor  for  Hearst  Newspapers. 

The  Soviet  leader’s  statement  was  in 
the  form  of  a  special  message  of  New 
Year’s  greeting  to  the  American  people, 
in  which  he  said  he  “certainly”  believes 
the  Soviet  Union  and  the  United  States 
can  reach  a  compromise  agreement  to  re¬ 
duce  nuclear  weapons. 

This  apparently  encouraging  view 
coincided  with  President  Reagan’s 
remark  later  the  same  day  that  he  was  “a 
little  optimistic”  because  the  American 
negotiators  in  the  Geneva  arms  talks  had 
told  him  they  felt  “the  Soviets  arc  really 
negotiating  in  good  earnest.” 

Andropov  also  expressed  willingness 
to  meet  with  President  Reagan  after 
“good  preparation”  to  ensure  success. 
He  said  the  Soviet  and  American  people 
“have  one  common  enemy — the  threat  of 
war  and  everything  that  intensifies  that 
threat.” 

It  was  on  December  22  that  Smith 
delivered  to  the  Russian  Embassy  in 
Washington  his  written  questions  to 
Andropov,  with  a  covering  letter  to  his 
good  friend  Anatoly  Dobrynin,  the  Soviet 
ambassador  to  the  United  States.  Since 
Dobrynin  had  already  left  for  Moscow,  it 
was  received  by  Soviet  Minister- 
Counselor  Alexander  A.  Bessmertnykh, 
acting  as  charge  d’affaires  in  Dobrynin’s 
absence. 

On  December  29  Smith  received  a 
phone  call  from  Bessmertnykh,  who  said 
a  reply  from  Andropov  had  been  received 

proposed  merger  document,  but  said  if  a 
vote  was  taken  as  it  now  stands,  he  would 
suppon  it  “because  a  merger  is  neces¬ 
sary.” 

Powers  is  not  pleased  with  clauses  that 
required  a  four-year  period  before 
amendments  (such  as  dues  increases)  can 
be  made  in  the  agreement. 

As  far  as  Kopeck’s  arguments.  Powers 
said,  “they  bespeech  a  banker  mental¬ 
ity.” 

Powers  said  if  the  current  ITU  leader¬ 
ship  cannot  put  together  a  successful 
merger,  “the  membership  ought  to  find 
someone  who  can.” 

ITU  elections  are  to  be  held  later  this 
year.  “We  will  have  to  see  if  Bingel  puts 
this  merger  back  together,”  Powers  said. 
“If  he  does — fine.  If  not — there  will  be  a 
reaction.” 


Joe  Kingsbury  Smith 

from  the  embassy,  it  was  “positive,”  and 
he  could  drop  by  at  his  convenience  to 
pick  it  up.  When  Smith  arrived,  he  was 
handed  the  Soviet  premier’s  Russian  lan¬ 
guage  text  and  an  English  translation. 
Smith  asked  why  the  Soviet  leader  had 
chosen  his  questions  to  answer  out  of  the 
many  received  from  the  media  through¬ 
out  the  world.  The  Hearst  editor  quoted 
Bessmertnykh  as  saying  “because  of 
your  questions  and  the  tradition,” 
apparently  meaning  that  Smith  had  suc¬ 
ceeded  several  previous  times  in  getting 
exclusive  stories  from  Russian  leaders 
dating  back  to  Stalin. 

It  was  in  1949,  when  Smith  was  then  the 
European  director  of  Hearst 
International  News  Service,  that  he 
received  telegrams  from  Stalin  which 
were  later  credited  with  initiating 
international  diplomatic  negotiations  that 
led  to  the  lifting  of  the  Berlin  Blockade. 
Following  Stalin’s  death,  he  received 
statements  from  Soviet  premiers  Malenk¬ 
ov  and  Bulganin. 

In  1955,  he  participated  with  William 
Randolph  Hearst,  editor-in-chief  of  the 
Hearst  newspapers,  and  the  late  Frank 
Conniff,  Hearst  national  editor,  in  Mos¬ 
cow  interviews  with  Soviet  leaders 
Khrushchev,  Molotov,  Bulganin  and 
Defense  Minister  Marshal  Zhukov. 

These  interviews,  which  marked  the 
beginning  of  Khrushchev’s  co-existence 
policy  with  the  United  States  and  were 
credited  wih  helping  to  bring  about  the 
restoration  of  Austria’s  post-war 
independence,  won  the  Pulitzer  Prize  for 
distinguished  international  reporting. 

In  December  1976,  the  then  Soviet 
leader  Leonid  Brezhnev  sent  a  New 
Year’s  message  to  the  American  people 
in  response  to  questions  submitted  by  the 
long-time  Hearst  journalist. 
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Jerry  West  named 
president  of  S&K-S 


Parade  cover  story  pulls 
over  a  million  replies 


Jerry  West  has  joined  Story  &  Kelly- 
Smith,  Inc.,  as  president,  effective  Jan¬ 
uary  17. 

West  started  with  the  Chicago  Tribune 
where  he  was  involved  in  all  areas  of 
advertising  sales:  classified,  retail  and 
national.  He  spent  three  years  as  manager 
of  the  Tribune's  New  York  office,  then 
returned  to  Chicago  as  assistant  to  the 
general  manager  and  manager  of  general 
advertising. 

He  was  appointed  vicepresident  and 
advertising  manager  of  the  New  York 
News  in  January,  1975. 

He  then  joined  the  Atlanta  Journal  and 
Constitution  in  1978  as  vicepresident  and 
director  of  sales  with  responsibility  for 
promotion,  research,  marketing,  circula¬ 
tion  and  advertising.  He  established  the 
conversion  of  office-paid  subscriptions 
for  the  circulation  department,  and  a 
weekly  shared  mail  program  to  non¬ 
subscribers. 


Vittorini  commented,  “It  renews  your 
faith  i"  human  nature  to  witness  such  an 
outpouring  of  kindness  generated  by  one 
magazine  article.” 

Although  Dorothy’s  disease  has  been 
arrested,  it  left  her  stunted  for  life.  She 
also  has  numerous  debilitating  allergies, 
according  to  her  mother.  She  is  about 
four  feet  tall,  weighs  70  pounds  and  is 
allergic  to  many  foods  and  most  smells. 

The  Ridgways  were  overwhelmed  by 
the  reaction  to  the  article.  “It  has  just 
been  unbelievable,”  Dorothy’s  mother 
said.  “I’m  really  afraid  I’m  going  to  wake 
up  and  find  out  this  is  all  a  dream.” 

Dorothy  said  that  one  of  the  letters  she 
has  already  received  was  from  a  woman 
on  the  verge  of  taking  her  own  life  who 
said  that  Dorothy’s  story  had  inspired  her 
and  given  her  the  courage  to  go  on. 


Well  over  a  million  cards,  letters  and 
gifts  have  poured  into  the  offices  of  Parade 
magazine  during  the  past  week  in  re¬ 
sponse  to  a  December  19  cover  story  by 
Dotson  Rader  on  Dorothy  Ridgway,  a 
victim  of  Hand-Schuller-Christian  dis¬ 
ease,  an  extremely  rare  bone  disease  that 
has  left  her  virtually  housebound. 

A  Parade  spokesman  said  Dorothy  also 
received  a  telephone  call  and  a  Christmas 
card  from  President  Reagan,  which  she 
said  touched  her  very  much. 

Ms.  Ridgway  first  came  to  national 
attention  22  years  ago  when  the  world 
was  told  that  the  9-year-old  girl  was  dying 
of  bone  cancer.  At  that  time,  she  received 
more  than  600,(XX)  cards  and  cables,  and 
until  now,  she  has  regarded  that  period  as 
“the  happiest  time  of  my  life.” 

Parade  learned  of  Dorothy  when  a 
Roanoke,  Va.,  reader  sent  at  item  about 
her  to  the  magazine’s  Significa  column. 
Irving  Wallace  and  his  family,  who  write 
the  column,  thought  it  might  make  a  big¬ 
ger  story  and  referred  the  item  back  to  the 
editors,  who  considered  it  along  with 
several  other  possible  Christmas  story 
ideas. 

Correspondent  Rader  was  assigned  to 
write  Dorothy’s  story.  Parade  editor  Wal¬ 
ter  Anderson  paid  tribute  to  Rader  for  the 
remarkable  response  generated  by  the 
article.  “Wc  always  get  an  extraordinary 
response  to  Dotson’s  articles,” 
Anderson  said.  Parade  president  Carlo 


Weak  U.S.  demand 
Low  power  tv  outlet  cuts  paper  use 

Canadian  newsprint  production  fell 
14.6%  in  November,  compared  with  the 
same  period  in  1981,  the  Canadian  Pulp 
and  Paper  Association  says. 

The  drop  was  attributed  to  weak 
demand  and  reduction  of  inventories  by 
United  States  publishers. 

The  industry  association  said  Canadian 
mills  produced  657,000  tons  of  newsprint 
in  November,  down  from  769,000  tons 
the  previous  November,  and  a  6%  drop 
from  the  698,000  tons  produced  last  Octo¬ 
ber. 

Mills  operated  at  80%  of  capacity  in 
November,  up  from  79%  in  October,  but 
below  the  97%  operating  rate  a  year  ear¬ 
lier. 

Shipments  of  newsprint  totalled 
692,000  tons  in  November,  down  11% 
from  the  773,000  tons  shipped  in  the  same 
period  last  year,  but  up  1%  from  the 
685,000  tons  shipped  in  October. 

Exports  to  the  U.S.  were  484,000  tons 
last  month,  a  decline  of  7%  from  Novem¬ 
ber,  1981. 


New  Ulni  (Minn.)  Journal,  an  11. 000 
a. in.  daily,  will  start  one  of  the  nation’s 
first  low  power  television  stations  in 
February.  The  station  will  be  broadcast 
over  UHF  channel  22  and  be  carried  on 
local  cable.  Programs  will  include  shows 
about  business,  fashion,  cooking,  and 
exercise.  The  station  will  also  feature 
movies. 


New  Fol  center 


Loyola  University  of  Chicago  is  the 
site  of  a  national  Center  for  Feedom  of 
Information  Studies,  announced  Dr.  J. 
Michael  Cornett,  chairman  of  the  com¬ 
munication  department.  Edmund  J. 
Rooney,  assistant  professor  of  com¬ 
munication  and  former  reporterfor  26 
years  at  Chicago  Daily  News,  will  serve 
as  the  center’s  director.  The  center’s 
office  is  Room  204  at  830  N .  Wabash  on 
the  university’s  Water  Tower  Campus. 
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MOUNTAIN  OF  AAAIL — The  power  of  a  readership  of  nearly  44,000,000 
was  clearly  demonstrated  when  Parade  magazine  received  more  than  a 
million  cards,  letters  and  gifts  for  Dorothy  Ridgway  of  Roanoke,  Va.,  an 
invalid  who  was  the  subject  of  the  December  1 9  cover  story.  Parade  recep¬ 
tionist  Mary  Douglas  carries  out  her  duties,  amid  a  portion  of  the  deluge, 
which  included  a  five-foot  teddy  bear  and  three  color  television  sets.  In  the 
article,  Dorothy  had  expressed  a  fondness  for  animals  and  said  she  wished  she 
had  a  color  television  on  which  to  watch  the  many  wildlife  specials. 
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Weekly  loses  libel  case 
over  child  abuse  series 


Coldsmith  remarked  that  Mutual's  ad 
also  incorrectly  stated  that  the  Port  Pack¬ 
et’s  attorney  had  said  that  if  the  judgment 
were  upheld  the  weekly  tvould  be  bank¬ 
rupt. 

He  believed  a  wire  service  storv  was 


Alexandria  Port  Packet,  had  a  $150,000 
libel  verdict  rendered  against  it  after  a 
couple  claimed  they  were  defamed  by  a 
series  on  child  abuse  which  the  Virginia 
weekly  ran  in  July,  1980  without  using 
any  names  in  its  stories. 

The  verdict  for  $50,000  in  com¬ 
pensatory  damages  and  $100,000  for 
punitive  damages  came  on  December  2, 
1982,  in  a  jury  trial  in  the  Virginia  Circuit 
Court  for  Alexandria. 

James  Coldsmith,  publisher  and  editor 
of  the  4,600  weekly  Port  Packet,  said  that 
under  Virginia  law,  “even  the  police 
can’t  reveal  the  names’’  of  victims  in 
child  abuse  cases.  So  when  the  weekly 
obtained  files  from  the  police  for  its 
series,  the  “cases  had  no  names”  and  its 
stories  either  used  fictitious  ones  or  none 
at  all. 

A  year  after  the  series  appeared,  E. 
Gray  Lewis  and  his  wife,  Carolyn,  filed 
suit  for  $3  million  against  the  Port  Packet 
Corp.  They  did  not  name  Coldsmith  nor 
the  reporter  who  wrote  the  stories  as 
defendants. 

Coldsmith  said  the  couple  never  con¬ 
tacted  the  newspaper  before  the  papers 
were  served. 

The  plaintiffs  said  in  their  court  papers 
that  the  articles  on  child  abuse  contained 
false  and  defamatory  statements  about 
them. 

One  of  the  cases  in  the  series  was  about 
a  child  who  died  of  skull  fractures.  Cold¬ 
smith  said  that  not  only  was  the  child 
unnamed  in  the  story,  there  also  was  no 
mention  of  any  unnamed  “parents”  in  the 
reporting  of  the  child’s  death. 

“They  (the  plaintiffs)  took  it  on  them¬ 
selves  to  say  we  were  accusing  them.  We 
did  not  know  the  names  in  the  first 
place,”  Coldsmith  commented.  “If  this 
case  stands  up,  it  will  make  new  libel 
law.” 

The  Lewises  were  ruled  to  be  private 
figures,  and  Coldsmith  said  the  standard 
of  “simple  negligence”  applied  in  the 


very  surprised  if  the  verdict  were 
upheld.” 

He  commented  that  the  appeals  proc¬ 
ess  could  take  another  two  to  three  years . 

Coldsmith  said  the  Port  Packet  Corp. 
has  already  spent  “a  good  many 
thousands  of  dollars”  on  its  defense. 

Whether  or  not  the  weekly  has  libel 
insurance  coverage  for  the  suit  is  an  open 
question.  Coldsmith  explained  that  due  to 
a  “management  error”  the  Port  Packet 
neglected  to  make  its  insurance  payment 
for  about  two  months  during  the  summer 
of  1980  when  the  series  appeared. 

The  Port  Packet’s  present  insurance 
company  is  Continental  Casualty  Corp. 
of  Illinois.  Coldsmith  said  the  weekly 
switched  insurers  after  the  time  period  in 
question. 

Coldsmith  said  the  Port  Packet  has  not 
asked  Continental  about  coverage  for  the 
libel  case  “although  to  the  best  our 
knowledge  we  are  not  covered.” 

He  added  that  the  weekly  has  not  asked 
Continental  to  get  involved  in  the  case 
either.  “We  think  the  issues  are 
important  enough  that  we  are  going  to 
litigate,”  he  said. 

An  advertisement  in  Editor  &  Pub¬ 
lisher  for  libel  insurance  by  The  Mutual 
Insurance  Company,  Ltd.,  of  Hamilton, 
Bermuda,  made  note  of  the  fact  that  the 
Port  Packet  was  uninsured  for  the  case 
but  incorrectly  stated  the  amount  of  the 
verdict  against  the  Port  Packet  as  $250, (KX) 
(E&P,  January  1). 


the  source  of  the  incorrect  information  in 
the  ad. 

“We  do  not  expect  to  lose  nor  do  we 
expect  to  go  bankrupt  if  we  do,”  Col¬ 
dsmith  stated.  “Our  lawyer  was  not  pro¬ 
perly  quoted.  He  said:  ‘Verdicts  like  this 
could  cause  small  papers  to  go  bank¬ 
rupt.’” 

Coldsmith  said  he  does  not  envision  the 
Port  Packet  buying  libel  insurance  from 
Mutual.  “I  can’t  imagine  we  would  insure 
with  an  offshore  company.” 


Settlement  reached 
at  Times  of  London 


After  failing  to  publish  for  eight  days 
due  to  a  strike  by  92  electrical  union 
workers,  the  financially-troubled  Times 
of  London  resumed  publication  January  3 
after  a  new  agreement  was  reached. 

The  electricians  walked  out  (Dec.  20) 
after  management  refused  their  demands 
for  bonus  pay  for  operating  new  equip¬ 
ment.  The  newspaper  failed  to  publish 
only  eight  days  due  to  holiday  schedules. 

Times’  publisher  Rupert  Murdoch  had 
threatened  to  stop  paying  all  2,400  em¬ 
ployees  of  the  Times  and  Sunday  Times  if 
an  agreement  was  not  reached. 

The  electricians  earn  about  $21,000  a 
year  each,  plus  overtime.  They  had  re¬ 
fused  to  operate  new  photographic  equip- 
ment  and  a  tape  reader  for  stock 
exchange  data. 


He  said  that  “on  every  matter  of  law,” 
the  presiding  judge,  .Albert  Grenadier, 
“went  with  the  plaintiffs.” 

The  next  step  in  the  legal  process  Cold¬ 
smith  said,  is  for  the  Port  Packet  to  pursue 
“a  series  of  motions  with  the  circuit 
court.” 

He  said  potential  remedies  at  the  cir¬ 
cuit  court  level  are  to  have  the  verdict  set 
aside,  the  damages  reduced,  or  be 
granted  a  new  trial. 

If  these  motions  are  denied,  the  next 
appeal  must  be  made  directly  to  Virginia's 
Supreme  Court. 

“We  are  very  hopeful  of  reversal, 
either  by  the  trial  judge  or  by  the  Supreme 
Court,”  Coldsmith  stated.  "I  would  be 
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EXCLUSIVE — Arthur  Cooper  and  Richard  M.  Nixon  during  the  Family 
Weekly  editor's  (November  1)  exclusive  interview  with  the  former  president. 
Asked  his  opinion  of  the  just-published  John  Dean  identification  of  Alexander 
Haig  os  "Deep  Throat",  Nixon  responded  that  "it's  incredulous,  it's  just 
impossible."  Nixon  pointed  out  that  Haig  was  deeply  involved  at  that  time  in 
negotiations  for  the  release  of  P.O.  W.s  being  held  by  the  North  Vietnamese. 
A  full  account  of  the  interview  was  featured  in  the  December  26  issue  of  Family 
Weekly. 
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Award-winning  series 
absolved  of  libel 


Cop’s  libel  win 
is  overturned  by 
Appeals  Court 


A  jury  decided  in  favor  of  the  Birming¬ 
ham  (Ala.)  Post-Herald  in  a  $6.9  million 
libel  and  slander  suit  filed  against  the 
newspaper  by  a  Huntsville,  Alabama  high 
school  principal. 

A  lawyer  for  the  principal  ended  his 
closing  argument  with  a  less  than  subtle 
request. 

“I  want  you  to  cripple  the  Post- 
Herald,”  said  Harvey  Morris. 

But  the  jury  of  eight  men  and  four 
women  decided  the  next  day,  November 
24,  that  the  newspaper  had  neither  libeled 
nor  slandered  the  principal. 

“Their  verdict  sends  a  message  to 
newspapers  that  the  public  wants  us  to  do 
our  job,  to  investigate,  to  report,  to  tell 
the  best  available  truth.”  said  Angus 
McEachran,  former  editor  of  the  Post- 
Herald  who  was  promoted  by  Scripps- 
Howard  Newspapers  to  executive  editor 
of  the  Pittsburgh  Press. 

The  principal,  Ed  Seal,  claimed  his 
reputation  was  damaged  by  an  article 
published  in  the  Post-Herald  on  June  24, 
1982. 

The  article  quoted  two  unnamed 
sources  as  saying  that  in  1978-79  Seal 
used  Butler  High  monies  to  pay  student 
athlete  Bobby  Lee  Hurt  and  to  pay  Hurt’s 
$1,100  dental  bill. 

Seal’s  suit  asked  $6.9  million  for  dam¬ 
ages  caused  by  that  article,  and  by  two 
later  articles  that  repeated  the  allega¬ 
tions.  The  suit  also  said  Post-Herald 
sports  editor  Bill  Lumpkin  and  sportswri- 
ter  Paul  Finebaum  slandered  Seal  by  re¬ 
marks  they  made  during  interviews  about 
Seal  and  Butler  High. 

The  two  sources  for  the  June  24  article 
confirmed  under  oath  what  they  told  the 
newspaper. 

Betty  Gardner,  former  secretary  at 
Butler,  said  she  gave  Seal  “thousands” 
of  dollars  from  the  school  vending 
machine  fund.  She  said  Seal  told  her  the 
money  was  for  Hurt,  now  a  basketball 
player  at  the  University  of  Alabama. 

Mrs.  Gardner  said  Seal  told  her  he  had 
to  pay  Hurt  because  Hurt  had 
“threatened  to  transfer  to  another  school 
and  make  them  famous.” 

The  other  source,  Butler  assistant  prin¬ 
cipal  Ray  Reynolds,  said  Seal  ordered 
him  “to  take  $100  off  the  top”  of  Butler 
basketball  game  ticket  receipts  during 
1978-79. 

Reynolds  said  Seal  told  him  the  money 
was  for  Hurt’s  dental  bill. 

Seal  denied  he  paid  Hurt  to  play  bas¬ 
ketball  for  Butler.  He  said  he  would 
sometimes  use  his  own  money  to  help 
Hurt  pay  for  food  and  gas. 

Seal  also  conceded  that  he  used  $200  of 
Butler  money  to  help  pay  Hurt’s  dental 
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bill.  He  said  he  lied  about  that  to  an  inves¬ 
tigator  for  the  NCAA. 

Lawyers  for  Seal  argued  that  the  news¬ 
paper  should  not  have  printed  an  article 
based  on  statements  by  Reynolds  and 
Mrs.  Gardner,  whom  they  called  “a 
scorned  woman.” 

Mrs.  Gardner  testified  that  she  had  an 
extra-marital  affair  with  Seal,  and  that  the 
affair  was  over  when  she  gave  her  state¬ 
ment  to  the  Post-Herald. 

But  both  she  and  Reynolds,  who  said 
he  was  at  odds  with  Seal  about  another 
school  matter,  testified  they  were  part  of 
no  conspiracy  to  ruin  Seal. 

Mrs.  Gardner  said  she  retracted  her 
statement  to  the  Post-Herald  in  a  July  22, 
1981  interview  published  in  the  Huntsvil¬ 
le  Times.  She  said  she  made  the  retraction 
only  because  she  was  influenced  by  Seal, 
with  whom  she  had  resumed  the  affair. 

She  insisted  under  oath  that  she  told 
the  newspaper  the  truth  about  Seal. 

McEachran  testified  that  he  believed 
Mrs.  Gardner  because  she  signed  her 
statement  in  the  presence  of  her  attorney, 
who  vouched  for  her  credibility. 

Reynolds  was  credible  because  “he  in¬ 
criminated  himself’  by  saying  he  gave 
Seal  the  ticket  money,  McEachran  said. 

McEachran  also  said  Seal  “made  him¬ 
self  into  a  news  story”  by  leaving  Butler 
without  notice  to  take  a  job  with  the 
Lewisville,  Texas  schools. 

Seal  had  agreed  to  be  interviewed  by 
Lumpkin  and  Finebaum  on  June  23.  In¬ 
stead,  he  resigned  from  his  job  at  Butler 
early  that  morning  and  left  that  afternoon 
for  Texas. 

After  Lumpkin  and  Finebaum  tried  un¬ 
successfully  to  reach  Seal,  McEachran 
decided  to  publish  an  article  quoting  the 
two  sources.  The  headline  for  the  page- 
one  article  was  “Butler  principal  resigns 
in  wake  of  Hurt  probe.” 

Seal  said  he  returned  to  Butler  to  clear 
his  name. 

The  10-day  trial  was  held  in  Madison 
County  Circuit  Court  before  Judge  Tho¬ 
mas  Younger,  who  ruled  Seal  a  public 
figure. 

The  jury  was  careful  to  apply  the  public 
figure  standard  of  libel  and  slander,  said 
Justin  Walls,  one  of  the  jurors. 

Hurt  followed  Seal  in  filing  suit  against 
the  newspapers.  Hurt’s  suit  is  pending. 

Lumpkin  and  Finebaum  won  seven 
awards  for  their  articles . 

Edwin  Young  dies 

Edwin  P.  Young,  Jr.,  74,  a  retired  assis¬ 
tant  publisher  of  Providence  (R.l.)  Jour¬ 
nal  and  Evening  Bulletin  and  former  city 
editor,  Baltimore  Sun,  died  November 
29. 


A  New  Jersey  state  appeals  court  has 
thrown  out  a  $25,000  judgment  won  by  a 
police  officer  who  claimed  he  was  libeled 
by  a  newspaper  in  a  series  about  tene¬ 
ment  fires. 

The  three-judge  panel  of  the  Appellate 
Division  of  Superior  Court  ruled  in  favor 
of  the  News  of  Paterson  and  reporter  Rita 
Jensen  in  a  case  brought  by  Paterson  Pat¬ 
rolman  Anthony  F.  DeGregorio. 

In  the  1979  series  tracing  real  estate 
transactions  and  other  records,  the  news¬ 
paper  reported  that  five  Paterson  police 
officers  had  made  $26,0(X)  over  five  years 
by  buying  tenements  at  low  prices,  selling 
them  to  each  other  and  then  collecting  on 
insurance  policies  when  the  buildings 
were  destroyed  in  fires. 

The  newspaper  said  there  was  no  evi¬ 
dence  linking  the  officers  with  the  fires 
but  DeGregorio  charged  that  the^head- 
lines  and  tone  of  the  stories  implied  he 
had  set  the  blazes. 

Although  lawyers  for  the  newspaper 
said  the  articles  were  intended  to  prompt 
an  official  inquiry,  a  Passaic  County  jury 
decided  the  stories  had  libeled  the  officer 
and  awarded  the  judgment  in  April  1981. 

Ordering  the  case  dismissed  Friday, 
the  appeals  court  said  the  officer  was  a 
public  figure  and  that  no  malice  was 
proven  on  the  part  of  the  newspaper. 

Ms.  Jensen  joined  the  Stamford 
(Conn.)  Advocate  in  January  1980,  but 
was  fired  in  November  1981  when  the 
newspaper  charged  she  had  allowed  in¬ 
correct  information  to  be  printed  about 
her  relationship  with  Katherine  Boudin,  a 
suspect  in  the  shootings  of  two  Nyack, 
N.Y.,  policemen  and  a  guard  after  the 
bungled  Brink’s  armored  car  robbery. 

Ms.  Jensen  has  filed  a  $1 .5  million  libel 
suit  against  the  Connecticut  newspaper’s 
owner  and  executive  editor. 

White  Castle  burgers 
to  use  mail  order  ads 

The  White  Castle  hamburger  chain, 
based  in  Columbus,  Ohio,  will  sell  its 
popular  2-ounce,  onion-covered  burger 
via  mail  order  ads  in  newspapers. 

The  ad  blitz  will  start  with  ads  in  the 
Los  Angeles  Times.  Orders  will  be  taken 
on  a  toll-free  number  or  by  order  forms 
printed  in  newspapers,  and  credit  cards 
will  be  accepted. 

The  hamburgers  will  be  cooked, 
frozen,  packed  in  dry  ice  and  shipped 
express  on  Tuesdays  and  Thursdays  from 
airport  to  airport,  with  customers  having 
to  pick  them  up  planeside,  according  to 
Bob  Goldberg,  assistant  director  of 
advertising  and  public  relations. 
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Ohio  top  court  Jean  Otto  joins 
lifts  gag  on 
publication 

The  Ohio  Supreme  Court  has  affirmed 
a  lower  court’s  order  lifting  a  publication 
gag  from  the  Chillicothe  Gazette. 

The  gag  rule  was  imposed  in  early  De¬ 
cember  by  Ross  County  Common  Pleas 
Court  barring  the  paper  from  publishing 
the  names  of  jurors  in  a  murder  trial. 

Ironically,  the  Gazette  has  never 
printed  the  names  of  jurors. 

The  hassle  grew  out  of  the  trial  of 
Drewey  Kiser  of  Williamsport,  Ohio, 
who  was  found  guilty  December  3  of 
aggravated  murder,  aggravated  robbery 
and  abuse  of  a  corpse  in  the  fatal  shooting 
March  30  of  Don  Writsel,  New  Holland, 

Ohio. 

At  a  pretrial  hearing  November  1 ,  Kis¬ 
er’s  public  defender  asked  for  an  order 
from  Common  Pleas  Judge  Nicholas  H. 

Homes  Jr.,  “to  preclude  the  media  from 
reporting  the  names  of  prospective  and 
actual  jurors.’’  The  following  day. 

Holmes  issued  such  an  order. 

Two  weeks  later,  however,  the  Ohio 
Court  of  Appeals  (4th  District)  halted  en¬ 
forcement  of  the  order.  Kiser’s  lawyer 
countered  by  obtaining  a  stay  from  the 
Ohio  Supreme  Court,  thereby  keeping 
the  order  in  effect. 

After  studying  the  matter,  the  high 
court  decided  6-0,  with  one  member  ab¬ 
staining,  that  the  order  did  not  meet  a 
three-pronged  constitutional  test. 

In  its  written  opinion,  the  Supreme 
Court  cited  a  1976  U.S.  Supreme  Court 
decision,  Nebraska  Press  Association  vs. 

Stuart  and  said  that  none  of  the  three 
standards  established  in  that  case  was 
adequately  considered  by  Holmes  before 
he  issued  the  gag  order. 

Those  standards  are;  the  nature  and 
extent  of  pretrial  coverage ;  whether  other 
measures  to  limit  the  effects  of  coverage 
would  work,  and  whether  a  restraining 
order  would  prevent  a  threatened  danger. 

The  order,  the  state  high  court  said, 

“was  not  issued  in  conformity  with  the 
Nebraska  test.  The  Nebraska  test  must 
be  supported  by  evidence,  not  specula¬ 
tion.” 

William  J.  Corzine  III,  a  lawyer  for  the 
Gazette,  had  pointed  out  that  “behind  it 
all  is  the  judge’s  concern  about  intimida¬ 
tion  of  the  jury,”  but  noted  that  “if  any¬ 
one  had  an  ax  to  grind,  he  could  have 
walked  in  and  found  out  who  the  jurors 
are.” 

Using  language  they  used  in  a  1976 
Dayton  case,  the  Ohio  justices  said 
“there  is  no  reason  for  a  trial  court  (to 
conclude)  that  there  will  be  prejudicial 
publicity  and  to  assume  that  such  public¬ 
ity  will  create  a  threat  to  the  administra¬ 
tion  of  justice.” 
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Rocky  Mt.  News 


Jean  Otto,  first  woman  to  be  elected 
national  picsident  of  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi, 
has  been  named  editorial  page  editor  of 
the  Rocky  Mountain  News,  in  Denver. 

The  announcement  was  made  by  Ralph 
Looney,  editor  of  the  News,  who  also 
announced  the  promotion  of  Vincent  Car- 
roll  to  assistant  editorial  page  editor. 

Otto  is  now  op-ed  page  editor  of  the 
Milwaukee  Journal.  She  will  replace  Jay 
Ambrose,  who  has  been  named  managing 
editor  of  the  El  Paso  (Texas)  Herald- 
Post.  She  will  assume  her  new  post  in 
February. 

Both  the  Rocky  Mountain  News  and 
the  Herald-Post  are  Scripps-Howard 
Newspapers. 

Carroll,  30,  is  an  editorial  writer  for  the 
News.  His  appointment  is  effective  im¬ 
mediately. 

Looney  said,  “We  are  pleased  to  have 
a  person  of  the  high  journalistic  qualifica¬ 
tions  of  Mrs.  Otto  join  the  staff  of  the 
Rocky  Mountain  News.  She  has  also 
been  in  the  forefront  of  the  battle  to  pre¬ 
serve  First  Amendment  rights  and  has 
achieved  a  national  reputation  in  this 
effort.” 

Looney  added,  “Vincent  Carroll  is 
also  an  exceptionally  talented  journalist, 
and  we  are  fortunate  to  have  him  to  fill  a 
key  post  in  our  editorial  department.” 

Carroll ,  a  native  of  South  Bend ,  Ind . ,  is 
a  graduate  of  Indiana  University  where 
he  majored  in  history.  He  joined  the 
editorial  staff  of  the  News  early  this  year 
after  serving  as  copy  desk  chief  of  the 
Minneapolis  Star.  Prior  to  that,  he  work¬ 
ed  as  a  reporter  on  the  Joliet  (III.)  Herald 
News  and  the  Gallup  (N.M.)  Indepen¬ 
dent. 

Otto  was  the  founder  and  chairman  of 
the  First  Amendment  Congress,  a  group 
composed  of  12  national  journalism  or¬ 
ganizations  to  address  public  attitudes 
toward  the  press.  She  remains  active  in 
its  leadeship. 

She  served  as  national  president  of  the 
Society  of  Professional  Journalists  in 
1979-80,  was  a  charter  member  of  the 
Media/Bar  relations  subcommittee  of  the 
Wisconsin  Bar  Association  and  is  a  mem¬ 
ber  of  the  American  Council  for  Educa¬ 
tion  in  Journalism  and  member  of  its 
accrediting  evaluation  team. 

Otto  has  received  many  honors  for  her 
writing  and  work,  most  recently  the  First  (Ohio)  Crescent-News  and  a  director  ot 
Amendment  Award  of  the  Society  of  the  Dix  Newspaper  group,  was  killed  (Dc- 
Professional  Journalists.  She  has  been  a  cember  15)  when  the  single-engine  plane 
frequent  lecturer  in  college  and  high  in  which  he  was  riding  crashed  while 
school  journalism  and  law  school  classes  approaching  the  Defiance  Airport.  Dix’s 
and  a  guest  on  radio  and  tv  interview  last  name  was  misspelled  in  the  reptm 
shows  across  the  country.  that  was  published  in  E&P  tor  Janu- 

Otto  joined  the  Milwaukee  Journal  in  ary  1 . 


Vincent  Carroll 


1968  after  serving  as  women’s  editor  of 
the  Appleton  (Wise.)  Post-Crescent  for 
eight  years.  She  became  a  Journal  editor¬ 
ial  writer  in  1972  and  was  named  op-ed 
page  editor  in  1979. 

Otto  is  married  to  Lee  W.  Baker.  They 
have  three  children. 

Earl  S.  Dix  killed 


There  was  once 
a  very  close  circulation  race 
inDallas! 
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In  less  than  3  years  The  Dal  las  Morning  News 
has  quadrupled  its  Sunday  circulation  lead  over 
The  Dallas  Times  Herald. 
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Less  than  3  years  ago,  the  Sunday  circulation 
race  between  The  Dallas  Morning  News  and  The  Dallas 
Times  Herald  was ' very  close.  So  close  that  only  a  few 
I  .  thousand  copies  separated  the  two  of  them. 

Blit  all  that  has  changed,  ^  , 

Now  the  Sunday  circulation  lead  of  The  Dallas 
'doming  News  over  The  Dallas  Times  Herald  has 
quadmpled!  This  happened  when  The  Times  Herald 
stopped  offering  Parade  as  part  of  its  Sunday  package— 
and  when  The  Morning  News  acquired  Parade  for  its 
^  own  Sunday  package. 

I  Never  in  the  history  of  these  rival  newspapers 

^  has  such  a  lead  been  achieved  so  swiftly.  And  what  was 

once  a  very  close  circulation  race  is  now  a  rout. 


Goldblatt 


Dane  N.  Bath  has  been  named  man¬ 
aging  editor  of  The  Daily  Record,  northw¬ 
est,  N.J.,  which  is  published  by  Morris¬ 
town  Daily  Record,  Inc. 

Bath  was  picture  editor  of  the  New 
York  Times  for  seven  years  until  1981  and 
since  has  been  a  consultant  to  newspap¬ 
ers  and  television. 

He  joined  the  Times  from  the  Chicago 
Tribune,  where  he  was  graphics  editor. 
Earlier  he  was  a  Tribune  reporter  and  had 
worked  at  the  Oshkosh  (Wis.)  Daily 
Northwestern . 

Karla  Feuer,  who  has  held  several 
editor's  positions  at  the  Daily  Record, 
was  named  news  editor.  She  previously 
was  court  reporter  and  copy  editor  at  the 
New  Jersey  Herald,  Newton,  and  a 
reporter  for  the  Hunterdon  County 
Democrat,  Flemington,  N.J. 

Tom  Bagley  was  named  business  edi¬ 
tor.  Previously,  Bagley  worked  as  city 
editor  of  the  Greenwich  (Conn.)  Time  and 
earlier  was  with  the  South  Dade  News 
Leader,  Dade  County,  Fla. 

* 

Leonard  Goldblatt,  vicepresident 
of  the  Bergen  Evening  Record  Corpora¬ 
tion,  Hackensack,  N.J.,  and  president  of 
its  subsidiary  Toms  River  Publishing 
Company,  has  taken  early  retirement 
from  the  corporation  and  will  become 
executive  director  of  Certified  Audit  of 
Circulations,  Inc.  (CAC),  based  in  Fair- 
field,  N.J. 

Goldblatt  has  been  at  the  helm  of  the 
corporation’s  news  properties  in  central 
New  Jersey  since  1973,  when  the  Record 
acquired  Monmouth  News,  Inc.,  and  the 
Toms  River  Publishing  Company.  Mon¬ 
mouth  News  was  sold  last  year  and  Gold¬ 
blatt  continued  as  president  and  publisher 
of  the  Ocean  County  Reporter  in  the 
Toms  River  area. 

James  S.  Copley,*  late  chairman  of 
Copley  Press,  Inc.,  was  elected  to  the 
California  Newspaper  Hall  of  Fame  by 
the  California  Press  Association  at  its 
annual  meeting  in  San  Francisco.  The 
association's  citation  lauded  Copley  as  a 
“giant  voice  in  American  journalism  and 
a  great  American  citizen  who  actively 
stood  for  the  great  principles  of  his 
beloved  country.” 

At  the  same  time,  the  association 
elected  as  president  Hubert  L.  Kalten- 
BACH,  president  of  Copley  Press. 
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William  E.  Gibson  has  been  named 
Washington  bureau  chief  of  the  Fort 
Lauderdale  News! Sun-Sentinel.  The 
bureau  is  a  new  addition  for  the  News/ 
Sun-Sentinel  and  will  be  located  in  the 
National  Press  Building.  Gibson,  with  the 
newspapers  for  the  past  year,  previously 
was  with  the  Albuquerque  Tribune  and 
the  Middletown  (N.Y.)  Times  Herald- 
Record. 


L.  Richmond  Martin,  III,  city  editor 
of  the  Roanoke  Times  and  World  News, 
became  assistant  managing  editor/news 
on  January  1  and  also  promoted  was  Jen¬ 
na  L.  Conner,  to  administrative  assis¬ 
tant/news. 

Martin  joined  the  newspaper’s  Shenan¬ 
doah  Valley  bureau  in  1975  and  moved  to 
Roanoke  six  months  later  as  assistant 
city/state  editor,  subsequently  serving  as 
night  city  editor,  and  day  city  editor.  Con¬ 
ner  has  been  on  the  staff  since  1966,  first 
in  personnel  and  general  management 
and  later  in  news  and  editorial 
administration. 

♦  *  ♦ 

Tom  Donahue,  formerly  president  of 
In  House,  a  newspaper  consulting  and 
marketing  firm  he  founded  several  years 
ago,  has  become  director  of  marketing  for 
the  Monmouth  County  (N.J.)  Daily 
Register  and  Sunday  Register,  a  sub¬ 
sidiary  of  Capital  Cities  Com¬ 
munications,  Inc. 


NEWSPEOPLE 


Staff  additions  and  promotions  at  the 
Dallas  Times  Herald  are; 

Larry  Werner  joined  the  newspaper 
as  features  editor.  He  formerly  was  man¬ 
aging  editor  of  features  for  the  Buffalo 
Courier-Express  and  will  be  responsible 
for  the  seven  daily  Living  sections  and 
Sunday  Arts  section. 

Ron  Smith  was  named  special  sec¬ 
tions  editor,  from  entertainment  editor. 
His  duties  include  supervision  of  special 
sections  with  their  editors  and  staffs 
reporting  to  him. 

Connie  Casari  joined  the  features 
staff  as  a  copy  editor.  She  most  recently 
was  with  the  Texarkana  Gazette  as  a  copy 
editor. 

Alice  Love,  formerly  a  freelance 
writer  for  several  magazines,  joined  the 
newspaper  as  a  writer  for  the  new  weekly 
section.  Unique. 

*  *  * 

Editorial  appointments  to  head  the 
expanded  Queens  edition  of  Newsday, 
Long  Island,  include: 

Richard  Estrin,  Queens  day  editor, 
was  named  executive  news  editor  for  the 
edition.  CHARLOTTE  Hall,  news  editor, 
will  be  the  metro  editor  in  Rego  Park, 
where  the  edition  is  located.  Stuart 
Troup,  assistant  to  the  editor,  was 
appointed  Part  II  editor  for  Queens. 
Expanded  coverage  of  the  borough  will 
include  the  feature  pages  as  well  as  the 
main  news  section. 

In  addition,  Dennis  Duggan,  New 
York  City  bureau  chief,  will  write  a  city 
hall  column  for  the  Queens  edition  three 
times  weekly. 

*  *  * 

Andrea  Stevens  joined  the  New  York 
Times  as  a  copy  editor  in  the  cultural 
news  department.  She  was  a  travel  writer 
the  past  year  at  the  New  York  Daily  News 
and  earlier  on  the  News  copy  desk  three 
years. 


Chicago  Tribune  reorganizes 
its  editoriai  department 


F.  Richard  Ciccone  has  been  named 
managing  editor  of  the  Chicago  Tribune 
as  part  of  a  reorganization  of  the  daily’s 
editorial  department. 

Ciccone,  who  had  been  metropolitan 
editor,  replaces  William  H.  Jones  who 
died  of  leukemia  on  November  23. 

Ciccone  joined  the  Tribune  in  1976 
after  heading  the  Chicago  bureau  of  the 
Associated  Press.  He  served  as  a  political 
writer  and  editor  for  the  daily  before 
being  named  metropolitan  editor  in  1981 . 

Additional  new  editorial  appoint¬ 
ments  include:  Douglas  Kneeland, 
national  and  foreign  editor  since  1981, 


becomes  associate  managing  editor; 
Michael  Argirion,  assistant  managing  edi¬ 
tor/news  editing,  moves  to  executive 
news  editor  in  charge  of  all  news  editing, 
layout,  makeup,  art,  photos  and  graphics. 

Colleen  Dishon,  assistant  managing 
editor/features,  becomes  executive  fea¬ 
tures  editor;  Denise  Gosselin,  assistant 
managing  editor/news  features,  becomes 
associate  managing  editor  responsible  for 
the  Sunday  paper.  Prospective  and  speci¬ 
al  projects;  and  Joseph  Leonard,  assis¬ 
tant  managing  editor/operations  and 
planning,  becomes  associate  managing 
editor  responsible  for  operations  and 
planning. 
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Edited  by  LENORA  WILLIAMSON 


Promotions  at  the  Philadelphia 
Inquirer  and  Daily  News,  Knight-Ridder 
Newspapers,  include: 

Rob  Althaus  was  named  Daily  News 
circulation  manager  and  Larry  Davis 
becomes  Inquirer  circulation  manager. 

Jim  Farrell,  who  was  an  assistant  to 
senior  vicepresident  John  Brown, 
becomes  circulation  marketing  manager 
for  both  papers. 

In  Inquirer  advertising,  Michael  St. 
John  was  named  real  estate  advertising 
manager. 

Linda  Paris  was  promoted  to 
purchasing  and  telecommunicatons  man¬ 
ager  of  Philadelphia  Newspapers,  Inc., 
which  publishes  both  papers. 

*  *  afc 

Charles  O.  Kilpatrick,  editor  and 
publisher  of  the  San  Antonio  Express  and 
News,  is  the  president-elect  of  the  Texas 
Daily  Newspaper  Association  for  1983. 
He  succeeds  Frank  Feuille  of  the  El 
Paso  rimes. 

Other  new  officers  are  Phillip  J. 
Meek,  publisher  of  the  Fort  Worth  Star- 
Telegram,  vicepresident;  and  John  M. 
Roberts,  publisher  of  the  Victoria  Advo¬ 
cate,  treasurer.  Feuille  becomes  chair¬ 
man  of  the  executive  committee. 

*  *  * 

James  V.  Taylor  has  joined  the  clas¬ 
sified  advertising  staff  of  the  St.  Peters¬ 
burg  Times  and  Evening  Independent  as 
outside  sales  manager  and  automotive/ 
real  estate  advertising  manager.  He 
formerly  was  with  McClatchy  Newspa¬ 
pers  in  California. 

*  *  * 

Francis  X.  Skally  was  appointed 
manager,  retail  advertising  for  Gannett 
Rochester  Newspapers.  He  was  with  the 
defunct  Buffalo  Courier  Express  for  26 
years,  holding  the  posts  of  classified  ad 
manager,  corporate  director  of  training, 
and  major  accounts  manager. 

:4c  9(( 

Bill  Branche  joined  the  New  York 
Times  as  copy  editor  in  the  cultural  news 
department.  He  was  assistant  features 
editor  of  the  defunct  Buffalo  Courier 
Express,  and  earlier  had  been  arts  critic  of 
the  Niagara  Falls  Gazette  for  20  years. 

^  ^  ^ 

John  M.  Banawitz  has  retired  after 
working  in  newspaper  advertising  in 
Shelby ville,  Ind.,  for  45  years.  He  first 
worked  for  the  old  Shelbyville  Republi¬ 
can  as  an  ad  salesman  and  then  was 
advertising  manager  of  the  larger  Shelby¬ 
ville  Democrat,  a  p.m.  When  the  papers 
merged  to  form  the  News  in  1947,  Bana¬ 
witz  was  named  advertising  manager. 

David  C.  McCammon,  a  salesman  for 
the  News,  succeeds  Banawitz  as  mana¬ 
ger. 
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EXECUTIVE  PROMOTIONS  at  The  Oregonian,  Portland,  culminating  in  a 
series  of  changes  including  merger  of  the  Oregon  Journal  staff  with  that  of  The 
Oregonian,  include: 

James  J.  Rogers,  production  director,  was  named  business  manager. 
Adding  to  his  current  responsibilities  will  be  oversight  of  accounting,  credit, 
purchasing  and  data  processing  departments. 

Peter  C.  Thompson,  former  managing  editor  of  the  Oregon  Journal, 
assumes  the  post  of  managing  editor  of  The  Oregonian.  He  succeeds  Albert  L. 
McCready,  who  will  retire  after  44  years  with  the  newspaper. 

Richard  C.  Johnston,  the  last  four  years  a  Newhouse  News  Service 
correspondent  for  The  Oregonian  in  Washington,  became  assistant  managing 
editor. 


Steven  M.  Miller,  director  of  busi¬ 
ness  research  and  development  for  Lee 
Enterprises,  Davenport,  Iowa,  was 
named  director  of  subscriber  marketing. 

♦  *  * 

Frank  S.  Bridgewater  joined  the 
New  York  Times  as  a  copy  editor  on  the 
financial  desk.  He  formerly  was  an  editor 
on  the  national  news  desk  at  the  Wall 
Street  Journal. 

*  *  ♦ 

Lynne  G.  Pfister  joined  the  sales 
staff  of  the  Atlanta  office  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  Inc., 
newspaper  advertising  sales  firm.  She 
previously  was  with  Fairchild  Publica¬ 
tions  and  Million  Market  Newspapers  in 
New  York. 

UPl  names  Lyon 
photo  projects  veep 

F.W.  Lyon  has  been  named  vicepresi¬ 
dent,  photo  projects  development  of 
United  Press  International.  Lyon  was 
vicepresident  for  UPI  Newspictures. 

No  successor  to  Lyon  will  be  named  at 
this  time,  according  to  William  J.  Small, 
president  of  UPL  Acting  head  of  ail  other 
areas  of  the  photo  service  will  be  Ted 
Majeski,  executive  picture  editor. 

Lyon  has  spearheaded  development  of 
UPFs  Unifax  II  picture  receiver,  the  16S 
color  transmitter,  and  UPI’s  Digital 
Darkroom.  He  will  concentrate  on  a  num¬ 
ber  of  ongoing  and  planned  projects  in  the 
photo  area. 

Majeski  served  UPI  Newspictures  as 
New  York  bureau  manager,  news  editor, 
feature  editor  and  managing  editor  before 
becoming  executive  editor  in  1%8. 


Bert  Struby,  president  and  publisher 
of  the  Macon  (Ga.)  Telegraph  and  News, 
retired  December  31  after  44  years  with 
the  newspapers. 

During  the  years  he  held  various  posts, 
including  editor  of  the  Telegraph,  execu¬ 
tive  editor  of  both  papers  and  general 
manager  and  executive  vicepresident, 
prior  to  becoming  president  and  pub¬ 
lisher.  He  began  as  a  reporter  for  the 
Telegraph  after  graduation  from  Mercer 
University,  but  was  a  student  correspon¬ 
dent  prior  to  that. 

Struby  was  president  of  the  Southern 
Newspaper  Publishers  Association  in 
1966-67  during  which  time  the  SNPA 
Foundation  was  established  for  enhanc¬ 
ing  professional  education  of  Southern 
journalists. 

*  *  ♦ 

Christopher  Barlow  was  appointed 
editor  of  the  Easton  (Conn.)  Courier,  a 
weekly  newspaper  in  Fairfield  County. 

LAST  CALL! 

THE  1983  GERALD  LOEB  AWARDS 
for  distinguished  business  and 
financial  journalism 
Entries  accepted 
through  January  31,  1983 
for  articles  published  in  1982. 

Contact:  Rebecca  Novelli,  Manager, 
Gerald  Loeb  Awards 
UCLA  GRADUATE  SCHOOL 
OF  MANAGEMENT 
R(M)m  4250  E 

Los  Angeles,  California  90024 
(213)  825-3217  or  825-6474 


Notes  on  people 


“Powerful”  Texan 

Oveta  Culp  Hobby  is  the  only  woman 
in  Texas  Business  magazine’s  list  of  “The 
20  most  powerful  Texans”  appearing  in 
its  January,  1983  issue. 

The  magazine  identifies  her  as: 

“Regal  grande  dame  of  Texas’  busi¬ 
ness  and  communications  establishment, 
the  77-year-old  mother  of  Lt.  Gov.  Bill 
Hobby  is  less  active  than  she  once  was  in 
corporate  and  civic  affairs.  But  she  still 
calls  the  shots  in  her  family’s  publishing 
and  broadcasting  empire,  which  includes 
The  Houston  Post,  KPRC-tv  and  KRPC 
radio.  The  widow  of  former  Gov.  William 
P.  Hobby  Sr.,  she’s  had  an  illustrious 
public  career  which  included  serving  as 
head  of  the  Women’s  Army  Corps  in 
World  War  II  and  as  the  first  Secretary  of 
the  Department  of  Health,  Education  and 
Welfare.” 

Red  Smith  lectureship 

The  University  of  Notre  Dame  recently 
announced  inauguration  of  the  Red  Smith 
Lectureship  in  Journalism  honoring  the 
late  Red  Smith,  a  1927  Notre  Dame  alum¬ 
nus  and  one  of  America’s  greatest  sports- 
writers.  Smith,  a  columnist  for  the  New 
York  Times  until  his  death  at  age  76  earlier 

Pulitzer  Prize  board 
appointments  set 

Two  new  members  of  the  Pulitzer  Prize 
Board  announced  by  Michael  I.  Sovern, 
president  of  Columbia  University,  are 
Katherine  Fanning,  editor  and  publisher 
of  the  Anchorage  Daily  News,  and 
Michael  Gartner,  president  and  editorial 
chairman  of  the  Des  Moines  Register  and 
Tribune. 

Mrs.  Fanning  took  office  December  9, 
and  Gartner  will  take  office  following  the 
April  meeting  of  the  board. 

Sovern  also  announced  that  board 
member  John  Cowles  Jr. ,  publisher  of  the 
Minneapolis  Star  and  Tribune,  will  retire 
at  the  April  meeting  after  serving  the 
maximum  number  of  three  terms. 

Fanning,  with  the  Daily  News  since 
1%5,  is  active  in  public  service  organiza¬ 
tions  in  Alaska.  Under  her  editorial  man¬ 
agement  the  newspaper  won  the  1976 
Pulitzer  Prize  for  Meritorious  Public 
Service  for  disclosures  of  the  influence  of 
the  Teamsters  Union  on  the  economy  and 
politics  of  the  state. 

Gartner,  president  and  chief  operating 
office  of  the  Register  and  Tribune  since 
1977,  joined  the  paper  in  1974  after  14 
years  with  the  Wall  Street  Journal.  He  is 
a  member  of  the  bar  in  both  New  York 
and  Iowa. 


this  year,  received  an  honorary  degree 
from  Notre  Dame  in  1968. 

The  lectureship,  made  possible  by  a  gift 
from  Coca-Cola  USA,  will  bring  a  distin¬ 
guished  journalist  to  the  South  Bend  cam¬ 
pus  for  a  three-day  visit  to  deliver  a  public 
lecture,  conduct  several  classes,  and 
meet  informally  with  students  and  facul¬ 
ty.  The  University  plans  to  print  the  lec¬ 
ture  and  distribute  it  nationally. 


Kilgallen  “appreciation” 

When  the  late  James  L.  Kilgallen  own¬ 
ed  the  Laramie  (Wyo.)  Daily  Boomerang 
around  1914,  he  used  to  sit  his  baby 
daughter  Dorothy  at  a  typewriter  at  a 
front  window  and  let  sidewalk  passers-by 
watch  her  pound  her  little  fists  on  the 
keys. 

In  “An  Appreciation”  of  the  life  and 
times  of  the  veteran  reporter  who  died 
December  21  at  92,  UPI  senior  editor  H. 
D.  Quigg  included  that  vignette  and 
added,  “He  outlived  Dorothy  by  many 
years,  but  he  proudly  watched  her  grow 
into  a  reporter,  columnist,  and  radio  and 
television  personality  with  national  expo¬ 
sure  and  international  renown.” 

Very  special  Christmas 

The  ultimate  Christmas  present  arrived 
for  a  senior  journalism  student  at  Indiana 
University  School  of  Journalism  as  she 
wound  up  a  semester  as  editor  of  the  Indi¬ 
ana  Daily  Student.  Barbara  Toman  got 
the  news  just  before  Christmas  that  she 
was  selected  from  2,000  applicants  to  be 
in  the  next  group  of  32  Rhodes  Scholars. 

Commented  Richard  Gray,  dean  of  the 
lU  school,  “Barbara’s  selection  as  a 
Rhodes  Scholar — coming  on  top  of  a 
Pulitzer  Prize  won  earlier  this  year  by 
David  Ashenfelter,  a  recent  journalism 
graduate — confirms  the  school’s  philoso¬ 
phy  that  journalism  education  should  be  a 
blend  of  quality  professionalism  with 
rigorous  scholarship.” 

Fishing  Hall  of  Fame 

Stan  Fagerstrom,  who  retired 
December  17  after  almost  37  years  with 
the  Longview  (Wash.)  Daily  News,  is  a 
member  of  the  International  Fishing  Hall 
of  Fame  and  author  of  three  books  on 
fishing.  So  he  will  continue  to  write  the 
outdoor  column  for  the  newspaper  and 
also  concentrate  on  freelance  writing  for 
outdoor  publications. 

Fagerstrom  first  worked  for  the  Daily 
News  as  a  reporter  and  then  classified  ad 
manager.  The  past  22  years,  he  has  been 
advertising  director. 


Brandt  Whichard 

GREENVILLE  CHANGES— Steven  R. 


Brandt,  general  manager  of  The  Leader 
Publishing  Company,  Staunton,  Va.  will 
return  to  the  Greenville  (S.C.)  News- 
Piedmont  Company  as  general  manager 
early  this  year. 

At  the  same  time,  D.  Jordan  Whichard 
III,  business  manager  of  the  News- 
Piedmont,  will  become  general  manager 
of  the  Leader  company. 

Brandt  will  head  all  News-Piedmont 
departments  except  the  news  department 
and  editorial  pages.  He  is  a  former  per¬ 
sonnel  director  and  business  manager  of 
the  company. 

Both  the  Staunton  and  Greenville 
newspapers  are  owned  by  Multimedia, 
Inc.,  headquartered  in  Greenville. 

Overseas  Press  Club 
plans  reunion  dinner 

The  Overseas  Press  Club  of  America  is 
staging  a  reunion  dinner  for  ex-Moscow 
correspondents  January  14  at  the  7th 
Regiment  Armory,  67th  and  Park  Avenue 
in  New  York  City. 

The  club  is  inviting  the  seven  surviving 
United  States  ambassadors  to  Moscow: 
Averell  Harriman,  George  Kennan,  Foy 
Kohler,  Jacob  Beam,  Walter  Stoessel, 
Malcolm  Toon  and  Thomas  Watson. 

Heads  of  major  news  organizations 
that  have  staffed  the  U.S.S.R.  over  the 
years  also  are  being  invited. 

The  last  time  Moscow  veterans 
gathered  for  a  reunion  was  in  1971,  and 
before  that  1958. 

“A  lot  has  happened  since  the  last  one, 
so  there’s  a  lot  of  ground  to  cover,  and 
we’re  expecting  a  great  turnout,”  says 
Whit  Bassow,  committee  co-chairman 
who  served  two  tours  in  Moscow — one 
with  United  Press  International  and  one 
with  Newsweek.  Others  on  the  com¬ 
mittee  are  Henry  Cassidy,  formerly  with 
the  Associated  Press,  and  George  Krims- 
ky,  AP  World  Services  news  editor. 

A  specific  invitation  is  not  necessary  as 
long  as  one  can  demonstrate  he  or  she 
was  once  accredited  to  an  American  news 
organization  in  the  Soviet  Union,  or  is  an 
OPC  member.  For  the  correspondents 
and  OPC  members,  there  is  a  charge  of 
$30  per  person.  For  information  or  re¬ 
servations,  contact  Mary  Novick  at  the 
OPC  (212)  679-9650. 
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EQUIPMENT  NEWS  SECTION 


Edited  by  BILL  GLOEDE 


Anilox  pressroom  nearly  complete 
at  mid-sized  Pennsyivania  daiiy 


If  all  goes  well  over  the  next  two  weeks, 
the  Easton  (Pa.)  Express  will  soon  have  the 
first  anilox  pressroom  in  the  U.S. 

Using  the  American  Newspaper  Pub¬ 
lishers  Association  ANPAPRESS  design, 
the  Express  has  converted  five  of  its  six 
press  units  to  the  anilox  inking  system.  The 
sixth  is  slated  for  conversion  next  week. 

Production  manager  John  R.  Rodney  re¬ 
ports  “we  still  have  some  bugs,  but  it  s 
putting  our  paper  out  everyday.” 

The  Express,  a  seven-day  newspaper 
with  SO.OCiO  circulation,  began  the  conver¬ 
sion  process  about  18  months  ago.  The 
paper  had  been  experiencing  severe  ink  ad¬ 
justment  and  misting  problems  with  its  30- 
ycar-old  Scott  letterpress.  The  manage¬ 
ment  of  the  Express  felt  the  ANPA  anilox 
system  represented  a  viable  alternative  to 
buying  a  new  press. 

The  units  were  converted  one  at  a  time  in 
an  in-house  conversion  project.  Rodney 
says  the  fact  that  the  conversion  was  per¬ 
formed  entirely  by  Express  employees  has 
slowed  progress  somewhat,  but  has  not 
presented  any  insurmountable  problems. 
However,  the  conversion  has  been  per¬ 
formed  at  a  cost  of  $13, ()()()  per  unit,  not 
including  labor  costs. 

The  anilox  rollers  were  purchased  from 
Pamarco  and  Armotek,  special  parts  were 
manufactured  by  a  local  machine  shop, 
and  the  necessary  component  parts  of  each 
press  unit  were  maintained. 

The  inking  system  in  each  press  unit  was 
dismantled,  leaving  only  the  impression 
and  plate  cylinders  and  two  form  rollers  in 
the  interior  of  the  units.  The  upper  vibrat¬ 
ing  cylinder  was  removed,  sent  out.  and  rc- 
engraved.  Each  unit  is  equipped  with  an 
anilox  roller,  a  doctor  blade,  an  ink  foun¬ 
tain  and  the  two  form  rollers.  The  result, 
Rodney  reports,  is  a  “wide  open”  press 
unit. 

The  anilox  system  at  the  Express  prints 
with  standard  letterpress  plates. 

The  major  bug  facing  the  Express  is  doc¬ 
tor  blade  wear.  As  the  blade  wears  down, 
more  ink  is  applied  and  print  density  in¬ 
creases.  Rodney  is  experimenting  with 
various  angle  and  pressure  settings  on  the 
blades  to  determine  their  maximum  life  cy¬ 
cle.  At  present,  the  earbon-stccl  blades  last 
through  about  eight  press  runs.  Rodney  be¬ 
lieves  they  should  last  a  little  longer. 

His  goal  is  to  establish  a  “running  pla¬ 
teau”  for  the  blades  so  they  may  be 
changed  at  regular  intervals,  perhaps  all 
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six  units  at  the  same  time.  The  blades  cost 
about  eight  dollars  each  and  require  about 
seven  minutes  for  installation. 

The  Express  has  experimented  with  sev¬ 
eral  different  types  of  ink,  including  vege¬ 
table  oil-based  ink  and  water-based  ink. 
The  water-based  ink  test,  which  ran  over  a 
three  day  period,  resulted  in  “very  good” 
reproduction,  but  some  problems  were  en¬ 
countered  with  the  ink  drying  out  on  the 
second  impression  cylinder  and  filling-in 
on  the  printing  plates.  Water  emulsion  ink 
is  to  be  tested  later  this  month. 

The  Express  has  been  printing  both 
spot  and  process  color  with  the  anilox  sys¬ 
tem.  though  the  configuration  of  the  press 
allows  only  for  black,  blue  and  yellow  to 
be  laid  down  by  the  converted  units.  Ma¬ 
genta  is  printed  by  a  half-deck  which  has 
not  been  converted. 

Rodney  says  he's  been  printing  as  much 
color  as  possible,  with  good  results.  He 
says  that  as  long  as  he  has  a  good  separa¬ 
tion,  the  anilox  inking  system  docs  not  pre¬ 
sent  any  particular  problems  when  printing 
color. 

The  benefits  of  the  system  have  been 
apparent,  but  they’ve  not  yet  been  quanti¬ 
fied. 

Rodney  reports  that  on-press  newsprint 
waste  is  cut  dramatically  when  the  five  ani¬ 
lox  units  are  run  without  the  remaining 
conventional  unit.  Once  the  last  unit  is 
converted,  Rodney  believes  saleable 
copies  will  be  produced  as  soon  as  the 
printed  web  reaches  the  folder,  or  about  25 
to  30  papers  waste. 

The  ink  misting  problem  has  also  been 
mitigated,  Rodney  reports.  An  air  sam¬ 
pling  was  conducted  recently,  using  the 
unconverted  unit  as  a  control,  but  the  quan¬ 
titative  results  of  the  test  have  not  yet  been 
reported.  Rodney  expects  that  the  anilox 
system  will  cut  ink  misting  in  the  neighbor¬ 
hood  of  70% . 

With  the  consistency  of  inking  achieved 
with  the  anilox  system,  a  major  variable  in 
the  printing  process  has  been  stabilized, 
Rodney  reports.  Press  crews  can  now  con¬ 
centrate  on  other  variables  to  improve  print 
quality. 

Rodney  believes  it  will  take  another  year 
to  “wring  out  everything”  the  system  is 
capable  of  producing,  but  he's  convinced 
that  the  system  holds  “real  promise  and 
potential.” 

He  is  currently  printing  at  a  density  of 
1 .04  to  1 .05,  a  bit  more  dense  than  some 


other  newspapers,  but  he  prefers  a  darker 
product.  At  this  density,  he  says  he  gets  a 
product  with  good  contrast  but  without  ex¬ 
cessive  rub-off  and  set-off. 

He  is  generally  satisfied  with  the  pro¬ 
duction  quality  reporting.  “1  don't  sec  how 
you  could  do  any  better  with  letterpress.” 

Chait  sees  stable 
newsprint  prices 
through  1983 

Frederick  Chait,  special  counsel  and 
consultant  to  Knight-Riddcr.  Inc.,  said 
(Jan.  4)  there  was  “no  reasonable  basis" 
for  a  newsprint  price  increase  in  1 983. 

Chait  said  KRN  took  exception  to  re¬ 
marks  by  James  A.  Kcclcy.  vicepresident 
of  operations  for  the  Dallas  Morning 
News,  during  a  recent  media  confcrcnec  in 
New  York.  Kceley  predicted  a  5%  price 
hike  in  newsprint  at  mid-year  (E(&P,  Janu¬ 
ary  I,  page  1 2). 

“Under  the  market  and  economic  condi¬ 
tions  which  prevail,  such  an  increase 
would  be  extremely  damaging  to  the  news¬ 
print  industry  as  well  as  to  the  publishing 
industry.”  he  told  E&P.  He  considered  it 
“highly  unlikely”  that  any  newsprint  pro¬ 
ducer  would  initiate  “any  such  self-defeat¬ 
ing  step." 

Knight-Ridder  is  the  largest  single 
purchaser  of  newsprint  on  the  North 
American  continent.  Chait  said.  He  said 
KRN  currently  pays  about  S425  per  short 
ton,  less  discounts  for  quantity.  He  said 
KRN  buys  newsprint  from  25  different 
suppliers. 
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Journal  Co.  opens 
commercial  plant 


LEARNING  ABOUT  HELIOS — Photoengravers  at  Standard  Gravure  Corpora¬ 
tion  in  Louisville  began  a  4-week  training  session  in  early  December  learning  how  to 
use  their  new  $1.2  million  Helio-Klishograph  K-202  engraving  machine.  Stewart 
Catanzariti  (left),  senior  gravure  instructor  for  HCM  Graphic  Systems  of  Great 
Neck,  New  York,  explains  the  operation  of  the  diamond  stylus  engraving  heads. 
HCM  is  the  American  distributar  for  the  Hell  Company  of  Kiel,  Germany, 
manufacturer  of  the  unit.  A  second  Helio  will  be  added  in  March,  1983.  The  units  will 
ultimately  supplement  a  chemical  etch  system  now  in  use,  and  are  expected  to 
produce  savings  in  raw  materials  consumption  and  eliminate  pollution-causing 
effluents.  The  engraving  machines  are  part  of  Standard  Gravure's  $15.1  million 
renovation  program  which  will  also  include  new  cylinder  plating,  grinding  and 
polishing  equipment,  new  scanners,  new  reels  and  tension  controls,  new  variable 
folders,  and  other  related  equipment. 

Goss,  Hall  announce  donations 
to  ANPA’s  new  research  center 


ANPA  will  equip  major  portions  of  its 
new  technical  and  training  facility  —  to 
be  opened  next  year  at  the  Newspaper 
Center  in  Reston,  Va.,  —  with  scientific 
analysis  and  other  equipment  purchased 
with  funds  donated  by  the  Graphic  Sys¬ 
tems  Division  of  Rockwell  International 
Corporation. 

The  equipment  will  support  the  ANPA 
technical  committees’  future  studies  to 
improve  newspaper  print  quality. 

Funds  from  the  $500,000  donation, 
which  will  be  made  in  increments  of 
$180,000  this  year  and  $160,000  in  1983 
and  1984,  also  will  help  establish  a  tech¬ 
nical  information  center  with  com¬ 
puterized  storage  and  search  capabilities 
at  the  Center. 

John  B.  Lake,  publisher  of  the  St. 
Petersburg  (Fla.)  Times  and  Evening 
Independent  and  chairman  of  the  ANPA 
Research  and  Production  Committee, 
said  that  news  of  the  donation  “couldn’t 
have  come  at  a  more  opportune  time.” 
He  added  that  the  donation  “applied  the 
boost  we  needed  to  assure  the  (quality 


improvement)  project  being  successful.” 

Jerry  Friedheim,  ANPA  executive 
vicepresident  and  general  manager  said 
some  of  the  funds  will  go  to  equip  the  new 
building’s  meeting  and  training  areas, 
which  will  be  dedicated  to  Goss  Products. 

The  ANPA  research  and  training  facil¬ 
ity  will  also  receive  new  high  technology 
mailroom  equipment  to  be  donated  by 
Hall  Systems  and  George  R.  Hall,  Inc. 

Mailroom  equipment  being  donated 
will  include  a  new  Stream-Scan  online 
labeling  system,  a  Magnum  conveyor. 
Monitor  counter  stacker  equipped  with 
multiple  programming  systems,  a  tying 
line  that  includes  a  roller-top  conveyor, 
the  new  Commander  count-verification 
scale  and  Monarch  bottom  wrap. 

The  major  components  connect  with  a 
product  accountability  and  management 
system  that  also  will  be  installed  at  the 
facility. 

The  company  also  will  install  a  Uniman 
4/2  offset  press  being  provided  by 
M. A. N. -Roland  Co.  of  Middlesex,  N.J. 


Perry  Printing  Corp.,  in  Waterloo, 
Wise.,  a  unit  of  the  Journal  Co.,  unveiled 
a  second  plant  recently  in  Baraboo,  Wise. 
The  201 ,0(X)  square-foot  facility  is  the  lat¬ 
est  expansion  in  commercial  printing  for 
the  Journal  Co. 

Perry  broke  ground  for  the  Baraboo 
plant  in  January  1982  and  began  com¬ 
mercial  printing  in  July.  A  public  open 
house  was  held  November  13  and  14. 

The  new  plant  contains  a  flow-through 
plant  design,  which  permits  paper  to 
enter  the  building  by  rail  at  one  end  and 
the  printed  products  to  leave  by  truck  at 
the  opposite  end.  A  computerized  sys¬ 
tem,  including  a  Honeywell  Series  7(X)0 
energy  management  system,  controls  and 
monitors  the  plant’s  use  of  energy,  water 
and  sewage  flow.  A  thermal  afterburner 
treats  press  fumes;  its  waste  heat  is  recy¬ 
cled  through  the  drying  ovens  and  pro¬ 
vides  warmth  throughout  the  plant.  One 
eight-unit  and  one  six-unit  Harris  Cottrell 
MIOOO  are  currently  in  operation,  with  a 
workforce  of  60. 

Perry  specializes  in  the  web  offset 
printing  of  catalogs,  newspaper  inserts 
and  magazines,  including  Boy's  Life, 
Scouting,  American  Medical  News  and 
the  American  Journal  of  Nursing. 

Among  the  Waterloo  plant’s  8  press¬ 
es  is  an  eight-unit  Harris  M850.  the  larg¬ 
est  capacity  color  press  of  its  type  in  the 
world.  About  535  people  work  at  the 
350,(XK)  square-foot  facility. 

Perry  Printing  Corp.  is  a  division  of  the 
Journal  Company,  headquartered  in  Mil¬ 
waukee,  a  communications  company 
whose  interests  include  newspaper 
publishing,  commercial  printing, 
broadcasting,  cable  television,  micro- 
wave  transmissions,  educational  audio¬ 
visual  materials  and  free  distribution  pub¬ 
lications. 

RIT  gravure  seminar 

The  Gravure  Technical  Association 
(GTA)  in  cooperation  with  Rochester 
Institute  of  Technology  (RIT)  will  present 
a  Gravure  Process  Seminar  April  24-29, 
1983  at  RIT’s  School  of  Printing  in 
Rochester,  N.Y.  The  program  has  been 
designed  for  newcomers  to  the  industry, 
those  who  are  in  one  area  of  gravure  and 
want  to  switch  to  another,  and  those  who 
need  updating  on  new  gravure  technolo¬ 
gies. 

Among  the  topics  to  be  covered  are 
how  gravure  relates  to  the  other  printing 
processes;  the  rudiments  of  color;  the 
basics  of  gravure  imaging;  packaging  and 
specialty  considerations;  color  separation 
and  scanning;  copy  and  film;  electronic 
engraving;  an  introduction  to  the  gravure 
press;  press  controls  and  doctor  blades; 
gravure  ink;  bindery  considerations;  and 
quality  control. 

EDITOR  &  PUBLISHER  for  January  8,  1983 


! 

r 


r 


I 


i 


Use  this  handy  order  form  to  order: 

1983  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1983  Edition  $50  per  copy  Bulk  orders  5  or  more  $45.00  each 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1982  Edition  $40  per  copy  □  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  $50  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _ _ _ Title _ 

Company _ 

Nature  of  Business _ _ _ _ 

Address _ 

City _ State _ Zi  p _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 
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ANPA’s  Jaffe  cites  move  to  Reston 
in  decision  to  take  early  retirement 

Erwin  Jaffe,  director  of  the  American  where  he  was  responsible  for  publication 
Newspaper  Publishers  Association  production,  scientific  photography  and 
Research  Institute  facility  in  Easton,  Pa.,  for  the  control  of  classfied  documents 
has  decided  to  take  early  retirement  relating  to  the  Jupiter  and  Redstone  mis- 
rather  than  move  with  the  institute  to  a  sile  programs. 

new  facility  at  ANPA  headquarters  in  A  member  of  several  technical  societies, 
Reston,  Va.  Jaffe  was  president  of  the  Graphic 

Jaffe,  62,  will  continue  to  serve  ANPA  Arts  Technical  Society  in  1972-73,  whose 
as  a  consultant  after  the  Research  newsletter  he  edited  for  many  years.  In 
Institute  moves  this  summer.  1974,  he  was  honored  by  the  Education 

Jaffe  joined  ANPA  in  1961  as  chief  Council  of  the  Graphics  Arts  Industry 
physicist.  He  was  named  director  of  the  with  its  Elmer  G.  Voight  Award, 
research  center  in  1%7,  and  during  his  Among  Jaffe’s  notable  achievements 
tenure,  he  oversaw  the  development  and  are  four  books:  “The  Science  of  Physics 
testing  of  many  technologies  which  now  in  Lithography”;  “Color  Separation 
prevail  in  the  newspaper  industry.  Photography”;  “Halftone  Photogra- 

He  came  to  ANPA  from  the  Chrysler  phy”;  and  “Contract  Printing". 
Corporation  Missile  Division  in  Detroit,  Since  the  research  center  is  being 

API  study  predicts  competition 
for  recyciabie  paper  resources 

The  recovery  and  utilization  of  recycl-  “Paper  in  solid  waste  has  value,  both  as 
able  paper  are  likely  to  increase  faster  in  fiber  and  as  fuel.  This  study  shows  that 
the  1980s  and  1990s  than  in  the  1970s.  the  paper  recycling  industry  must 
Heavy  competition  for  this  fiber  resource  exercise  a  long-term  approach  to  re¬ 
should  occur  because  of  the  greater  source  planning  in  order  to  prevent  pre¬ 
utilization  of  waste  paper  as  a  raw  materi-  emption  of  its  fiber  resource.  It  also 
al  in  U.S.  paper  and  paperboard  mills,  the  shows  that  public  officials  must  consider 
increasing  export  demand  from  recyclers  these  alternate  values  in  setting  solid 
located  overseas,  and  a  considerable  waste  management  policy.” 
demand  for  waste  paper  by  a  greatly  If  municipal  officials  developing  waste- 

increased  number  of  solid  waste-to-  to-energy  plants  direct  the  flow  of  muni- 
energy  resource  recovery  plants.  These  cipal  solid  waste  by  enacting  “flow- 
are  major  conclusions  contained  in  a  new  control”  ordinances  that  require  the 
study  completed  by  Franklin  Associates,  delivery  of  all  collected  waste  to  the  plant 
Ltd.,  Prairie  Village,  Kansas,  for  the  to  be  burned  to  recover  its  energy  value. 
Solid  Waste  Council  of  the  Paper  it  could  seriously  impact  the  collection  of 
Industry.  waste  paper  for  recycling.  On  the  other 

The  study  entitled  “Waste  Paper — the  hand,  where  municipal  solid  waste  is  dis- 
Future  of  a  Resource  1980-2000,”  posed  of  in  landfills  there  would  be 
assesses  the  future  of  paper  recycling  in  incentive  to  remove  recyclable  paper  to 
the  world  and  those  factors  which  may  reduce  volume  to  be  land  filled, 
impact  on  the  long  term  availability  of  The  Solid  Waste  Council  is  concerned 
recyclable  paper.  It  notes  that  the  U.S.  is  with  the  impact  of  paper  and  paper  pro- 
the  major  exporting  country  for  waste  ducts  on  the  nation’s  solid  waste  stream, 
paper,  and  “fiber  poor"  nations  which  The  Council  works  to  develop  and  pro- 
are  expanding  their  paper  industries  will  mote  solutions  to  the  solid  waste  disposal 
be  dependent  on  supplies  of  waste  paper  problem:  recycling,  source  separation, 
from  the  U.S.  In  the  face  of  increasing  and  resource  recovery.  The  Solid  Waste 
demand  it  will  be  necessary  to  expand  the  Council  is  supported  by  eight  paper, 
U.S.  collection  system  for  waste  paper,  packaging  and  forest  industry  associa- 

The  study  also  points  out  that  strong  tions:  The  American  Paper  Institute,  the 
regional  and  grade  factors  will  impact  on  Composite  Can  and  Tube  Institute,  the 
the  recovery  of  recyclable  paper.  There  Envelope  Manufacturers  Association, 
will  be  competition  between  those  who  the  Fibre  Box  Association,  the  Flexible 
will  be  utilizing  recyclable  paper  as  a  raw  Packaging  Association,  the  National  For- 
material,  and  those  who  will  be  burning  est  Products  Association,  the  National 
municipal  solid  waste  in  waste-to-energy  Trade  Paper  Association  and  the  Paper- 
plants  to  recover  its  energy  value  in  the  board  Packaging  Council, 
form  of  steam  and/or  electricity.  Copies  of  the  study  arc  available  at 

Judd  H.  Alexander,  chairman  of  the  $25.00  each.  There  is  a  special  price  for 
Solid  Waste  Council  ^f  the  Paper  students  of  $7.00.  Copies  may  be  ordered 
Industry  and  executive  vicepresident  of  from  The  American  Paper  Institute,  Wash- 
James  River  Corporation,  noted  that,  ington,  D.C. 
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Erwin  Jaffe 

moved  to  ANPA  headquarters,  Jaffe’s 
position  as  director  will  probably  remain 
unfilled,  according  to  an  ANPA  spokes¬ 
man.  George  Cashau,  coordinator  of 
operations  at  the  Research  Institute,  will 
likely  direct  the  Reston  operation,  said 
the  spokesman. 

No  other  research  center  employees 
have  yet  notified  ANPA  of  their 
intentions  regarding  the  move  to  Reston. 
ANPA  has  offered  employees  at  the  Eas¬ 
ton  facility  what  it  calls  “standard  corpo¬ 
rate  relocation  benefits”  to  assist  em¬ 
ployees  who  wish  to  make  the  move. 


ITEK  C.P.S.  USERS 

A  meeting  you  can’t 
afford  to  miss! 


The  WINTER  USER  GROUP  MEETING  will 
be  held  at  Stoulfer’s  Lauderdale  Surf  Hotel 
on  the  beach  in  FT.  LAUDERDALE, 
FLORIDA,  Sunday,  Jan.  23rd  through 
Tuesday,  Jan.  25th. 

Join  your  fellow  system  users 
for  an  information  packed 
meeting  on: 

•  Hands  on  demos 

•  Roundtable  meetings 

•  Problem  solving  sessions 

•  Application  techniques 

For  complete  information  call  Bill  Jacot, 
president  213/578-7250  or  Chuck  Stroh 
419/245-6222. 
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CHEMCO  SYSTEMS  COMPANY  has  introduced  C.A.P.S. 
(Computer-Aided  Programming  System),  which  provides  a 
means  of  accurately  evaluating  transparencies  or  prints  to 
be  scanned  and  generates  instructions  for  setting  the 
scanner.  The  result  is  greater  scanner  efficiency  due  to 
accurate  preprogramming  and  reduced  makeovers. 

C.A.P.S.  features  a 
dual-disc  microcomputer, 
high-speed  fan-fold  printer 
and  a  transparency 
evaluation  kit  (TEK).  The 
TEK  provides  27 
transparencies  and  9 
reflection  proofs  that 
represent  the  complete  range 
of  low  to  high-key  and 
under-and  over-exposed 

transparency  and  reflection  art  conditions.  The  operator 
visually  evaluates  the  copy  to  be  separated  against  these 
references  and  selects  the  one  that  approximates  the 
copy’s  conditions.  The  computer  analyzes  the  copy 
variables  (densities,  color  balances  or  shifts,  etc.)  along 
with  the  stored  parameters  of  the  selected  reference  and 
prints  out  instructions  to  the  operator  for  presetting  the 
scanner  controls. 

C.A.P.S.  provides  greater  control  of  color  and 
gradations  in  the  resulting  process  separations, 
dramatically  reducing  makeovers.  C.A.P.S.  is  available  for 
support  of  Hell  DC  300  and  299  and  Dai  Nippon  808 
electronic  scanners. 

Additionally,  Chemco  has  announced  the  recent 
installation  of  the  Chemco  Color  Computer  and  Chemco 
E-Z  Color  Computerized  Enlarger  at  twelve  daily 
newspapers  in  the  United  States  and  abroad. 

The  interactive  computers  use  a  video  terminal,  online 
color  analyzer  probe,  and  alpha-numeric  keyboard  to 
permit  dialogue  between  the  computer  and  operator.  They 
greatly  simplify  color  separation  by  guiding  the  operator 
through  testing  and  production  procedures.  The  computers 
quickly  analyze  the  copy  data,  calculate  all  exposures,  and 
then  control  the  enlarger  in  making  exposures.  The  Color 
Computer,  which  can  be  outfitted  to  most  color  enlargers, 
and  the  E-Z  Color  Enlarger,  which  combines  the  Color 
Computer  with  a  specially-designed  photographic  enlarger, 
produce  quality  color  separations  consistently. 

The  Color  Computer  was  installed  recently  at  Southern 
Newspapers,  Baytown,  Tex.;  Buffalo  (N.Y.)  Evening 
News;  Charleston  (S.C.)  Evening  Post;  Fort  Worth  (Tex.) 
Star  Telegram;  and  El  Mundo,  San  Juan,  Puerto  Rico. 

The  E-Z  Color  Enlarger  was  installed  at 
Westchester-Rockland  Newspapers,  White  Plains,  N.Y.; 
Omaha  (Nebr.)  World  Herald;  Knoxville  (Tenn.) 
News-Sentinel;  Fayetteville  Publishing,  Fayetteville,  N.C.; 
Cheyenne  Newspapers,  Cheyenne,  Wyo.;  El  Commercio, 
Lima,  Peru;  and  El  Commercio,  Quito,  Ecuador. 


Harte-Hanks  Communications,  Inc.,  has  contracted  with 
COLLIER-JACKSON,  INC.,  for  AlM/3000,  an  advertising 
information  management  system  for  newspapers. 

Harte-Hanks  reports  selecting  AIM/3000  primarily 
because  it  met  their  needs  for  newspaper  sales  analysis. 

“It  covers  every  aspect  of  the  advertising  system  —  order 
entry,  ad  tracking,  accounts  receivable,  daily  linage 
reporting,  etc.  —  completely  online,"  explains  Pete 
Blozis,  corporate  director  of  information  services  for 
Harte-Hanks  Communications,  Inc. 


Because  the  system  is  table  driven  and  parameter 
driven,  it  allows  Harte-Hanks  the  flexibility  to 
accommodate  the  particular  requirements  of  each  of  its 
newspapers. 

“AIM/3000  will  allow  us  to  facilitate  concentration  of 
effort  where  it  is  profitable,”  continues  Blozis.  “We  feel 
this  increased  efficiency  will  result  in  increased  revenue.” 

During  their  search  for  advertising  software, 

Harte-Hanks  visited  the  Tallahassee  Democrat,  pilot  site 
for  AIM/3000. 

“We  found  the  documentation  to  be  extremely 
thorough.  The  methodologies  used  are  sound,  and  the 
system  came  to  us  with  excellent  recommendations  from 
other  newspapers  presently  using  it,”  says  Blozis. 

Harte-Hanks  will  initially  install  AIM/3000  in  five  of  its 
29  daily  newspapers.  Plans  also  include  installation  at  Van 
De  Publishing  Company  in  California,  which  publishes 
pennysavers  and  shoppers  that  are  zones  into  more  than 
235  separate  editions,  reaching  2.7  million  households  each 
week  in  the  Los  Angeles  market. 

♦  *  * 

AMGRAPH  INC.  announced  the  availability  of  its  new 
Series  Roll-Over-Roll  Splicers. 

HG  Splicers  utilize  designs  and  features  such  as  festoon 
style  dancer  assemblies,  zero-speed  splicing  and  simple, 
straightforward  construction  for  maximum  economy  and 
long  service  life  with  low  maintenance.  These  are 
augmented  with  features  such  as  modular,  solid-state, 
programmable  controls  with  a  time-saving  built-in  self 
diagnostic  circuit. 

Electromagnetic  caliper  disc  brakes  minimize  tension 
control  problems  and  increase  response  speed.  And 
splicing  directly  on  the  vacuum  nip  roll  with  the  help  of  a 
built-in  trimming  device  reduces  time  and  increases 
efficiency  through  the  elimination  of  intermediate  steps. 

Series  HG  Splicers  will  be  available  for  speeds  up  to 
1,600  FPM,  and  can  accommodate  rolls  to  50"  in  diameter 
and  webs  of  either  33"  or  38"  width. 
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Syndicates 


By  Lenora  Williamson 


Promotions  announced  at  UFS/NEA 


Promotions  at  United  Feature  Syndi¬ 
cate  and  Newspaper  Enterprise  Associa¬ 
tion,  affiliates  of  United  Media  Enter¬ 
prises,  announced  this  week  include  nam¬ 
ing  of  a  managing  editor  of  comics,  prom¬ 
otion  of  the  sales  manager  to  vicepresi¬ 
dent  and  appointment  of  a  promotion 
manager. 

J.  Brad  Bushell  was  named  vicepresi¬ 
dent  and  sales  manager  for  the  two  affili¬ 
ates.  He  joined  NEA  in  1976  as  a  territory 
representative  in  Dallas  and  two  years 
later  was  promoted  to  territory  manager 
in  Chicago.  Most  recently  he  held  the 
post  of  UFS/NEA  sales  manager. 

David  Hendin,  vicepresident  of  news¬ 
paper  operations  for  UFS/NEA,  said  in 
announcing  the  appointment,  “Bushell 
has  done  a  superb  job  guiding  our  news¬ 
paper  sales  organization  and  will  con¬ 
tinue  to  head  this  division  in  his  new  posi¬ 
tion.” 

Before  joining  NEA,  Bushell  was  a  re¬ 
tail  advertising  representative  at  the 
Wichita  Eagle  and  Beacon. 

Sarah  Ashman  Gillespie  became  man¬ 
aging  editor  of  comics  for  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association  this  week.  She  had  been 
serving  as  assistant  managing  editor, 
comics  after  joining  United  Media  Enter¬ 
prises  in  1981  and  will  continue  to  report 
to  Sidney  Goldberg,  vicepresident  and 
executive  editor  of  UFS  and  NEA. 

Gillespie  previously  was  with  Ace/ 
Tempo  Books  as  executive  editor.  She 
was  responsible  for  many  reprint  editions 
of  comic  strips,  among  them  Art  Sam¬ 
son’s  “The  Born  Loser,”  and  was  editor 
of  “The  World's  Greatest  Comics  Quiz” 
by  Jerry  Robinson. 

Using  the  pseudonym,  Mary  Beth 
Lewis,  Gillespie  authored  several  chil¬ 
dren’s  activity  and  puzzle  books. 

Goldberg,  in  announcing  Gillespie’s 
appointment,  said  over  the  past  year  she 
has  been  instrumental  in  the  successful 
launches  of  “The  Great  John  L”  by  Don 
Addis,  “ADventures”  by  Chuck  Vadun, 
“Snake  Tales”  by  Sols,  and  the  newest 
strip  “Rudy”  by  Bill  Overgard. 

*  ♦  * 

Betsy  Anderson  has  joined  United 
Media  Enterprises  as  promotion  mana¬ 
ger.  She  will  be  responsible  for  creating 
and  implementing  advertising  and  prom¬ 
otional  programs  for  most  divisions  of 
UME. 

Anderson  formerly  was  with  the  St. 
Petersburg  Times  and  Evening  Indepen¬ 
dent  as  promotion  manager.  She  had 
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Arthur  Ashe  will  cover  the  Volvo 
Grand  Prix  Masters  tennis  tournament  at 
Madison  Square  Garden  January  18-23 
for  the  Washington  Post  Writers  Group. 

Former  Wimbledon  champion  Ashe 
will  write  three  1 .500-word  pieces  on  the 
men’s  event,  including  a  deadline  story 
after  the  finals. 

Also  planned  by  the  Writer’s  Group  for 
1983  is  Ashe  coverage  of  Wimbledon  and 
the  French  Open. 


Milton  Rockmore,  whose  column 
“How  To  Make  Extra  Money”  is  distri¬ 
buted  by  the  Register  and  Tribune  Syndi¬ 
cate,  has  been  running  a  periodic  series 
on  how  “Ideas  Can  Pay  the  Bills.” 

Dr.  Donald  L.  Sexton,  a  dean  at  the 
Baylor  University  Entrepreneurship 
School,  had  two  of  his  graduate  classes 
devote  full  sessions  to  the  Rockmore- 
posed  problem  of  “What  are  money¬ 
making  ideas  for  the  unemployed  that 
don’t  require  a  lot  of  money?”  Eighteen 
practical  ideas  submitted  ran  in  Rock- 
more’s  syndicated  column. 

A  three-part  series  on  money-making 
ideas  suggested  by  creative  directors  of 
leading  advertising  agencies  will  be  re¬ 
leased  in  an  up-coming  column  series. 

Further  emphasizing  how  enterprise, 
innovation  and  ideas  can  help  beat  the 
recession,  Rockmore  periodically  inter¬ 
views  enterprising  people  in  the  most  de¬ 
pressed  areas  in  the  country  to  show  how 
they  are  coping. 


Gillespie 

worked  for  the  newspapers  since  high 
school,  starting  as  an  intern  reporter,  and 
progressed  to  copy  editor  and  finally  to 
manager  of  the  promotion  department  in 
1980. 

*  *  * 

The  National  Cartoonist  Society  has 
rescheduled  its  1983  Reuben  Awards  Din¬ 
ner  in  Los  Angeles  for  Sunday  evening, 
April  17,  with  the  location  changed  to  the 
Beverly  Hills  Hotel.  The  theme  of  the 
evening  will  be  NCS  Coast-to-Coast. 


Mark  Hoffman,  assistant  manager  of 
the  production  division  of  Engineering 
Information,  Inc.,  has  been  named  man¬ 
aging  editor  of  The  World  Almanac  and 
Book  of  Facts,  a  division  of  United  Media 
Enterprises. 

He  joined  Engineering  Information  in 
1977,  first  as  production  supervisor,  and 
previously  was  managing  editor  of  the 
Environment  Information  Center. 

Currently.  Hoffman  is  teaching  a  writ¬ 
ing  course  at  City  College  of  New  York. 

(Continued  on  page  28) 
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AAThe  New  York  Times 
V  \  News  Service  offers  an 
impressive  array  of  expert 
writers  in  specialty  fields 
and  a  spread  of  cultural 
news  that  cannot  be  dupli¬ 
cated  by  the  existing  news 
services.AA 

/  /  John  Powers 

Managing  Editor 
South  Bend  Tribune 


For  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 


A  talking  chimp  comes  to  the  comics 


William  Overgard  and  "Rudy' 


actor  in  the  silents,  and  I  guess  some  of 
the  show-biz  pizzazz  rubbed  off  on  me.” 

No  casual  or  accidental  fancy  is  Over- 
gard’s  interest  in  talking  chimpanzees. 
He  has  copious  files  on  animal  com¬ 
munication  and  his  wife  Gloria  is  a  keeper 
at  the  Bronx  Zoo  in  New  York. 

The  Overgards  have  been  fascinated  by 
the  relationship  between  a  baby  gorilla 
and  its  surrogate  mother  at  the  zoo,  and 
they  also  share  their  Stony  Point,  New 
York,  farm  with  a  cat  called  “Sister,”  a 
crow  named  “Kritter,”  a  doberman 
called  “Cooper”  and  some  un-named 
ducks.  It  is  “Kritter”  who  rules  the  roost 
around  the  farm  and  considers  himself  the 
watch  dog. 

The  cartoonist  types  his  urbane 
“Rudy,”  who  wears  Gucci  loafers  and 
tailored  suits,  as  “the  thinking  man’s 
chimp”  and  a  neat  vehicle  for  poking  gen¬ 
tle  fun  at  the  foibles  of  mankind — and 
womankind.  The  hero  is  surrounded  in 
the  strip  by  contemporary  Hollywood 


types  and  his  parrot  “Bonita,”  who  talks 
a  lot  while  presiding  as  cook. 

Overgard,  in  addition  to  his  cartooning, 
has  written  novels  and  several  screen¬ 
plays  for  television  and  feature  films. 
Also  in  the  works,  is  television 
development  for  “Rudy”  and  a  paper¬ 
back  collection  of  the  strips  for  publica¬ 
tion  by  Holt,  Rinehart  and  Winston  this 
October. 

Sidney  Goldberg,  vicepresident  and 
executive  editor  for  United  Feature  Syn¬ 
dicate  and  Newspaper  Enterprise 
Association,  is  quite  taken  with  the  new 
character  and  smilingly  pronounced 
“Rudy”  as  “a  small  step  up  the  evolu¬ 
tionary  scale  of  comic  strips.” 

Cartoonist  and  UFS  staff  members 
have  been  making  some  televison,  radio, 
and  newspaper  office  promotion  visits 
across  the  country,  accompanied  by  a 
costumed,  talking  version  of  “Rudy”  in 
the  person  of  John  Slavin,  actor  and  cos¬ 
tume  designer.  He  designed  the  chimp’s 
handsome  wardrobe. 


"Rudy"  talks 
to  his  agent 


Hearst  units  announce  new  venture 


William  Overgard,  the  writer/artist  of 
the  adventure  comic  strip  “Steve  Rop¬ 
er,”  is  celebrating  this  week’s  debut  of 
his  new  daily  and  Sunday  comic  strip 
“Rudy”  via  United  Feature  Syndicate. 

“Rudy”  is  without  doubt  an  unusual 
comic  strip  hero.  First,  he  is  a  talking 
chimpanzee.  There  are  no  thought  bal¬ 
loons  for  this  animal  character. 

His  role  is  that  of  a  former  vaudeville 
star  monologist  who  is  coming  out  of 
retirement  because,  like  so  many  in  to¬ 
day’s  economy,  he  is  feeling  the  economy 
pinch.  “Rudy”  lives  in  North  Hollywood 
at  the  Garden  of  Allah  Court  and  the  main 
difference,  according  to  Overgard, 
between  “Rudy”  and  the  average  Holly¬ 
wood  star  is  that  he  dresses  much  better, 
is  better  mannered,  and  is  a  dozen  IQ 
points  smarter. 

Overgard  knows  the  good  and  bad  side 
of  show  business  firsthand.  “I  grew  up  in 
Santa  Monica  and  Hollywood  and  my 
mother  was  always  dragging  me  to  movie 
premieres,”  he  explains.  “Dad  was  an 
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Two  Hearst  Corporation  units 
announced  a  new  venture  to  develop  and 
produce  television  programs  for  the  five 
Hearst-owned  television  stations  and 
worldwide  syndication  by  King  Features 
Entertainment. 

The  company,  called  Hearst  Broad¬ 
casting  Productions,  Inc. ,  is  a  partnership 
between  the  Hearst  stations  and  King  Fe¬ 
atures  Entertainment. 

Ray  Colie  was  named  vicepresident 
and  general  manager  in  charge  of  day-to- 
day  operations.  He  has  served  as 
vicepresident  and  general  manager  of 
WDTV,  the  Hearst  station  in  Dayton, 
Ohio,  and  will  report  to  Bruce  L.  Paisner, 
president  of  King  Features  Entertain¬ 
ment,  who  takes  on  the  additional  title  of 
executive  vicepresident  and  chief  operat¬ 
ing  officer  of  Hearst  Broadcasting  Pro¬ 
ductions. 

Joseph  F.  D’Angelo,  chairman  and 
chief  executive  officer  of  King  Features 
Entertainment,  will  also  be  chairman  and 
chief  executive  officer  of  Hearst  Broad¬ 
casting  Productions. 

John  Conomikes,  general  manager  of 
television.  The  Hearst  Corporation,  will 
be  president  of  Hearst  Broadcasting  Pro¬ 
ductions. 


The  venture  will  look  for  programming 
opportunities  in  the  news  and 
documentary  area,  in  inserts,  and  in  new 
forms  not  tried  before. 

Colie  said  of  the  company:  “lam  very 
excited  about  this  new  concept  for  a  prog¬ 
ramming  partnership  between  a  major 
station  group  and  a  worldwide  syndica¬ 
tor.  I  think  this  is  a  farsighted  approach  to 
developing  new  product  for  our  industry, 
and  1  am  pleased  to  be  a  part  of  it.” 

Colie  started  his  broadcast  career  in  the 
50s  in  sales  at  WWJ-tv,  Boston.  He  joined 
WDTN,  then  WLWD  and  owned  by 
AVCO,  as  vicepresident.  When  the  sta¬ 
tion  was  sold  to  Cornell  Communications 
in  1976  he  became  executive  vicepresi¬ 
dent.  The  station  was  purchased  by 
Hearst  in  1981  and  Colie  was  named 
vicepresident  and  general  manager. 

Joins  top  team 

Bobby  Wolff,  author  of  the  United  Fea¬ 
ture  Syndicate’s  bridge  column,  “The 
Aces,”  will  be  a  member  of  the  top  team 
representing  the  United  States  in  the  1983 
World  Championships  in  Stockholm  next 
year. 
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Omaha  weeklies  sue 
Omaha  World-Herald 

Sun  Newspapers,  a  string  of  weeklies 
and  shoppers  in  Omaha,  this  month  hit 
the  Omaha  World-Herald  with  an  anti¬ 
trust  suit  claiming  it  would  be  “forced  to 
cease  publication”  unless  the  World- 
Herald  and  its  subsidiaries  curtail  their 
advertising  practices. 

The  suit  asks  that  the  World-Herald 
and  its  subsidiaries  be  ordered  to  curtail 
their  advertising  operations  in  Douglas 
and  Sarpy  counties  and  asks  for  a  court 
order  stripping  the  company  of  two  sub¬ 
sidiaries:  Suburban  Newspapers  Inc., 
which  publishes  the  Papillion  Times, 
LaVista  News,  Ralston  Recorder, 
Springfield  Monitor  and  the  Gretna 
Breeze,  and  Rapid  Printing  and  Mailing 
Inc.,  an  Omaha  company  that  prints 
advertising  circulars  mailed  to  residents 
of  Douglas  and  Sarpy  counties. 

The  suit  alleges  that  the  World-Herald 
has  “attempted  to  monopolize  and 
dominate”  the  market  for  local  print 
advertising  in  several  ways; 

— In  July  1980  it  purchased  the  five 
local  suburban  weeklies  with  a  combined 
paid  circulation  of  1 1 ,000  and  a  local 
7,000-circulation  shopper;  in  the  spring  of 
1981 ,  the  company  acquired  Rapid  Print¬ 
ing  and  mailing  for  more  than  $1 1  million. 

— Rapid  Printing  has  since  quoted 
prices  to  marriage  mail  advertisers  that 
are  lower  than  prices  previously  charged 
the  Sun  for  similiar  printing. 

— World-Herald  publications  have  low¬ 
ered  local  display  ad  rates  to  levels  be¬ 
low  the  prices  quoted  by  their  own  rate 
cards;  in  September  1981  the  World- 
Herald  also  lowered  their  classified  rates 
for  private  individuals  to  “an  unreason¬ 
ably  low  price.” 

World-Herald  president  Harold  W. 
Andersen  said  earlier  this  month  he  was 
confident  the  suit  would  “be  found  by  the 
court  to  be  without  merit.” 

Referring  to  Sun  owner  Bruce  Sagan, 
the  Chicago  newspaper  publisher  who 
bought  the  Omaha  weeklies  in  February 
1981,  Andersen  said  Sagan  acquired  “a 
money-losing  operation,  failed  to  make  it 
profitable  and  now  wants  us  to  pay  for  his 
failure.” 

Sun  Newspapers  include  seven  paid- 
weeklies  with  a  combined  circulation  of 
35,000,  one  free-weekly  with  19,000  cir¬ 
culation  and  a  68,000-circulation 
shopper. 

Sagan  maintained  this  month  that  “we 
tried  everything  else  to  keep  the  Sun  alive 
including  proposing  to  the  World-Herald 
that  the  Sun  and  the  World-Herald  enter 
into  a  joint  venture  to  keep  the  Sun  alive, 
a  procedure  permitted  under  the  Federal 
Newspaper  Preservation  Act.  We  also 
proposed  that  they  publish  the  Sun. 
There  are  many  examples  of  one  corpora¬ 
tion  publishing  two  newspapers  in  the 
same  city  with  separate  editorial  staffs. 
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Recruitment  ad 
comeback  predicted 


Recruitment  advertising  will  experi¬ 
ence  a  moderate  comeback  in  1983,  after 
a  year  which  saw  a  drop  of  20-30%,  it  was 
predicted  by  Ted  J.  Stepien,  president  of 
Nationwide  Advertising  Service. 

Stepien  estimated  that  total  industry 
billings  during  1982  dropped  from  a  $1 
billion  high  the  previous  year,  to  around 
$750  million  as  a  result  of  the  economy. 
“I  expect  to  see  a  10%  improvement  dur¬ 
ing  1983,  with  industry  billings  at  around 
the  $825  million  mark,”  Stepien  said. 
“By  the  end  of  1984,  recruitment  adver¬ 
tising  will  top  the  $1  billion  mark,  and  by 
1990,  it  will  reach  the  $2  billion  mark.” 

Stepien  cited  the  news  that  the  Confer¬ 
ence  Board’s  Help  Wanted  Advertising 
Index  had  risen  in  October  as  an  indica¬ 
tion  that  recruitment  advertising’s  bill¬ 
ings  will  improve  next  year. 

“From  Nationwide  Advertising’s 
standpoint,  we  have  experienced  an  in¬ 
crease  in  billings  during  the  fourth  qujirter, 
and  will  finish  the  year  with  our  second 
highest  net  profits  in  our  35  year  history,” 
Stepien  said.  “Our  only  better  year  was 
1981  when  we  billed  a  record  $92 
million.” 

Stepien  attributes  the  projected  growth 
during  the  decade  to  not  only  an  expected 
increase  in  the  number  of  jobs  after  the 
recession,  but  also  because  of  the  in¬ 
creased  effort  companies  will  have  to  put 
into  recruiting  as  a  result  of  the  recession . 

“I  firmly  believe  that  when  the  reces¬ 
sion  is  over,  people  will  be  more  selective 
in  switching  jobs  than  ever  before  in  mod¬ 
ern  history,”  Stepien  said.  “A  person 
will  go  to  great  lengths  to  determine  a 
company’s  financial  stability,  potential 
for  merger,  benefits,  internal  promotion 


The  World-Herald  saw  fit  to  reject  all  our 
suggestions.” 

The  suit  alleges  that  the  World-Herald 
and  its  subsidiaries  in  1981  received  about 
82  %  of  all  print  advertising  revenue  in  the 
Omaha  area,  including  marriage  mail. 
With  the  addition  of  tv,  radio  and  bill¬ 
boards,  the  company  received  52%  of  all 
local  ad  dollars  last  year,  the  suit  says. 

A  spokesman  for  Sagan  said  receipts 
for  the  same  period  amounted  to  7%  of 
the  area’s  print  advertising  revenue, 
adding  that  the  percentage  had  dropped 
substantially  in  1982,  although  no  final 
figure  had  yet  been  computed. 

A  hearing  has  been  set  for  January  3 1  to 
consider  a  motion  for  a  preliminary  in¬ 
junction  ordering  the  World-Herald  to 
cease  publication  of  its  weeklies,  shop¬ 
pers  and  mailers.  The  suit  also  is  asking 
for  triple  damages — although  no  specific 
amount  has  been  mentioned. 


policies,  layoff  policies  and  history,  and 
other  employment  policies,  before  they 
ever  answer  an  ad.” 

As  a  result,  Stepien  predicts  that  a 
company  will  have  to  place  ever  greater 
emphasis  on  promoting  its  image  as  a 
good  employer  in  its  recruitment  cam¬ 
paign. 

“Employers  will  have  to  conduct  very 
aggressive  campaigns  to  seek  potential 
employees,  and  convince  them  through 
their  recruitment  advertising  that  they 
offer  good,  long-range  opportunity,”  Ste¬ 
pien  said.  “It  is  going  to  take  more  effort 
and  exposure  to  get  qualified  applicants 
and,  as  a  result,  recruitment  advertise¬ 
ments  will  grow  bigger  in  size,  appear 
with  increased  frequency,  and  in  a  much 
broader  media  mix.” 

Nationwide  Advertising  just  recently 
announced  an  expansion  program  in 
which  it  will  open  15  new  offices  between 
1983  and  1990.  Nationwide  Advertising 
currently  has  28  offices  in  the  United 
States,  six  in  Canada  and  an  associated 
office  in  London,  England. 

Renews  rep  pact 

Dallas  Morning  News  has  renewed  its 
contract  agreement  with  Cresmer,  Wood¬ 
ward,  O’Mara  and  Ormsbee,  Inc.  as  its 
national  sales  representative  firm.  “We 
are  extremely  pleased  to  announce  the 
continuation  of  our  50  year  partnership 
with  CWO&O,”  said  Harry  M.  Stanley 
Jr.,  vicepresident-advertising  for  the 
Morning  News. 

Branham  elects 

The  board  of  directors  of  the  Branham 
Company  elected  the  following:  C.D.J. 
Lafferty  vicechairman  of  the  board  and 
Donald  H.  Waddington  president.  Fran¬ 
cis  J.  Stapleton  is  chairman  of  the  board 
and  chief  executive  officer. 

Joins  crime  mag 

Everett  Harvey,  a  veteran  reporter  and 
editor,  was  named  managing  editor  of 
National  Crime  Prevention  News.  Most 
recently,  Harvey  was  business  and  real 
estate  editor  of  the  Hollywood  (Fla.)  Sun- 
Tattler.  He  was  also  an  investigative 
reporter  for  the  Staten  Island  (N .  Y.)  A</v- 
ance  and  the  Elizabeth  (N.J.)  Journal, 
and  has  also  served  as  assistant  city  edi¬ 
tor  of  the  Newark  (N.J.)  Star  Ledger. 
Between  1%7  and  1%9,  he  was  a  consul¬ 
tant  on  organized  crime  for  Life 
magazine,  while  doing  organized  crime 
research  for  the  Staten  Island  Advance. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CURRENT  AFFAIRS 


THE  EIGHTIES  attracts  readers.  Let  Bill  Wal¬ 
lace's  current  affairs  column  prove  Itself  to  you. 
Box  15,  Fraser  NY  13753. 


CELEBRITY  INTERVIEWS,  gardening,  country  ! 
Ills,  film  reviews,  wine,  outdoors,  kids'  page,  1 
humor.  Free  brochure:  James  Keeran,  Panta-  i 
raph  Features,  301  W  Washington,  Blooming-  [ 
IL  61701.  ! 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your  i 
local  merchant  why  he  should  use  more  news-  I 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  3B915. 


OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
164501.  (816)  279-9315. 


"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
1  column  to  meet  your  need  for  money  saving 
I  consumer  news.  Samples.  Mike  LeFan,  1802  S 
I  13th,  Temple  TX  76501. 

j  MOVIE  REVIEWS 

:  MOVIE  REVIEWS,  interviews  with  photos  of 
!  celebrities  and  national  political  figures.  Inter- 
*  national  Photo  News,  Box  2405,  West  Palm 
!  Beach  FL  33402;  (305)  793-3424. 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
1  weekend  section  or  entertainment  pages. 

I  Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
1  man  Syndicate.  7  Charles  Court,  Middletown 
'  NY  10940;  (914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-Miami  Herald,  Dallas  News,  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Edith 
Lank,  Box  18447,  Rochester  NY  14620,  (716) 
271-6230. 


NEWSPAPER  BROKERS 


TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434,  (309)  932- 
2270 

Roy  Holding  Dave  Kramer 

(3(J9)  879-2412  (217)  784-4736 

—Appraisals  done  quickly,  reasonably— 

NEWSPAPER  CONSULTANTS 

WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS,  100-20E  Elgar  PI,  Bronx  NY 
10475;  (212)  671-9187. 


WE  ARE  operational  auditors,  management 
analysts,  defining  problems, 
opportunities.  .  .  offering  you  solutions  and 
programs. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Counsultants  for  Newspapers 
227B  RR  1  Brookneal  VA  (804)  376-3021. 

NEWSPAPERS  FOR  SALE 


"Senior  Clinic."  Weekly  Column.  Specialist  i  f/lACo _ 

treats  Elderly.  Samples.  HFM  Enterprises,  I 

(Falstaff),  1114  Ave.  the  Americas.  New  York  i  FARM  TAXES,  weekly  7-year-old  column  car- 
NY  10036,  (212)  354-4445.  !  ried  by  45-i-  papers.  Informative  and  under- 

]  standable.  Samples  and  prices:  Cricket.  Box 
HUMOR  ^  19003. 


WARD-WINNING  weekly  humor  column, 
iffbeat.  original.  Samples.  PO  Box  3752,  Fair-  } 
view  NM  87533.  | 

FOR  THE  ONE  PUBLISHER  in  10  really  serious  ! 
about  humor.  The  Humble  Farmer,  St  George  1 
ME  04857;  (207)  372-8052.  I 


Feature  Your' Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
case,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid- 
I  er.  Please  send  information  to  Box  31752,  Edi- 
I  tor  &  Publisher.  All  replies  kept  strictly  con- 
!  fidential. 

PROFESSIONAL  newspaperman  wants  good 
!  shopper  or  weekly  paper  grassing  over 
$100,000,  in  Zone  7  or  8.  Confidential.  Write 
Box  5184,  Editor  &  Publisher. 


PUBLICATIONS  WANTED 


‘  WIDELY-RESPECTED  publisher  is  interested 
I  In  acquiring  profitable  non-newspaper  publica- 
'  tions  (newspaper  format)  with  gross  or  potential 
I  in  excess  of  $500,000.  Flexible  arrangements 
j  to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
'  kept  strictly  confidential. 


CLASSIC  BIG  DAILY  newsman's  I - 

dream  .  .  .Small  N.E.  college  town  control-  1  (illinF^ 

led  circulation  weekly-first  gross  $125,000.  j _ - 

Publisher  disenchanted,  proven  need,  start-up  ,  uuoitf  r^p  rai  i  thf  phcipppr  nrirmp 
secure,  ready  to  explode,  affordable;  $75,000.  I  WRITE  OR  CALL  THE  SHOPF^R  (JOCTOR 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

INDEPENDENT  PUBLISHERS  of  small  to 
medium  dailies  please  note:  a  national  news  | 
and  advertising  supplement  offers  a  viable,  i 
profitable,  no  risk  alternative  to  developing  j 
trend  of  large  chain  "national  dailies."  For 
further  information  with  no  obligation  please  ! 
contact  R.H.  Cunningham,  PO  Box  5B8.  Paw-  | 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

leys  Island  SC  29585.  | 

KREHBIEL-BOLITHO,  INC 

NEWSPAPER  APPRAISERS 

Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 

MARION  R  KREHBIEL 

NEWSPAPER  APPRAISALS  for  estate  plan-  j 
nmg,  tax,  partnership,  loan,  depreciation,  in- 1 
surance,  corporate  and  personal  worth.  Sensi-  i 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

ble  fees.  Brochure.  Marion  R.  Krehbiel.  Robert ! 
N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS  ! 
66207.  1 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 

1  (714)  626-6440 

VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 

1  Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

1  Box  4487,  Vancouver  WA  98662 

NEWSPAPER  BROKERS 

SYD  S  GOULD  ASSOCIATES,  INC. 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

'  Brings  together  anxious  sellers 

and  eager  buyers! 

1  SALES,  SERVICE,  MANAGEMENT 

1  Rte  1,  Box  146,  Theodore  AL  36582 

(205)  973-1653 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

Brokers  You  Can  Trust 

Nationwide  Service 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 

1  WAYNE  CHANCEY 

CONSULTANTS/INVESTORS 

i  PO  Box  86.  Headland  AL  36345 

i  Wayne  Chancey  (205)  693-2619 

I  Jim  Hall  (205)  566-7198 

nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

'  BROKERS  and  CONSULTANTS 

for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 

W  B  GRIMES  &  CO.  INC 

1  1511  K  St,  NW 

!  Washington  DC  20005 

1  (202)  NAtional  8-1133 

Box  4924.  Editor  &  Publisher _  , 

California  Rural  weekly,  profitable.  Under  lx  i 
gross  at  $68,000  cash.  Box  5144.  Editor  &  |* 
Publisher. 


COUPLE  WANTED  to  replace  publishers  in  i 
$250M  Northwest  community  award-winning  . 
paper.  Little  competition,  legal  for  county,  the 
voice  of  1,200  square  miles  of  timber,  lakes, 
mountains.  Plans  mean  buy-out  in  2-5  years 
but  need  cash  and  working  agreement  before 
papers  signed.  Best  prospect  would  be  adver-  : 
tising/editorial  combination.  Write  Box  5153,  | 
Editor  &  Publisher. 


EXCELLENT  Central  Ohio  weekly,  job  shop,  i 
established,  well  accepted  in  fine  community.  I 
Grossing  $330,000  with  lots  more  potential.  I 
$349,000  price  includes  newspaper,  |ob  shop 
and  building.  Box  5188,  Editor  &  Publisher. 
10%  FINANCING 

Weekly  newspapers  in  Florida,  Virginia,  West 
Virginia.  Maryland  and  New  Jersey. 

$15  to  $850M 

One  third  cash,  balance  ten  years  to  qualified 
buyers. 

EDWIN  0.  MEYER,  BROKER 
SUITE  lOl-E,  300  W  FRANKLIN 
RICHMOND,  VA  23220 

_ (804)  643-7816 _ 

FOR  SALE  established  legal  newspaper  located 
in  rich  oil  and  agricultural  community  and 
targeted  towards  the  growing  elderly  popula¬ 
tion.  3.5  million.  Terms  negotiable.  (Jail  (805) 
323-2430  or  submit  bids  to:  PO  Box  3224, 
Bakersfield  CA  93385.  1 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 

I  communities.  Over  150  years  of  publication; 

I  grossing  over  $800,000.  Box  3957,  Editor  & 
j  Publisher. 

WEEKLIES,  Semi-weeklies,  dailies 
State  Annual  Gross 

Kentucky . $1.4  million 

Texas . $2  million 

Tennessee . $305,000 

Tennessee . $1 25,000 

Tennessee . $90,000 

Tennessee . $800,000 

James  W.R.  White 

PO  Box  109,  McMinnville  TN  37110 

100  YEAR  OLD  weekly,  rural  growth  area,  easy 
I  drive  to  major  cities,  about  $100K  gross,  $30K 
i  down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired,  with  a 
i  wite,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it.  owner  carries  $28K 
baiance.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801 
Exposition.  Austin  TX  78703. 

AWARD-WINNING  semi-weekly  and  compan¬ 
ion  weekly,  growth  area.  Zone  3,  grossing  over 
I  $400,000,  central  plant,  rent  or  buy  building, 

'  terms  available,  substantial  down  payment  re¬ 
quired.  Box  5198,  Editor  &  Publisher. 


for  a  check  up.  Estil  Cradick,  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 

STIMULATE  your  classified  advertising  with  a 
low  cost  quarterly  date  I  ined  package  of  cartoon 
boosters.  Details  trom:  Cartoonmix,  Box  108, 
!  Village  Station  NY  10014. 

I  CIRCULATION  SERVICES 


j  ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Usinga  high  quality  sales  organization  makesa 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  ot 
quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd,  #10C. 
Brunswick  OH  44212;  (216)  225-7440. 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis,  develop¬ 
ment  and  establishing  in-house  programs.  Call 
(703)  955-2638. 

MARKETING  PAPERS  for  the  80's  to  survive 
I  through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  Phone  and  crew 

solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  .  .  .Promotions,  single 
copy  sales,  MBO  and  financial 
management  .  .  .Personnel  development 
and  specialized  training  .  .  .  and  much, 
much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

PROFESSIONAL  TELEPHONE  subscription 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates,  (512)  224-6672. 


EQUIPMENT  &  SUPPLIES 
:bmd.^"!h°a'  I  CAMERA  &  DARKROOM 

^nnTnetitive  I  CHEMCO  NEWSPAPER  II  Cameras.  (2  Units 
carrioe  tPSK  available)  Both  from  letterpress  operation. 
Toyax  Nou/c  Pfibo  to  liquidate.  Contact  Frank  Fruciano, 
950  1801  I  <®°2)  267-9519. 

_  1  SQUeeze  Lenses,  new  and  trade  ins. 

ind  compan-  1  Manufacturer/Specialists  since  1968 
grossing  over  New,  super  designs  surpass  all 

buy  building  i  VARIABLE  OR  FIXED,  2  to  25% 
payment  re-  CK  Optical  (213)372-0372 

isher.  Box  1067,  Redondo  Beach  CA  90278 
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EQUIPMENT  &  SUPPLIES 
COMPOSING  ROOM 


EQUIPMENT  &  SUPPLIES 
_ NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PRESS  CONVERSIONS 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


AM  ELECTRO/SET  PUNCH  ASSEMBLIES- 
remanufactured  including  punch  block; 
$665+  shipping,  insurance  and  trade-in. 
Spalholz,  128  Midland  St.  Cold  Spring  Harbor 
NY  11724,  (516)  692-8859. 


FOR  SALE-Star  Auto  Perforators 
Model  E's.  No  offer  refused. 

12  available-(312)  586-8800,  Ext  391. 
MERGANTHALER  202  Linotron,  (4  years  old). 
$24,000 

(415)873-2640  j 

MERGANTHALER  MVP  Keyboard,  with  Dual  j 
Floppy  Disks,  Tape  Punch,  and  8K  Memory,  (4  j 
years  old).  $9500.  (415)  873-2640.  ! 


COMPUTER  SOFTWARE 


ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing, 
collections  and  sales  management.  Especially 
designed  for  weeklies  and  small  dailies.  In¬ 
cludes  features  usually  found  on  $100,000 
systems.  Electronic  run  sheet,  automatic  ad 
scheduling,  reminder  notices  to  slow-pays. 
Runs  on  many  computers,  including  Apple  and 
CP/M  machines.  Hard  disk  and  floppy  disk  ver-  , 
sions.  Software  $2500;  hardware  $3500  and  ! 
up.  Free  brochures.  Sunlight  Software,  Bo* 
553,  Mill  Valley  CA  94942;  (415)  383-4500. 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
for  sample  reports.  (Publisher  Control  Systems. 
223  West  5th  St.  Shawano  Wl  54166,  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


DO  YOU  DREAD  January's  W  2s?  Take  the 
aggravation  out  of  your  Payroll.  A  newspaper 
tested  General  ledger.  Payroll  and  Accounts 
Payable/Receivable  system  designed  for  pro¬ 
fessionals  by  professionals  for  professional 
equipment.  It  has  many  features  including 
month-end  discounts  and  late  charges.  Call 
Doug  at  (3 1 4)  729-3463  or  write  the  Computer 
Systems  Store.  621  banning  Lane,  Rolla  MO 
65401  for  details. 


COMPUTERS 


3  TELERAM  P-1800  and  3  Teleram  2277— tor 
more  information  contact  Joe  Mooneyham, 
215  S.  McDowell  St,  Raleigh  NC  27602  (919 
829-4781). 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Tele*  20-6766 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


GOSS  STA-HI  Overhead  Conveyor  in  excellent 
condition,  approximately  50  feet  long  with  ver¬ 
tical  take  away  and  drop  portions.  All  motors 
and  drives  included.  For  further  information 
contact  Mr.  A.P.  O'Donnell,  (403)  276-9311, 
Canada. 


KANSA  4  Station  Inserter  installed  in  your 
plant  $17,000,  excellent  condition.  Available 
immediately.  Reply  to  Graphic  Management 
Associates.  Inc.,  11  Mam  St.,  Southboro  MA  \ 
01772. 


KANSA  4  Station  Inserter,  new  condition,  1 
year  old.  Excellent  cost  savings,  available  im¬ 
mediately.  Reply  to  Box  5207,  Editor  &  Pub¬ 
lisher. 


MULLER  MODEL  275  High  Speed  Inserter 
19,000  products  per  hour  or  38,000  double 
delivery.  Two  years  old.  Excellent  cost  savings. 
Available  immediately.  Principals  only.  Reply 
Box  5197,  Editor  &  Publisher. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


ADVANTAGE  I  used  6  months,  $17,000.  One  | 
System  16  terminals,  2  printers.  2wiretermin-  i 
als,  teletype  Rel  3,  40  mag,  $46,000.  Guaran¬ 
teed,  Bob  Weber,  (216)  831-0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  TYPESETTERS  ! 

Execuwriter  II,  $1750.  Comp  Jr,  $1950.  CG  i 
7200,  $2450,  Comp  II.  $2150,  Comp  IV  HR, 
$5500,  ACM  9000,  $1500.  WSI,  (216)  729- 
2858. 


CG  TYPESETTERS 

Editwriter  7500,  $7850.  Editwriter  7700, 
$9950.  Editwriter  2750,  $5350.  CG  8600, 
$36,000.  WSI.  (216)  729-2858. 


COMPEDIT  5414,  $5000.  AM  510  Tab  Data  ! 
S-Processor,  $4650.  Videosetter  universal  low  , 
use,  2  spare  part  kits,  new  CRT,  10  grids, 
$12,000.  Unisetter  HR  16  point  lens.  $7250.  1 
Guaranteed.  Bob  Weber,  (216)  831-0480. 


i  EDIT  WRITER  7700  rev  0.  dual  disk  reverse 
leading,  $11,900.  In  excellent  condition.  Call 
(215)  867-2002. 


EDIT  1750,  $2500.  Comp  48B  HR,  special 
lens  to  71  point,  $4250.  8400,  90-day  war¬ 
ranty  118  fonts,  $34,000.  Guaranteed,  Bob 
Weber,  (216)  831-0480. 


QUADRITEK  1200,  processor,  14  fonts,  pap¬ 
er,  chemistry.  Assume  installment  purchase 
agreement  with  ho  down  payment.  (307)  745- 
5165. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER  ^ 

system!  i 

microCOMPOSER  gives  you  com-  I 
puterized  typesetting  plus  a  bus-  1 
iness  computer.  Total  control, 
total  versatility  You  won't  want  I 
less.  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
obsolete  only  the  way  you  ve 
been  using  it  is. 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata.  CA  95521 
707-822-7079 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales  Commission. 

■  We  remove  the  risk  when  buying  or  selling  be- 
I  tween  individuals. 

I  Bob  Weber  (216)  831-0480 

i  Cameras . Platemakers 

I  UNISETTER  HR,  $6950.  Unisetter  LR, 
$5450.  Unified  Composer,  $3250.  Uniterm, 
$1250.  Mark  IV  Pacesetter,  $5000,  CG  8600, 
$36,000.  MDT  350,  $3350.  ACM  9000, 
I  $1500.  8"  FDR,  $1500.  WSI,  (216)  729- 
2858. 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 


ATEX  FRONT-END  SYSTEM,  2  PDP  1134's,  2 
printers,  II  Edit  5  terminals.  2V2  years  old. 
Software  licensable  through  ATEX.  Call  (215) 
867-2002. 


We  move  machinery! 
E&P  CLASSIFIEDS 
(212)  752-7053 


PLATEMAKING 


'  Two  (2)  Dupont  Dycril  Hi-Speed  Wash-out  un¬ 
its,  NAPP  Comet  2  Plate  Oven  Dryer,  2  Beach 
Plate  Punches,  Plate  Trimmer  and  Manuel 
Bender.  Excellent  condition.  Also  Beach  Sad¬ 
dles  for  Hoe  Letter  Press,  55  "  Webb.  Arkansas 
Democrat.  PO  Box  2221,  Little  Rock  AR 
i  72203.  Call  collect  Garrett,  (501)  378-3406. 


EDITOR  &  PUBLISHER  for  January  8,  1983 


GOSS  MARK  I  8.  224'4"  cutoff,  82  "  wide. 
Available  Novemt  'r,  1982.  , 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and  I 
82,  12  Mark  I  Goss  units  22  44  A  80,  8  half  j 
decks  A  80  and  82,  6  color  humps  A  80  and  I 
82,  42:1  folders invertedand regular  23 9/16, 

2  2:1  folders  regular  22  i'4.  6  Goss  auto-  I 
pasters,  20  Wood  reel  stands,  2  balloon  former  ' 
assemblies,  4  double  width  portable  ink  foun-  ! 
tains.  Many  other  parts  available.  Reverse  gear-  \ 
ing  assemblies  available.  22  V4  B  23  9  16  | 

PRESS  CONVERSIONS  ! 

OFFSET  AND  ANILOX 
INSTALLATIONS  I 

PRESS  REMOVAL  1 

HEATED  STORAGE  AVAILABLE  ' 


Please  call  Mr  Headliner,  Printing  Press  Ser-  i 
vices  Inc,  E  34th  St,  Cleveland  OH;  (216)  883-  | 
8724. 

UK  factory  phone  01 1-44-772-797050.  i 


_ PRESSES _ I 

COMBINATION  F0LDER-224'4x38  ATF  Folder  j 
to  produce  excellent  quality  Digest.  Tabloid 
and  Quarterfolded  products  on  an  Urbanite  I 
Press— Leii  Thomas  (313)  921-4560.  • 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for  I 

immediate  delivery.  I 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll  i 
arms.  j 

Urbanite  folders  complete  with  upper  former  I 
and  drive.  ! 

Offered  exclusively  by  i 

INLAND  NEWSPAPER  MACHINERY  CORP  1 
105th  &  Sante  Fe  Dr.  PO  Box  15999  | 

Lenexa,  Kansas  66215 

(913)  492-9050  Telex  4-2362  j 


GOSS  Suburban  Web  Offset  Press,  Model 
1100,  6-Print  Units,  224'4  x  36.  6-Position 
Conventional  Roll  Stands  with  Power  Side  Lay  I 
Adjustment,  (2)  Goss  Suburban  Folders,  V7-V4  j 
Fold,  with  Air  Formers.  $220,000.  Call  Dale 
Fritz,  J.  Ridley  Lewis  Company,  (214)  634-  I 
0558. 


BRAND  NEW  8  unit  Urbanite  in  factory  crate 
available  for  immediate  sale  in  Texas  at  a  very 
special  price.  For  information  dial  0115283- 
43-27-26. 


21'/4”  cutoff  heatset  press 

Harris  N1200.  21 V4  "  cutoff  by  40V5”  5  units, 
collect/non-collect  folder.  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow.  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC.  INC,  97  Marquardt  Drive.  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


GOSS  Suburban  Web  Offset  Press.  Model 
1500,  6-Print  Units,  22^i  x  36.  with  6- 
Position  Conventional  Roll  Stands,  (2)  Goss 
Suburban  Folders  with  Double  Parallel  Attach¬ 
ment,  Ribbon  Quarter  Fold,  and  Air  Formers. 
$240,000.  Call  J.  Ridley  Lewis,  J.  Ridley 
Lewis  Company,  (214)  634-0558. 


GOSS  SC.  8  units,  1979 
SC.  4  units,  1980 
Community  Add-on  units,  1968-75 
SC  Folders,  also  upper  former 
Urbanite,  4  units,  3-color  unit 
Metro,  6  units 

HARRIS  VI 5  A.  6  units,  upper  former. 

V15  D,  6  units,  JF25 

V15  A.  add-on  units;  ductor,  continuous 

V25,  8  units,  1977,  FIO 

Folders:  JFl,  JF4,  JF25 

845,  4  units,  1975 

1650,  6  units,  1975 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


R.  HOE  LITHOMASTER-eight  units,  four  color 
decks,  two  four  position  roll  stands,  high  speed 
45.000  per  hour  Folder,  balloon  former  and 
two  60  HP  drives-rated  at  32.000  per 
hour.  .  release  early  1983,  only  $110,000 
complete.  Box  5211,  Editor  &  Publisher 


UPPER  FORMER-Single  Width,  fits  Hoe  Litho- 
master.  Can  adapt  to  others-complete  with  Cat- 
walk.  $12,500.  Make  offer.  (813)  223-9711 
or  (813)  920-5001.  Ask  for  Bill. 


CLASSIFIED  ADVERTISING  RATES 


Effective  Januai^  1,  1983 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — M  OO  per  line,  per  issue 

3  weeks— $3  40  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $3.00  per  line 

2  weeks — $2.50  per  line,  per  issue 

3  weeks — $2.25  per  line,  per  issue 

4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy 


Count  approximately  39  characters  and/or  spaces  per  line. 
3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 


Payment  must  accompany  all  Positions  Wanted, 
Features  Available  and  Announcement  ads. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editw  A  PublislMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HARRIS  845,  8  units  1982-1978  vintage,  8 
Martin  splicers,  2  folders,  22^4".  Like  nev*. 
Available  immediately. 

7  unit  Community,  2  folders,  1975 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22.  RBI  folder 
Vanguard  V-15,  4  and  5  units 

Urbanite,  3  units  plus  3-color  unit  1980-folder 
and  Riitlers. 

BELL-CAMP  INC 
Bo*  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

HARRIS  COTTRELL,  V15-D,  Web  Offset,  6- 
Print  Units.  22^4  *  36.  Equipped  with  JF-15  ! 
Folder  and  Double  Digest  Attachment.  1980 
Model.  $245,000.  Call  Drew  Clark,  J.  Ridley 
Lewis  Company,  (214)  634-0558.  I 

2  Martin  Pasters.  1979  rated  1200  FPM. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vi  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  W  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Goss  Urbanite.  10  units,  198(3. 

Gregg  flying  imprinter  22  ^4",  45  Vi".  i 
Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 

Harris  V-25,  V4  and  Vt  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  224^4,  8  units,  1973. 

Harris  845,  6  units,  22V4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25.  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)459-9700  Tele*  20-6766 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe,  I 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press.  ! 

Portable  ink  fountains  i 

Cline  reels  and  pasters  j 

Goss  single  width  balloons 
104A  counter  stackers  I 

Hoe  Skip  Slitters  I 

6  units  of  Urbanite,  folder  and  balloon  i 

Press  #592 

1 2  Wood  electra  tab  pasters  ] 

Napp  manual  platemaking  systems  > 

Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES.  INC. 
_ (213)  256-4791 _ 

GOSS  PRESSES 

Interested  in  a  used 
Goss  Community,  Sub-  j 
urban  or  Urbanite  j 
press? 

Contact  Mr.  Gene  | 
Plewa.  I 

GOSS  PRODUCTS  i 
Graphic  Systems  Division  j 
Rockweil  intemationai  I 
3100  South  Centrai  Ave. 
Chicago,  liiinois  60650 
312-656-8600  Telex  253478 


_ PRINTERS 

LOOKING  FOR  PRINTER.  29''  web  offset  on 
newsprint.  Average  80  pages  monthly.  B&W 
with  3-8  pages  of  4-color.  Looking  for  (Ihicago/ 
Midwest  print  house.  ILLINOIS  ENTERTAIN¬ 
ER,  Ken  Voss,  (312)  298-9333. 

_ WANTED  TO  BUY 


PRE-OWNED  WEB  PRESSES  ! 

4-Suburban  900  series  I 

4-Suburban  1000  series  I 

4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  Community  unit  1971. 

KJ6  W-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price.  i 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211  I 

MARYSVILLE  WA  98270  I 

(206)  653-2519  ! 


ROYAL  ZENITH  Polygraoti  4  unit  Web  Offset  I 
Press.  174%''*24Vi''  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


REBUILT  URBANITE  UNITS  j 

1 .  Individual  components  or  complete  presses,  j 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  IS  approximately  half  of  replacement  1 

price.  I 

4.  Exchange  program  available  to  minimize  i 

down  time.  j 

5.  Inquire  for  pictures  and  brochures.  , 

IPEC.  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766.  ! 

'3  UNIT/2  folder  1000  series  Suburban 
SU/Suburban  Folder 
2  unit  Community  Oil  Bath 

2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
70's  mfg 

Harris  VISA  add-on  units,  mid  to  late  70's  mfg  i 
1  to  3  unit  News  King  with  KJ4,  reconditioned 

3  to  5  unit  News  King  with  KJ6,  reconditioned 

3  to  5  unit  News  King  with  KJ8  and  upper  | 

former  1 

New  King  add-on  units  ' 

Offered  Exclusively  by  | 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 

Lenexa.  Kansas  66215  ' 

(913)492-9050  Telex  4-2362 
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CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

CLIP-ART  BACK  ISSUES.  Looking  for  1978- 
1982  issues  of  PMS,  Clipper  and  Ad  Builder. 
Contact:  Darrell  Anderson.  Community  Press 
Newspapers,  5115  N  Federal,  Denver  CO 
80221.  (303)  458-1981. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  227  INSERTER 
in  good  operating  condition. 

Reply  Box  5083,  Editor  4  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  4  PUBLISHER. 

USED  HARRIS  MICROSTORE,  4-way  automa- 
tic  multiplexer  and  punch  block  units.  All  must 
be  in  top  working  condition.  Dennis  Derossett 
(419)  394-7414. 

WANTED:  TAKE  OVER  LEASE  OR 
Purchase  Typesetters.  PO  Box  1111 
Dalton  GA  30720. 


HELP 


WANTED 


_ ACADEMIC _ 

GRADUATE  ASSISTANTSHIPS  for  1983-84. 
Master's  program  in  Mass  Communication  with 
major  in  Journalism.  $3960  stipend  for  9 
months  plus  tuition  waver.  Write:  Joel  Gambill, 
Department  of  Journalism  4  Printing,  AR  State 
University,  State  University  AR  72467. 


BROADCAST  JOURNALISM— The  Journalism  : 
Department  at  Ohio  Wesleyan  University  is  ! 
seeking  instructor  or  assistant  professor  for  new  i 
tenure-track  position.  Experience  in  broadcast 
journalism  required,  television  preferred.  Mas- 
ters  degree  required,  doctoral  preferred.  Ability  i 
and  interest  in  teaching  undergraduates  a  i 
must,  as  is  commitment  to  liberal  arts  educa¬ 
tion.  Responsibilities:  teach  basic  and  adv-  I 
anced  broadcast  journalism  courses,  develop 
and  advise  broadcast  laboratory,  teach  intro¬ 
ductory  journalism  course.  Possibility  of  de¬ 
veloping  courses  in  other  areas  of  expertise. 
Nationally  known  department  has  about  50  , 
majors,  an  independent  student  newspaper,  a  i 
10-watt  FM  radio  station,  access  to  local  cable  I 
television  facilities.  Salary  about  $16,000-  ; 
$22,000  for  9  months,  depending  upon  qual-  j 
ifications.  Position  begins  September  1983.  | 

Send  resume,  references,  college  transcripts  j 
by  January  31,  1983  to:  i 

Verne  Edwards,  Chairman 
Department  of  Journalism  i 

Ohio  Wesleyan  University 
Delaware,  Ohio  43015  i 

Ohio  Wesleyan  University  is  an  EO/AA  Em-  | 
ployer.  j 


DIRECTOR,  School  of  Journalism,  Louisiana 
State  University,  Baton  Rouge,  Louisiana, 
available  on  July  1.  1983.  Full-time,  tenure- 
track  position  to  administer  the  School,  some 
teaching  and  maintaining  service  and  profes¬ 
sional  commitments  of  the  School.  The  Unit  is 
composed  of  more  than  1 ,0(10  students  and  20 
faculty  members.  It  encompasses  approx¬ 
imately  600  majors.  Program  offers  sequences 
in  news-editorial,  advertising,  telecommunica¬ 
tions,  and  a  masters  program.  Qualificationa: 
Ph.D.,  strong  scholarly  research,  university 
teaching  experience,  and  professional  experi¬ 
ence.  administrative  experience  in  higher 
education,  high  standing  in  field  and  with  pro¬ 
fessionals.  Application  deadline:  Review  of  re¬ 
sumes  will  begin  January  31,  1933,  but  ap¬ 
plications  will  be  considered  until  the  time  the 
position  is  filled.  Address  all  applications  to: 
Professor  John  L.  Loos,  Chairman,  Department 
of  History,  1 19  Audubon  Hall,  Louisiana  State 
University,  Bator  Rouge  LA  70803. 

Louisiana  State  University  is  an 
Equal  Opportunity  Affirmative  Action  Em¬ 
ployer. 


CHAIRPERSON,  department  of  agricultural 
communications.  Academic  department  of  13 
faculty  and  43  technical  and  clerical  staff  sup¬ 
ports  agricultural  extension,  research  and  resi¬ 
dent  instruction  programs  of  major  land  grant 
university.  Successful  candidate  must  have 
background  in  communications  theory  and  new 
technology  as  applied  to  mass  communications 
and  communications  research;  and  adminis¬ 
trative.  personnel  and  budget  experience  and 
expertise.  Earned  doctorate  from  an  accredited 
institution  in  related  discipline  is  required.  Sal¬ 
ary  competitive.  Submit  vita  by  March  15, 
1983  to  Dr.  J.  M.  Nehiley,  Search  Committee, 
Editorial  Department,  Institute  of  Food  and 
Agricultural  Sciences,  G022  McCarty  Hall, 
University  of  Florida,  Gainesville  FL  32611. 
AA/EEO  employer. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 

COMMUNICATIONS/SPEECH.  Tenure  track 
position  beginning  in  September,  1983,  as 
I  Assistant  Professor  to  teach  and  develop  under- 
j  graduate  courses  in  general  speech  com- 
'  munication,  interpersonal  communication  and 
public  speaking,  and  print  journalism  courses. 
PhD  by  June,  1983  and  evidence  of  scholarly 
accomplishment  required;  teaching  experi¬ 
ence  desired  but  not  mandatory.  Women  and 
minority  candidates  especially  encouraged, 
i  Salaries  are  competitive  and  dependent  upon 
I  qualifications.  (Candidates  should  send  ap- 
I  plication  letter,  credentials,  resume  and  three 
1  letters  of  reference  by  February  7,  1983  to 
Larry  Augustine,  Chairman,  Department  of 
Communications  and  Theatre  Arts,  Sus¬ 
quehanna  University,  Selinsgrove  PA  17870. 

I  EO/AA.Title  IX  Employer. 

!  rMAippppQiaN. 

j  DEPARTMENT  OF  COMMUNICATION 
The  College  of  Arts  and  Sciences,  Georgia  State 
University  ( a  non-resident  University  in  down¬ 
town  Atlanta  with  over  20,000  students)  is 
seeking  a  Chairperson  for  the  Department  of 
Communication,  newly  formed  by  a  merger  of 
the  departments  of  Journalism  and  Speech  and 
Theatre,  authorized  to  offer  undergraduate  de- 
j  grees  and  a  Master  of  Communication  degree 
I  with  concentrations  in  print  journalism,  public 
relations,  broadcast  and  film,  speech,  and 
I  theatre.  Qualifications:  (1)  Earned  PhD  or 
equivalent  in  one  of  these  areas  of  concentra¬ 
tion.  (2)  Record  of  significant  professional, 
academic,  and  creative  achievement.  (3) 
Administrative  and  teaching  experience.  (4) 
demonstrated  leadership  including  capacity  to 
establish  a  network  of  contacts  with  profession- 
j  al.  private,  and  community  organizations. 

Salary  and  rank  are  negotiable  depending  upon 
I  experience.  Appointment  effective  September, 

!  1983. 

i  Applications,  including  a  curriculum  vita  and  3 
letters  of  reference,  must  be  received  by  March 
[  1,  1983.  Further  information  will  be  requested 
I  as  needed.  Send  applications  to:  Dr.  Melvin  W. 

I  Ecke,  Chairman,  Search  Committee,  c/o  De- 
'  partment  of  History.  Georgia  State  University, 
!  University  Plaza,  Atlanta  GA  30303. 

Georgia  Sta*?  University,  a  unit  of  the  Universi- 
ty  System  of  Georgia  is  an  Affirmative  Action 
I  and  an  Equal  Opportunity  Employer. 

ASSOCIATE  PROFESSOR  to  teach  news  and 
feature  writing  and  other  basics  in  growing  jour¬ 
nalism  program.  Should  have  impressive  daily 
newspaper  background  and  publication  in 
national  magazines.  Master's  degree  and 
teaching  experience  preferred.  Salary  com¬ 
mensurate  with  experience  and  talent.  Re¬ 
sumes  by  January  24  to  Bruce  Porter,  2308 
Boylan  Hall,  Brooklyn  College,  Brooklyn  NY 
1  11210.  AA/EOE. 


■  JOURNALISM:  Assistant  Professor  to  start 
I  September,  1983.  Anticipated  tenure-track 
I  position.  Teach  editing  and  beginning,  and 
I  advanced  reporting.  Ability  to  teach  layout  and 
I  feature  writing  desired.  PhD  preferred;  profes- 
i  sional  and  teaching  experience  and  Master's 
.  required.  Salary  commensurate  with  qualifica- 
I  tions.  Send  letter  of  application  and  resume  by 
March  15.  1983,  to  Harry  C.  Malone,  College 
I  of  Arts  and  Sciences,  Department  of  Journal- 
]  ism,  Georgia  State  University,  University  Plaza, 

I  Atlanta  GA  30303.  Telephone  (404)  658- 
'  2273.  Georgia  State  University,  a  unit  of  the 
i  University  System  of  Georgia,  is  an  equal  edu¬ 
cational  and  employment  opportunity  institu¬ 
tion. 

JOURNALISM/MASS  COMMUNICATING— Vir- 
ginia  Commonwealth  University  is  seeking 
1  faculty  persons  to  teach  in  the  School  of  Mass 
Communications  in  the  1983  fall  semester. 

I  One  position  is  primarily  in  the  area  of  media 
giaphics.  Another  position  is  in  the  area  of 
advertising,  particularly  creative.  The  third 
position  is  in  broadcast  news,  especially  in 
radio.  Candidates  should  have  other  areas  of 
specialty.  Previous  record  of  excellence  in 
teaching  at  the  college  or  university  level  is 
highly  desirable.  Solid  professional  experience 
IS  a  requirement.  Preference  will  be  given  to 
candidates  with  a  Ph.D.  or  significant  work  to¬ 
ward  a  terminal  degree.  Salary  and  rank  are 
open  and  competitive.  Virginia  Commonwealth 
University  is  an  affirmative  action,  equal  oppor¬ 
tunity  employer.  Applicants  should  send  ap¬ 
plications  and  supporting  materials  by  Febru¬ 
ary  1,  1983,  toGeorgeT,  Crutchfield,  Director, 
School  of  Mass  Communications.  VCU,  808 
I  West  Franklin  Street.  Richmond  VA  23284. 

j  PUBLIC  RELATIONS.  Assistantassociate  pro- 
,  fessor,  tenure  track.  Begin  Fall  1983.  Teach 
I  public  relations  and  supervise  PR  internship 
I  program.  Teach  courses  in:  journalism,  broad- 
I  casting,  or  speech.  MA  plus  professional  PR 
j  experience.  PhD  preferred.  Salary  and  rank 
commensurate  with  experience.  Send  vita  and 
names  of  3  references  by  February  15  to  Jay 
Black,  Chair,  Search  Committee,  Dept,  of  Com¬ 
munication,  UMC  46,  Utah  State  University, 
Logan  UT  84322.  AA/EOE. 

PROFESSIONAL  JOURNALIST  to  teach  in  the 
William  Allen  White  School  of  Journalism  for 
the  1983-84  academic  year;  beginning  August 
15,  1983.  Position  demands  teaching  interest 
in  reporting,  editing,  editorial  writing,  news¬ 
paper  management;  strong  professional  news¬ 
paper  background;  preferably  one  who  plans  to 
return  to  newspaper  work.  Salary  is  attractive 
because  of  a  support  grant  from  the  Gannett 
Foundation.  Deadline  for  applications  February 
7.  1983.  An  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer.  Write  Dean  Del  Brinkman, 
School  of  Journalism,  University  of  Kansas. 
Lawrence  KS  66045. 


ADMINISTRATIVE 

1  PUBLISHER 

I  COMMUNITY  DAILY  NEWSPAPER  in  Zone  9. 

Dominant  in  its  field.  Publisher  who  can  pro- 
I  duce  a  quality  newspaper,  build  circulation  and 
control  costs.  Send  resume  and  salary  require¬ 
ments  to  Box  4904,  Editor  4  Publisher. 

RECENT  COLLEGE  graduate  needed  for  entry 
level  trainee  post  with  Midwest  community 
newspaper  group.  Requirements  include  good 
academic  record,  exceptional  spelling  ability 
and  top  aptitudes  for  sales  and  writing.  Prefer 
someone  interested  in  general  management 
career.  Send  college  transcript  copies,  resume, 
letter  describing  yourself  to  Box  5214,  Editor  4 
Publisher. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
EDITORIAL 


CREDIT  MANAGER 

Sentinel  Communications  Company  has  an 
outstanding  career  opportunity  available  in  our 
finance  division.  We  are  one  of  the  area’s 
largest  and  most  dynamic  organizations,  with 
unlimited  growth  opportunities.  We  are  seeking 
a  credit  professional  with  several  years  experi¬ 
ence  in  industrial  credit  management  or  com¬ 
mercial  banking.  The  qualified  applicant  will 
be  aggressive,  energetic  and  results  oriented. 
We  need  a  strong  leader  who  exercises  sound 
financial  judgment  and  has  a  firm  but  tactful 
collection  approach.  College  degree  preferred. 
We  offer  an  excellent  starting  salary  and  com¬ 
pany  benefits.  Send  resume  in  complete  confi¬ 
dence  to; 

Sentinel  Communications  Company 
Employment  Center 
TO  Box  2833 
Orlando  FL  32802 


DISPLAY  ADVERTISING  salesperson  needed  I 
immediately.  Must  be  experienced  in  sales  and  ; 
layouts.  Salary,  commission,  benefits.  Send  re-  ' 
sume  to  Mike  Sheppard,  Advertising  Director, 
TheDailyTribune,  220  1st  Avenue  South.  Wis¬ 
consin  Rapids  Wl  54494. 

ENTRY-LEVEL  repcrter/salesperson  needed  as  ! 
a  management  trainee  for  Midwest  small  daily. 
Must  be  superb  speTer  with  excellent  academic 
record  and  an  aptitude  for  sales,  writing  and 
management.  Send  detailed  letter  and  resume 
to  Box  5133,  Editor  &  Publisher. 


MARKETING  DIRECTOR  for  Southwest  area 
100,000  plus  daily  circulation  newspaper.  Re¬ 
sponsible  for  overall  direction  of  sales  and  dis¬ 
tribution  functions,  including  retail,  classified 
and  national  advertising,  and  circulation.  Re¬ 
quirements  include  college  degree  and  in- 
depth  familiarity  with  each  a.-ea  of  responsibil¬ 
ity.  Send  resume  and  salai /  requirements  to 
Box  5183.  Editor  &  Publisher. 


MARKETING  DIRECTOR 
Challenging,  new  position  responsible  for 
advertising  and  circulation.  Competitive,  grow¬ 
ing,  market;  vibrant  newspaper,  50,000- 
100,000  circulation  size.  Aggressive  manage¬ 
ment.  Excellent  salary  for  goal-oriented  achiev¬ 
er.  Send  resume  in  confidence.  Interviewing  at 
INAME.  Replies  to  Box  5216,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper  indus¬ 
try.  Please  call  or  send  resume  to;  Dennis  Fear¬ 
ing,  Multi-Media  Enterprises,  18533  Burbank.  | 
Ste  144,  Tarzana  CA  91356;  (213)  344- 
7177. 


ADVERTISING  MANAGER 
Needed  for  group  of  deep  South  weeklies  with 
TMC.  Chance  for  number  2  person  to  move  up. 
Excellent  opportunity.  Sene  resume  and  salary 
requirements  to  Box  5199,  Editor  &  Publisher. 


ADVERTISING  DIRECTORS. ..Our  6  day  daily  j 
isagoodoneinamarketwith  great  potential.  It  | 
needs  an  ad  director  who  can  make  things  hap¬ 
pen.  An  eager  staff  needs  a  good  leader.  Willing  j 
to  pay  well  for  results.  Don’t  waste  your  time  or 
mine  if  you’re  comfortable  where  you  are. .  .or  if 
you  can't  show  me  a  good  track  record  in  sales 
and  management.  Write  in  confidence  to  Box 
5204,  Editor  &  Publisher.  I 


CLASSIFIED  MANAGER  for  weekly  community 
newspaper  located  on  the  border  of  Zones  2  and 
3.  Subscription  paper  circulation  in  excess  of 
30,000  with  a  TMC  product  in  excess  of 
100,000.  Responsibilities  will  be  for  all 
aspects  of  soliciting  ads  by  phone  and  outside 
sales.  Salary  negotiable.  Replies  to  Box  5152, 
Editor  &  Publisher. 

10,000  CIRCULATION  daily  Zone  1  needs  i 
aggressive  salesman  to  develop  new  territory  in  i 
outlaying  towns  plus  assist  in  classified  depart¬ 
ment.  Box  5195,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
30,000  circulation  daily  in  south  central  Penn¬ 
sylvania.  Individual  should  be  experienced, 
highly  motivated  and  have  the  ability  to  super¬ 
vise  staff  of  7.  Person  must  be  strong  in  sales, 
promotions,  staff  development,  training  and  ad  ' 
planning.  Position  offers  good  salary  and  incen¬ 
tive  bonuses.  Full  benefit  program.  Write  Box  , 
5167,  Editor  &  Publisher.  I 


SOMEWHERE,  there’s  a  classified  ad  manager 
who  can  take  charge  of  our  good  sales  staff, 
build  linage,  and  make  a  lot  of  money.  The 
market’s  here;  all  we  need  is  a  proven  perfor¬ 
mer.  We’re  a  6  day  daily  in  Wisconsin.  Replies  i 
held  confidential.  Box  5203,  Editor  &  Pub-  I 
lisher. 


ADVERTISING  MANAGEMENT 
OPENINGS 


ADVERTISING  DIRECTOR,  for  large  | 
weekly  group  located  in  the  western 
states,  salary  in  the  fifties. 

RETAIL  ADVERTISING  MANAGER, 
large  metro  located  in  the  Midwest,  re¬ 
port  to  Ad  Director,  salary  in  the  forties 
plus. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  large  metro  located  in  the  Midw¬ 
est,  report  to  Ad  Director,  salary  in  the  | 
forties  plus. 

ADVERTISING  MANAGER,  for  25,000 
daily  located  in  the  Midwest,  salary  in 
the  mid  thirties.  I 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  for  75,000  daily  located  in  the 
east,  report  to  ad  manager,  salary  in  the 
low  thirties. 

I 

ASSISTANT  RETAIL  ADVERTISING 
MANAGER,  large  metro  daily  located  in 
the  east,  report  to  Retail  Advertising 
:  Manager,  salary  in  the  thirties. 

'  ADVERTISING  DIRECTOR,  for  large 
,  weekly  group  located  in  the  southwest, 
j  salary  in  the  low  thirties. 

RETAIL  ADVERTISING  MANAGER,  for 
50,000  daily  located  in  the  Midwest, 
salary  in  the  low  thirties  plus. 

ADVERTISING  DIRECTOR,  for  20,000 
daily  located  in  the  east,  salary  in  the  low 
thirties. 

PHONE  ROOM  MANAGER,  large  metro 
I  located  in  the  southwest,  salary  in  the 
i  thirties. 

i  RETAIL  ADVERTISING  MANAGER,  for 
40,000  daily  located  in  the  Midwest, 
salary  in  the  upper  twenties. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  for  35,000  daily  located  in  the 
northeast,  must  have  experience  in  com¬ 
petitive  market,  salary  in  the  high  twent¬ 
ies  plus. 

ADVERTISING  DIRECTOR,  for  20,000 
daily  located  in  the  Midwest,  salary  in 
the  upper  twenties  plus.  | 

ASSISTANT  RETAIL  ADVERTISING 
MANAGER,  for  50,000  daily  located  in 
the  east,  salary  in  the  twenties. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  for  large  group  of  weeklies  located 
in  the  west,  salary  in  the  mid  twenties 
plus. 

RETAIL  ADVERTISING  MANAGER,  for 
40,000  daily  located  in  the  Midwest, 
salary  in  the  mid  twenties  plus. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  for  30,000  daily  located  in  the 
northeast,  salary  in  the  mid  twenties. 

RETAIL  ADVERTISING  MANAGER,  for 
25,000  daily  located  in  the  south,  salary 
in  the  mid  twenties. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  for  25,000  daily  located  in  the 
Midwest,  salary  in  the  upper  teens  plus. 

All  positions  fee  paid 
Send  resume  in  confidence  or  call: 

Patrick  J.  Quinn 
GORDON  WAHLS  COMPANY 
Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsivania  19063 
(215)  565-0800 
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CLASSIFIED  ADVERTISING  MANAGER  for  ' 
60,CX)0  Zone  2  daily.  Excellent  opportunity  for  • 
career  development.  If  you’re  ambitious,  hard-  i 
woiking  and  not  afraid  of  competition,  send  | 
resume,  salary  requirements  to  Box  520 1 ,  Edi-  | 

tor  &  Publisher. _  ' 

CLASSIFIED/RECRUITMENT  MANAGER,  j 
Newspaper  Experience  Preferred,  all  aspects  of  , 
soliciting  ads.  New  York  City  based.  Salary  } 
negotiable,  full  benefits  program.  Replies  to  ■ 

Box  5215,  Editor  &  Publisher. _  j 

EXPERIENCED  DISPLAY  Advertising  Manager  ; 
needed  to  sell.  hire,  train  and  supervise  com-  i 
mission  sales  people.  Great  growth  potential. 
Send  resume,  past  employment  history  and  sal¬ 
ary  requirements.  You  will  represent  3  weeklies  ; 
in  Casper  WY  and  a  shopper  in  Southern  WY. 
John  Gariety,  Journal  Publications,  TO  Box 
3318.  Casper  WY  82602.  i 

PROGRESSIVE  tri-weekly  newspaper  with  a  ® 
TMC  shopper  has  an  opening  for  an  aggressive  ^ 
advertising  sales  person.  Experience  required.  I 
Send  resume  to  The  Salem  Times  Commoner, 
Box  447,  Salem  IL  62881.  (618)  548-3330.  i 


DISPLAY  SALES — Established  account  list. 
10,000  daily  with  TMC.  Salary,  commission 
and  group  benefits.  Send  resume  and  salary 
requirements  to  Dale  Wetenkamp,  Nevada 
Appeal,  TO  Box  2288,  Carson  City  NV  89701. 
No  phone  calls  please. 


CIRCULATION 


CIRCULATION  MANAGER  for  weekly  | 
Archdiocesan  newspaper.  Primarily  mail  sub-  i 
scriptions.  Ability  to  work  with  clergy  and  laity 
important.  Apply  in  writing  only  (no  phone  ; 
calls)  to:  President,  The  Chicago  Catholic,  Box  ! 
11181,  Chicago  IL  60611.  , 


CIRCULATION  MANAGER 
To  head  operations  which  include  small  paid 
daily  and  paid  weekly  in  adjoining  community. 
Both  products  are  well  established.  Applicant 
must  be  strong  in  marketing  and  operations. 
Zone  5.  Reply  A.  Coulter  (501)  735-1010. 


CIRCULATION  MANAGER 
Mid-Atlantic  suburban  daily  and  Sunday.  I 
50.000  circulation  and  Browme.  seeks  street-  j 
wise  number  2  person  heavyon  single-copy  and  , 
TMC  experience.  Salary  $28,000,  plus  incen-  j 
tive  with  potential  to  high  $30s.  Experience  1 
with  union  a  must.  Send  letter,  complete  re- 
sumewiththreereferencestoBox5213.  Editor 
&  Publisher. 


SMALL  FLORIDA  DAILY  seeks  Circulation 
Manager.  Strong  on  Sales  and  Promotion  a 
must.  Mail  resume  and  salary  requirements  to 
Box  5209,  Editor  &  Publisher. 


TALENTED  AGGRESSIVE 
CIRCULATORS  WANTED 
Due  to  rapid  growth  in  our  home  delivery  de¬ 
partment  the  Washington  Times  is  lookirig  for 
experienced  area  supervisorsrdistrict  mana¬ 
gers.  Opportunities  to  advance  from  these  posi¬ 
tions  are  excellent.  Must  be  willing  to  build 
circulation  from  basic  levels.  Salary  DOE.  Send 
resume  or  call  T im  Whiting,  Director  of  Circula¬ 
tion,  Washington  Times.  3400  New  York  Av, 
NE,  Washington  DC  20002.  (202)  636-3377. 


UNUSUAL  OPPORTUNITY 
Nationally  distributed  general  aviation  news¬ 
papers  need  person  experienced  in  mail  cir¬ 
culation  and  promotion.  25^ear-old  firm  in 
beautiful  Pacific  Northwest.  Flying  knowledge 
helpful,  not  mandatory.  Permanent  post  that 
could  develop  into  General  Manager  job.  Send 
resume,  salary  requirements  to  Dave  Sclair, 
Northwest  Flyer  Inc.,  TO  Box  44400,  Tacoma 
WA  98444. 


WE’RE  A  WELL  established  10,000- 
circulation  pm  and  Sunday  daily  with  shopper 
looking  for  an  experienced,  promotion-minded 
circulation  director  looking  for  a  home.  Good 
newspaper,  good  Southern  city.  Send  resume 
and  salary  expectations  to  Box  5169,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 


ATEX  SYSTEM  TECHNICIAN 

Major  midwest  newspaper  is  seeking  a  system 
technician  with  ATEX  or  DEC  experience. 
Associate  degree  in  electronic  technology  or 
equivalent  of  two  to  three  years  working  on 
digital  computers.  Ability  to  use  maintenance 
mannual,  schematic,  test  instruments,  and  di¬ 
agnostics  to  analyze,  isolate,  and  repair  prob¬ 
lems. 

We  are  offering  a  competitive  starting  salary 
and  an  attractive  benefit  package.  For  consid¬ 
eration  please  send  resume  to  Box  5179,  Edi¬ 
tor  &  Publisher. 


LIFESTYLE  EDITOR  needed  to  direct  3-person 
staff.  Experience,  good  page  layout  ability  im¬ 
portant.  Excellent  benefits.  Resume,  writing 
and  layout  samples  to.  Jim  Servatius,  Midland 
(TX)  Reporter-Telegram,  Box  16M.  79702. 


MIDWEST  BUSINESS  JOURNAL.  We  are  look¬ 
ing  for  an  editor  who  knows  business  and  who 
can  write  in  a  way  that  can  help  business  better 
know  Itself.  Low  pay.  long  hours,  outstanding 
opportunity.  Detroit,  Cincinnati,  Columbus. 
Send  salary  requirements  and  work  history  to 
EBS,  Box  222,  Worthington  OH  43085. 


NORTHERN  CALIFORNIA’S  fastest  growing 
rural  paper  needs  a  young  editor  to  fill  former 
Medill  Grad’s  spot.  Pay,  $17,0(K).  Small,  but 
talented  newsroom.  You  may  be  part  of  the 
creation  of  a  new  daily  paper.  We  want  a  detail 
person,  leadership  experience;  competitive 
situation  in  which  the  paper  has  taken  the  lead 
in  the  last  year.  Send  resume,  references  to  TO 
Box  848,  Lakeport  CA  95453,  Attn;  John 
Tabor,  or  call  (707)  263-5636. 


ALUMS  OF  DEAD  DAILIES:  We  re  compiling 
dates/places  of  reunions,  newsletters,  keepers- 
of-the-flame  and  others  who  can  tell  us  about 
the  life-after-death  of  America's  once-great 
dailies.  Contact  Richard  Stout.  Director.  SOC 
News  Media  Prniect.  The  American  University. 
Washington  DC  20016,  (202)  686-7553. 


ASSISTANT  CITY  EDITOR 
Editor  with  strong  daily  newspaper  experience 
to  supervise  suburban  coverage  for  our  growing. 
Pulitzer  Prize-winning  PM.  If  you  want  a  chal¬ 
lenge  and  have  editing,  organizational  and 
management  skills,  send  letter  and  resume  to 
George  Dissinger,  The  Tribune.  PO  Box  191, 
San  Diego  CA  921 12. 


BUREAU  CHIEF— 7-day  newspaper  in  Zone  5 
is  seeking  an  energetic,  enthusiastic  journalist 
who  can  lead  a  news  bureau  staff.  We  want  a 
professional  who  can  manage  and  train  others 
as  well  as  write  and  edit.  Bureau  Chief  will  have 
overall  responsibility  for  daily  news  coverage  in 
a  5-county  area  and  will  oversee  production  of  a 
community  oriented  weekly  tabloid  delivered 
as  a  supplement  to  the  daily.  Send  resume, 
non-returnable  clips  and  salary  history  to  Box 
5181,  Editor  &  Publisher. 


BUSINESS  REPORTER 
San  Juan.  Puerto  Rico  48,000  weekly  largest 
circulation  English  language  newspaper  in 
Caribbean  seeks  experienced  business  repor¬ 
ter  Minimum  5  years  experience  as  reporter.  2 
as  business  reporter.  Must  know  some  Spanish 
and  wilting  to  become  fluent.  Must  produce 
I  well  researched  analytical  work  that  is  lively 
and  well  written.  Send  resume,  clips  and  salary 
requirements.  Editor-in-Chief,  CARIBBEAN 
BUSINESS,  TO  Box  6253  Loiza  St  Station. 
San  Juan  PR  00914. 


BUSINESS  GRAPHICS 
Major  metropolitan  newspaper.  Zone  5,  needs 
a  unique  combination:  copy  editor  with  know¬ 
ledge  of  businessi'finance  and  page  design. 
Newly  expanded  business  section  needs  strong 
{  graphic  and  editing  skills.  Send  resume  and 
I  samples  to  Box  5185,  Editor  &  Publisher. 
CITY  HALL  REPORTER.  Immediate  opening 
for  top-notch  journalist.  Interest  in  small-town 
government  a  must.  Experience  required.  (Ion- 
tact  Jerry  Chapwefke.  Managing  Editor,  Willis- 
I  ton  Daily  Herald,  Box  1447,  Williston  ND 
1  58801,  (701)  572-2165. 

I  COPY  EDITOR  with  a  gift  for  words,  at  least  two 
I  years  experience  and  VDT  knowledge  to  work 
.  rim  and  some  makeup  and  layout.  ^Wressive 
I  newspaper  of  about  68,(X)0  in  Zone  4.  Write 

i  Box  5177,  Editor  &  Publisher. _ 

CITY  EDITOR  Zone  4  morning  daily,  more  than 
30,(X)0.  Supenrise  local  and  area  news  cover- 
I  age.  Need  experienced,  aggressive  person  with 
I  supenrisory  experience  and  ideas.  Send  letter 
!  and  resume  to  Box  5180,  Editor  &  Publisher, 
i  CAN  YOU  REPLACE  our  senior  reporter?  You 
I  must  cover  a  wide  range  of  assignments,  lead 
I  projects  and  be  able  to  fill  in  on  the  metro  desk. 

Convincing  demonstration  of  superior  skills 
i  necessary  for  consideration.  Our  growing. 

I  48,000  circulation,  7-day  AM  needs  a  top  per- 
I  former  to  help  us  produce  quality  journalism  ir 
[  an  exciting,  competitive  market.  Send  resume, 
clips  and  references  to  Rosema^  Shinohara, 
Anchorage  Daily  News.  Pouch  6616,  Anchor- 
!  age  AK  §9502. 


I  EXCITING  OPPORTUNITIES  with  start  up  New 
j  York  based  business  newspaper 
I  EDITOR 

I  Requires  minumum  5  years  writing  and  editing 
experience  on  newspaper, 
j  MANAGING  EDITOR 

{  Requires  minimum  2  years  writing  and  editing 
;  experience  on  newspaper.  Good  salaries  for 
\  ambitious,  reliable,  hard  working  persons. 
Send  Resume  to  Box  51 5 1 .  Editor  &  Publisher 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


EDITOR  FOR  ZONE  3  small  daily.  If  you  can 
direct  and  motivate  staff,  know  and  understand 
news  and  how  to  present  it,  and  can  represent 
the  newspaper  In  the  community,  we'd  like  to 
hear  from  you.  We  offer  good  pay  and  benefits 
and  a  good  working  and  living  environment. 
Reply  Box  5156,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  to  handle  religion, 
senior  citizens  and  social  services  news  for 
afternoon  paper  of  80,000  circulation  in  grow¬ 
ing  Sunbelt  city  (Zone  6).  Three  to  five  years 
experience.  Reply  to  Box  5186,  Editor  &  Pub¬ 
lisher. 


EXECUTIVE  EDITOR 

WearearapidlygrowinggroupofZone  1  weekly 
suburban  newspapers  seeking  an  executive 
ed  i  tor  to  d  irect  a  staff  of  eighteen  ed  itors  as  wel  I 
as  reporters  and  photographers.  The  successful 
applicant  must  be  thoroughly  experienced  in 
the  role  of  SUBURBAN  JOURNALISM,  have 
administrative  experience  and  be  both  instruc-  1 
tive  and  creative.  A  complete  editorial  and 
administrative  challenge  with  career  benefits 
and  rewards.  Resumes  and  salary  history  to 
John  Sweeney.  Beacon  Communications  Corp, 
20  Main  St,  Acton  MA  01720  (617)  263- 
3761. 


EXPERIENCED,  city  Or  managing  editor  to 
direct,  organize  and  plan  newsroom  operation 
tor  staff  of  10  on  6-day  Midwest  daily.  We  are 
looking  for  a  person  who  understands  commun¬ 
ity  journalism  and  knows  the  importance  of 
local  coverage  and  features.  Editorial  writing 
experience  a  plus.  Send  cover  letter,  resume 
and  salary  requirements  to  Box  5196,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER  to  handle  religion, 
senior  citizens  and  social  services  news  for 
afternoon  paper  of  80,000  circulation  in  grow¬ 
ing  Sun  Belt  city  (Zone  6).  Three  to  five  years 
experience  required,  salary  adjustable  to  ex¬ 
perience. Reply  Box  5205,  Editor  &  Publisher. 


GROWING  /20M  Zone  4,  mid-South  daily  seeks 
managing  editor,  function  as  combination  M/E, 
news  editor.  Direct  all  areas  of  editorial  opera¬ 
tions.  Broad-based  experience  with  emphasis 
on  hard  news.  Appearance,  personality  are 
musts  in  35M  community.  College-outdoor- 
family  living  area.  Southern  "exposure"  help¬ 
ful.  Please  send  information  to  Box  5190,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


GRAPHIC  ARTIST-Southern  Illinois  daily  with 
strong  local  focus  seeking  graphics  artist  to 
provide  original  art  work  and  typography  direc¬ 
tion.  and  assist  in  design  for  deadline  news 
pages  and  feature  sections  Daily  news  experi¬ 
ence  preferred,  must  have  understanding  of  all 
aspects  of  color  work.  Send  resume,  samples 
showing  range  of  work  to  Harriet  Simpson,  Edi¬ 
tor,  News-Democrat,  PO  Box  427,  Belleville  IL 
62222.  No  telephone  calls  please. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write;  Northwest  Marketing  Li¬ 
mited,  Box  3658-J.  Lacey  WA  98503. 


HIGH-FLYING  CHANCE 
Highly-regarded,  long-established  General 
Aviation  newspaper  needs  creative,  self- 
starting,  motivated  possibility  in  future.  Must 
be  pilot,  have  editorial  experience.  Rare  open¬ 
ing  in  this  field.  Permanent.  Send  resume  in¬ 
cluding  salary  needs  in  confidence.  Box  5182, 
Editor  &  Publisher. 


INVESTIGATOR  for  independent  TV  Co.  Low 
salary  plus  percentage.  No  TV  experience  re¬ 
quired.  Call  (202)  546-3500.  After  5pm/Be- 
fore  Sam. 


IMMEDIATE  OPENING  at  the  Los  Angeles  Dai¬ 
ly  Journal,  the  nation's  largest  daily  legal  news- 
^per.  Applicant  for  reporter  position  needs 
strong  experience  in  law  and  journalism.  Good 
pay  and  benefits.  Send  resume  and  clippings  to 
Editorial  Department,  The  Los  Angeles  Daily 
Journal,  210  S.  Spring  St.,  Los  Angeles  CA 
90012. 


JOURNALIST  STRINGER 
National  trade  association  seeks  experienced  , 
journalist  to  report  on  national  legislative  and  I 
regulatory  developments  and  trends  for  mem- 1 
bership  on  a  regular,  freelance  basis.  Will  be  i 
interviewing  in  DC  week  of  January  17-21 .  Box  i 
5202,  Editor  &  Publisher. 


LCXIKING  FOR  a  copy  editor  with  layout  skills 
to  help  on  the  daily  and  to  put  out  our  Sunday 
paper.  Ambition  and  imagination  are  more  im¬ 
portant  than  experience.  Salary  is  reasonable, 
conditions  are  even  better.  Zone  2.  Respond  if 
you're  willing  to  work  hard.  Box  5175,  Editor  & 
Publisher.  ' 


THE  WALL  STREET  JOURNAL  and  Newsweek 
have  relented.  We've  swelled  our  ranks  again 
without  losing  staff  members  to  these  presti¬ 
gious  publications.  But  to  do  the  things  we 
want  to  do,  we'll  need  additional  help.  So  three 
jobs  will  open  in  1983.  Only  top  caliber  writers, 

]  editors  and  photographers  will  be  considered. 

COPY  EDITOR — You  are  a  quality-oriented 
wordsmith  who  appreciates  structure  and  style, 

I  a  designer  with  an  artistic  flair  for  feature 
1  pages.  You  can  edit  quickly  and  accurately,  and 
I  then  turn  to  laying  our  hard  news  pages  on  our 
modified  universal  desk.  You  thrive  in  a  crea- 
j  tive  environment.  We  want  you  to  challenge  us 
,  as  much  as  we  challenge  you  in  a  mutual  push 
j  for  excellence. 

1  REPORTER — The  reporter  we  seek  will  know 
I  hard  news  -  what  it  is  and  how  to  write  it  - 
I  without  forgetting  the  lighter  side  of  life  in  this 
corner  of  the  M  idwest.  Covering  three  states  at 
once  and  keeping  track  of  mounds  of  ongoing 
events  won't  be  barriers.  This  reporter  knows 
what  a  team  is  and  be  able  to  work  within  it. 

PHOTOGRAPHER— We  need  a  photographer 
,  for  our  photo-conscientious  daily  newspaper. 

I  Must  have  imagination  and  initiative  with  a 
desire  tor  self  development  for  general  photo 
1  assignments,  sports  and  enterprising  feature 
I  pictures. 

Send  clips,  samples  and/or  prints  with  resume 
I  and  cover  letter  to;  Nancy  Wilson,  Employ¬ 
ment/Compensation  Manager,  Telegraph 
Herald,  PO  Box  688,  Dubuque  lA  52001. 

Equal  Opportunity  Employer. 


I  THE  EXAMINER,  a  17,000  circulation  news-  j 
I  paperina metroarea, hasopeningsfor2gener-  : 
al  assignment  reporters,  with  emphasis  on 
crime  and  business  reporting.  Please  send  cov-  I 
er  letter,  resume,  references,  examples  of  j 
work,  along  with  salary  requirements,  to  Frank 
Haight.  Managing  Editor,  The  Examiner,  PO 
Box  458,  Independence  MO  64051. 


TEXAS  DAILY  seeks  to  replenish  its  file  of  ap¬ 
plicants  for  news  and  sports  writers.  The  Texar¬ 
kana  Gazette  is  a  32,(300  daily,  making  rapid 
j  improvements  in  its  news  product  and  physical 
plant.  Write  to  David  Kubissa,  Managing  Edi- 
1  tor,  315  Pine  St.,  Texarkana  TX  75501. 


UNIVERSITY  PUBLIC  information  assistant 
director  for  small  staff.  Variety  of  writing 
I  assignments  for  news  releases  and  features  for 
;  publications.  State  university  with  traditional 
I  arts  and  sciences,  six  professional  colleges, 
14,500  students  and  large  graduate  and  inter¬ 
national  enrollments.  Attractive  small  college 
town.  Send  resume,  clips  and  references  by 
I  February  1  to  Peggy  Black,  287  Lindley  Hall, 
I  Ohio  University,  Athens  OH  45701. 


VENEZUELAN  BUSINESS  CONSULTANTS 
with  several  economic  andd  financial  publica¬ 
tions,  seeking  experienced  editor,  preferably 
with  10  years  in  business  publications.  Also 
need  reporter  with  3  years  socializing  in  busi¬ 
ness  material.  Both  require  knowledge  of  Spa¬ 
nish;  preferably  completely  bilingual  and  sing¬ 
le,  but  neither  essential.  For  relocation  in  Cara¬ 
cas.  Write:  PRUNHUBER  at  Boca  Bayou,  6- 
408,  Boca  Raton  FL  33432;  tel.  (305)  368- 
0561.  Interviews  early  January  in  New  York  or 
Miami. 


WANTED  2  for  fast  growing  business  reporting 
staff.  Assistant  business  editor;  requires  some 
writing,  but  primarily  editing  and  administra¬ 
tion  with  a  creative  flair  and  ability  to  perform 
under  pressure.  Business  writer;  with  expertise 
in  financial  coverage,  but  with  ability  to  trans¬ 
late  those  subjects  into  every  day  language. 
Daily  and  Sunday  newspaper  located  in  major 
Southwest  city.  Replies  Box  5217,  Editor  & 
Publisher. 


WE'RE  THRIVING 

I  In  1983,  we're  adding  office  space,  a  new 
I  press  and  three  positions  toour  editorial  staff  of 
]  73.  We're  New-York-area,  morning-and- 
I  Sunday  tabloid  in  need  of  both  copy  editors  for 
news  and  sports  and  reporters  for  features  and 
]  news.  We  require  experience,  and  we're  looking 
for  people  willing  to  make  a  commitment  to  this 
area  and  to  a  growing,  improving  newspaper. 
Send  letter,  resume  and  work  samples  to  Per¬ 
sonnel  Director.  Times  Herald-Record,  40  Mul¬ 
berry  St.,  Middletown  NY  10940. 


NEWS  EDITOR  skilled  in  newspaper  layout  and 
design,  editing,  and  people  management  for 
independent  award-winning  deep  South  daily. 
Zone  4.  Experience  required.  Rewarding  posi¬ 
tion  on  an  outstanding  staff  using  latest  tech¬ 
nology  for  this  size  (16,000)  newspaper. 
Opportunity  for  advancement.  Send  resume  to 
Box  5143,  Editor  &  Publisher. 


ZONE  2  MEDIUM  DAILY  rebuilding  staff  needs 
reporters,  editors,  photographers.  Excellent 
opportunity  for  ambitious  staffers.  Close  to 
New  York.  Box  5157,  Editor  &  Publisher. 

ZONE  3  Weekly  has  immediate  opening  for  j 
aggressive,  well  rounded  reporter  who  can  do  it  j 
all— fromeditorialstosports.  Send  resume  and 
salary  requirements  to;  The  Whitney  Republi-  I 
can.  Box  418,  Williamsburg  KY  40769.  j 

NEWS  EDITOR  for  /17M  Zone  4  daily.  Assign  j 
reporters,  d  irect  desk  operations.  Get  paper  out 
daily.  Capable  of  moving  into  M/E  slot.  Must  be  < 
able  to  handle  public.  Send  replies  to  Box  I 
5191,  Editor  &  Publisher.  All  replies  kept  ! 
strictly  confidential.  1 


I  NATIONAL  WEEKLY  newspaper  wants  editorial 
cartoons  and  humor  columns  written  from  a 
I  Black  viewpoint.  Work  samples  and  resume  to 
■Box  5174,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


REPORTERS-Mississippi  daily  expanding.  I 
Openings  soon  in  news,  desk  positions.  Some  i 
experience  helpful.  Send  replies  to  Box  5192,  1 
Editor  &  Publisher.  All  replies  kept  strictly  con-  | 
fidential.  I 


REPORTER  for  Washington  Report,  national  I 
weekly  business  newspaper  published  by  the 
United  States  Chamber  of  Commerce.  Job  in-  1 
volves  reporting  activities  of  Congress  and  ' 
federal  agencies  which  affect  business.  Know¬ 
ledge  of  federal  government  and  minimum  two 
years'  experience  on  daily  newspaper  required. 
Immediate  opening.  Send  resume  and  clips  to  ^ 
Courtenay  Culp,  Staffing  Manager,  U.S.  Cham-  I 
berof  (Jommerce,  1615  H  St.  NW,  Washington  I 
DC  20062.  (No  phone  calls  please). 


SPORTS  EDITOR  i 

Top-flight  writer  sought  as  sports  editor  of  j 
95.000-circulation,  5-day  daily  in  Pacific  ! 
Northwest.  Must  be  able  to  breathe  life  into  the 
sports  coverage  of  an  award-winning,  quality- 
oriented  newspaper.  The  right  person  will  be  ■ 
well-organized,  energetic  and  accomplished  at  | 
straight  news,  feature  and  column  writing.  , 
Some  layout  experience  essential.  Salary 
$18,000-$19,500.  Send  clips,  tear  sheets  to  : 
Box  5158,  Editor  &  Publisher. 

SPORTS  EDITOR  for  15,500  daily  in  east  cen-  ! 
tral  Pennsylvania,  modern  plant,  new  front  end  | 
system.  Must  be  strong  on  supervision, 
graphics,  layout.  Photography  experience  re-  | 
quired.  Sports  staff  includes  two  fulltimers,  ' 
two  parttimers.  Send  resume,  clips,  tear-  I 
sheets,  salaryrequirementstoThomasD.  Bren¬ 
nan,  Executive  Editor,  The  News-Item,  707  N.  j 
Rock  St.,  Shamkin,  PA  17872.  No  telephone  i 
calls,  please. 


NEEDED:  2  reporters:  A  star  for  our  metrodesk, 
and  a  standout  in  regional  coverage.  Both 
spots  require  skill  in  spotting  and  analvzing 
issues  and  producing  thorough,  in-depth  cover¬ 
age;  as  well  as  a  minimum  of  2  years  ot  daily 
newspaper  experience  in  nuts  and  bolts  hard 
news.  Send  resume,  clips,  cover  letter,  refer¬ 
ences  to  Susan  Miller,  Executive  Editor,  News- 
Gazette,  48  Mam  St,  Champaign  IL  61820. 


NEW  ENGLAND  METRO  daily  seeks  regional  | 
news  editor  to  run  5-person  suburban  bureau. 
Must  have  solid  management  and  news  editing 
skills.  Send  replies  to  Box  5170,  Editor&Pub-  , 
Usher.  j 

BUSINESS 
WRITER  i 

Large  New  York-based  | 

I  management  consulting  firm  ! 
seeks  strong  business/  j 
financial  writer  to  do  soph-  j 
isticated  pieces  for  company  ; 
publications.  Readers  are  i 
top  corporate  executives.  i 

You  must  have  solid  busi-  i 
ness  writing  track  record  and  ' 
be  comfortable  with  semi-  i 
technical  subjects,  and  good 
I  with  numbers.  Need  strong  , 
]  interviewing  skills.  Mid-  i 
I  Manhattan  location.  Salary  j 
to  high  $30's.  Fee  paid. 

Resumes  and  samples: 

L.B.  Hulack  Consultants 
7  IV.  44th  Street  , 

New  York,  N.Y.  10036 


The  Lexington  Herald- 
Leader  has  openings  for 
two  outstanding  editors. 
The  Herald-Leader,  a 
Knight-Ridder  paper,  is 
merging  its  morning  and 
evening  editions  into  a 
morning-only  paper  of 
approximately  100,000 
circulation  (Jaily  and 
125,000  Sunday. 

The  jobs  are; 

NEWS  EDITOR 

Seasoned  editor  with 
strong  management  skills 
to  supervise  a  copy¬ 
editing  staff  of  11,  make 
news  judgments  and 
oversee  timely  produc¬ 
tion  of  the  paper. 

6RAPHICS  EDITOR 
Broad  photographic  ex¬ 
perience  required.  Will 
direct  photographers  and 
artists  and  work  closely 
with  all  departments.  The 
Herald-Leader  publishes 
extensively  in  color. 

Send  applications  in¬ 
cluding  references  to 
John  S.  Carroll,  Editor, 
Lexington  Herald-Leader, 
Main  and  Midland,  Lex- 
ington,  Ky.  40507. _ 


MARKETING 


MARKETING  SERVICES  MANAGER 
The  San  Francisco  Newspaper  Agency  has  an 
immediate  opening  for  a  Marketing  Services 
Manager  in  their  Marketing  Services  Depart¬ 
ment. 

The  successful  candidate  will  have  4  to  5  years 
experience  in  all  aspects  of  managing  a  news¬ 
paper  promotion  or  marketing  services  depart¬ 
ment  in  a  competitive  market  with  responsibili¬ 
ties  for  advertising  sales  promotion,  circulation 
sales  promotion  and  public  relations  materials. 
Proven  experience  in  planning,  scheduling  and 
executing  special  projects.  Ability  to  work 
under  pressure  and  meet  deadlines  essential. 
Will  be  responsible  for  supervising  a  staff  of 
artists  and  copywriters  charged  with  the  crea¬ 
tion  and  production  of  all  sales  materials  and 
presentations  for  the  Avertising  Department, 
the  creation  and  production  of  audio  visual  pre¬ 
sentations.  including  sales  information  and 
sales  training  aids. 

Masters  degree  in  Communications  or  MBA 
preferred. 

We  offer  a  competitive  salary,  a  liberal  benefits 
package,  and  the  opportunity  to  reside  in  the 
San  Francisco  Bay  area.  Send  resume,  refer¬ 
ences,  samples  of  your  work,  and  complete 
salary  history  tO; 

Betty  Cutter 
Personnel  Manager 
San  Francisco  Newspaper  Agency 
PO  Box  7228 
San  Francisco  CA  94120 

All  replies  will  be  held  in  strictest  confidence. 

An  Equal  Opportunity  Employer 
Females  &  Minorities  Are  Encourages  To  Apply 
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HELP  WANTED 


MARKETING 


ASSISTANT  RESEARCH  MANAGER 
Large  metropolitan  daily.  Zone  2,  needs  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced,  growing  research  and 
promotion  operation  serving  all  advertising  de¬ 
partments  Must  be  able  to  take  complex  fi¬ 
gures  and  produce  straightforward,  convincing 
sales  presentations  for  major  advertisers.  Will 
write,  produce  and  give  audio-visual  presenta¬ 
tions.  Should  be  familiar  with  major  research 
houses  and  standard  newspaper  promotion  sta¬ 
tistics.  Knowledge  of  computer  terminal  opera¬ 
tion  for  on-line  data  access  helpful.  Please 
send  current  resume  to  Box  5200.  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  ^e  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY  1 0022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  ad.  Include 
only  moteriol  which  can  be  farwarded  in 
a  large  manilla  envelape.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  odvertisers. 


PRESSROOM 


LARGE  (AGGRESSIVE)  MIDWEST  newspaper 
(Zone  5)  with  a  combined  circulation  of  over 
300,000  is  seeking  a  pressroom  superinten¬ 
dent.  This  position  offers  an  excellent  oppor¬ 
tunity  to  join  a  progressive,  dynamic  manage¬ 
ment  team  with  advancement  opportunities. 
The  successful  candidate  will  possess  5  or 
more  years  of  progressive  supervisory  experi¬ 
ence  and  have  goaf  communication  manage¬ 
ment  skills.  This  position  offers  excellent  salary 
and  benefits  plan  including  educational  oppor¬ 
tunities.  Please  send  resume  and  salary  history 
to  Box  5189,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M  F 


PRESSROOM  FOREMAN—GannettCo..  Inc.  is 
seeking  people  to  work  on  the  nation's  newest 
newspaper.  USA  TODAY.  If  you  have  experi¬ 
ence  in  this  position,  a  thorough  knowledge  of 
single  or  double  width  offset  presses  with  pro¬ 
cess  color  in  a  newspaper  environment,  please 
contact; 

JIM  LILLAGORE 
GANNETT  CO..  INC. 

LINCOLN  TOWER 
ROCHESTER.  NY  14604 
You  must  be  willing  to  relocate.  Salary  will  com¬ 
mensurate  with  experience. 

An  Equal  Opportunity  Employer 


PRODUCTION 


PRESS  FOREMAN 

Medium  size  Zone  6  newspaper  seeks  foreman 
for  double-widfh  offset  operation.  Knowledge 
of  other  production  areas  a  plus.  Excellent  fu¬ 
ture  opportunities  for  aggressive  individual 
wanting  to  advance.  Excellent  compensation. 
Send  your  resume  with  salary  requirements  to 
Box  5165,  Editor  &  Publisher. 


PRODUCTION  EXECUTIVES— Gannett  Com¬ 
pany.  Inc.  is  looking  for  people  who  would  like 
to  be  a  part  of  the  nation's  newest  newspaper, 
USA  TODAY.  If  you  are  self-motivated,  not 
afraid  of  hard  work,  have  a  minimum  of  three 
years  experience  in  the  tr  anagement  of  news¬ 
paper  production  departments  and  thorough 
knowledge  of  web  offset  presses,  please  con¬ 
tact: 

JIM  LILLAGORE 
GANNETT  COMPANY,  INC. 

LINCOLN  TOWER 
ROCHESTER,  NY  14604 

A  college  degree  is  preferred.  Salary  will  be 
commensurate  with  experience. 

An  Equal  Opportunity  Employer. 


WANTED — Working  Foreman  for  Rotary,  news¬ 
paper  press  and  job  shop  Operation-Excellent 
wages  and  benefits-Western  Zone  7-Send  re¬ 
sume  and  references  to  Box  5212,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


MEDIA  RELATIONS  PROFESSIONAL 
National  trade  association  seeks  Hill-sawy  pro¬ 
fessional  to  direct  media-relations  effort. 
Newspaper  reporting  background  and  first¬ 
hand  experience  with  lobbying  support  big 
plusses.  Will  be  interviewing  in  DC  week  of 
January  17-21.  Reply  Box  5202,  Editor&  Pub¬ 
lisher. 


HELP  WANTED 


PROMOTION 


DIRECTOR  OF 
PROMOTION 
&  MARKETING  SERVICES 


Top  10  Market  Daily  in  healthy  con¬ 
dition  needs  a  non-typical  director  to 
fill  a  spot  vacated  due  to  an  internal 
promotion 

We  are  looking  for  an  innovator  and 
creative  thinker,  not  someone  who  can 
adapt  the  typical  what  other  news¬ 
papers  are  doing.  Qualifications  in¬ 
clude  heavy  marketing,  creative,  and 
media  experience.  Marketing  and  re¬ 
levant  advanced  degrees  are  prefer¬ 
red.  Starting  salary  negotiable  to  mid 
$50s.  To  apply  (in  confidence,  of 
course)  send  resume  to  Box  5218.  Edi¬ 
tor  &  Publisher  Attending  INAME  Las 
Vegas?  Arrangements  can  be  made  for 
a  meeting  at  that  time 


POSITIONS 

WANTED 


ADMINISTRATIVE 


CIRCULATION  DIRECTOR  with  9  years  experi¬ 
ence  seeking  management  position  in  Zone  6. 
Strong  sales  promotions  and  training  back¬ 
ground.  Box  5208.  Editor  &  Publisher. 


EXPERIENCED  general  manager  with  strong 
background  in  sales  and  product  development. 
Offer  solid  credentials  and  references  from 
medium-metro  key  management  posts.  A  moti¬ 
vator  known  for  success  and  increased  revenue. 
Seek  Publisher-GM  position  with  small  to 
medium  daily  or  key  management  with  diversi¬ 
fied  group.  Age  42.  23  years  experience  with 
total  newspaper  and  commercial  operations. 
Box  5187,  Editor  &  Publisher. 


PUBLISHER’S  assistant  position  sought  by  33- 
year-old  white  male.  Desires  reentry  into  media 
held  for  career  fulfillment  and  definite  longev¬ 
ity.  Need  superior  who  inspires  excellence  and 
demands  quality  but  will  guide  to  unlimited 
heights  in  the  marketing,  production  and  admi¬ 
nistrative  segments.  Must  believe  under  his 
direction  his  concepts  of  success  will  move 
with  the  inexorable  surge  like  a  ship  at  sea. 
Prefer  Zones  1,2,5.  Reply  Box  5176,  Editor  & 
Publisher. 


CARTOONIST 


82'  CAL-BERKELEY  graduate  seeks  political 
cartoonist  position.  All  Zones.  Art  Young,  2690 
Taft  Ct,  Santa  Clara  CA  95051  or  (408)  241- 
4085  for  samples. 


CIRCULATION 


AMBITIOUS  CIRCULATION  manager  looking 
for  long  range  career  move.  Frustrated  2  man. 
Experienced  and  skilled.  People  and  goal 
oriented.  Very  strong  in  sales.  Knows  and  loves 
business.  Box  5140,  Editor  &  Publisher. 


17  W  YEARS  of  management  in  AM  and  PM 
delive^.  Experienced  in  ABC  procedure.  Shop¬ 
pers,  Office  Personnel  Management,  Budget 
preparation.  Personnel  evaluation,  and  writing 
employee  incentive  and  promotional  sales 
programs.  Have  ability  to  take  charge  and 
accomplish  goals  and  objectives.  Desire  to  lo¬ 
cate  in  Zone  8-9.  Box  5163,  Editor  &  Pub¬ 
lisher. 


YOUNG.  AGGRESSIVE  marketing  manager. 
Budget  and  goal  oriented  seeks  new  challenge 
and  responsibilities  in  circulation.  Experience 
in  every  phase.  Zones  2,3.5.  Box  5160.  Editor 
&  Publisher 


COMPUTER  TECHNOLOGY 


MVS  SYSTEMS  PROGRAMMER,  IBM  trained. 
i3  years  experience  with  typesetters,  front  end 
systems  and  business  systems.  Extensive  ex¬ 
perience  with  hardware,  software,  applications 
and  marketing.  Seek  suitable  position  in  Dal¬ 
las,  Austin,  San  Antonio,  Houston  area.  Re¬ 
sume  and  references  on  request.  Box  5162, 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


COPY  DESK  was  my  summer  home.  National, 
local  nm.  taste  of  slot  on  120,000  all-day  pap¬ 
er  Two  years  at  helm  of  college  paper  Want  to 
join  your  desk  in  May  1983  Chris  Kouba,  Box 
2133,  James  Madison  University.  Harrison¬ 
burg  VA  22807.  (703)  433-6127  or  (302) 
764-1643  over  holidays. 


COLUMNIST-Staff  F/T,  wide  readership,  hard 
hitting,  folksy  and  tight  tor  upfront  pages. 
Medium  to  maior  market  to  boost  minority 
sales.  Box  5145,  Editor  &  Publisher. 


CHRISTIAN  SPORTS  EDITOR:  8V5  years  suc¬ 
cess  as  Assistant  Sports  Editor,  columnist, 
magazine  writer,  broadcaster.  Public  Relations 
director.  God's  blessed  me  with  talent  to  write, 
direct  and  be  sensitive  to  the  wants  of  your 
medium-sized  daily,  sports  readers.  Box  5132, 
Editor  &  Publisher. 


DEPENDABLE,  versatile  '83  Boston  University 
J-grad  and  former  ASME  intern  seeks  reporting 
or  editing  position.  Experience  on  national  and 
city  magazines,  weekly  newsjtaper  Willing  to 
relocate.  Carolyn  Kitch,  (617)353-6917. 


DEDICATED  COMMUNITY  JOURNALIST  seeks 
new  challenges,  any  zone.  4  years'  experience 
as  reporter  and  wire  editor  for  small  midwest 
AM  Box  5161,  Editor  &  Publisher. 


HUMANITIES  graduate  with  tulfilled  majors  in 
Philosophy  and  Journalism  with  areas  in  Print 
Media,  Editorial,  Advertising,  and  Photojour¬ 
nalism,  seeks  jxjsition  any  Zone.  This  diligent, 
hard-working  young  person  is  ready  to  stop 
spending  and  start  earning.  Rt.  5.  Box  130, 
Morehead  KY  40351.  (606)  783-1824. 


J-GRAD.  Magazine  Production  Coordinator. 
Stringer  for  daily,  metro-daily  intern,  well 
versed  in  layout,  editing  and  have  extensive 
VDT  exfjerience.  Have  Boston  University  de¬ 
gree.  Will  relocate.  Andy  Caftrey,  811  Lyons 
Ave,  Irvington  NJ  07111.  (201)  373-5123. 


ORGANIZED  AND  AMBITIOUS  WRITER; 
Background  includes  publishing  my  own  week¬ 
ly  entertainment-educational  guide  with 
10,000  circulation;  medical  center  staff  writer 
and  life  styles  editor  for  suburban  Pittsburgh 
daily.  Most  innovative  writing  centered  on  life 
styles,  entertainment  and  historical  areas.  Will 
relocate  to  any  zone  with  growing  company. 
Summary  portfolio  on  request.  B.A.  Mass  Com¬ 
munications.  St.  Bonaventure  University 
1978.  Phone  (412)  423-6585  or  write... 

Roger  Marsh 
Box  347,  R.D.  1 
Latrobe  PA  15650 


OUTDOOR  WRITER-winner  of  six  nafional  and 
five  state  awards.  Published  in  Outdoor  Life, 
Field  &  Stream.  Sports  Afield,  others.  Guest 
discussion  leader.  API.  Former  national  out¬ 
door  magazine  staffer.  Now  shares  outdoor  col¬ 
umn  duties  with  newspaper  supervisory  respon¬ 
sibilities.  Seeks  full-time  outdoor  writing  posi¬ 
tion.  Box  5210,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


MANAGING  EDITOR,  weekly  group,  seeks 
I  leadership  post  as  group  editor,  general  mana- 
Iger  or  small  daily  editor  in  Zones  1*2:  accom- 
jplishments  in  all  facets  of  weeklies.  Call  (617) 
636*2933. 


REPORTER.  2  years,  wants  general  assign¬ 
ment  job.  News,  sports  experience  Has 
camera,  will  travel  Layout  skills.  Learned  trade 
with  Maine  weekly,  daily.  Cal!  (207)  942-2277 
or  write  John  Toole.  120  Essex  St.  Bangor  ME 
04401. 


SPORTSWRITER 

It  won’t  take  a  Steve  Kemp-type  contract  to  sign 
this  type  A  Free  agent.  6  years  daily  experience. 
Box  5166.  Editor  &  Publisher. 


TOP-NOTCH  Baseball  writer  looking  for  chal¬ 
lenging  position  covering  major  league  or  Class 
AAA  team  on  regular  basis.  Excellent  clips  and 
quality  past  experience.  Contact  5135.  Editor 
&  Publisher. 


TOP  J-SCHOOL  student  seeks  a  summer  in¬ 
ternship  news  or  sports  position  on  a  weekly  or 
daily  paper.  Previous  WLS-TV  sports  intern. 
Can  bring  3  years  weekly-daily  newspaper  ex¬ 
perience.  Reply  Box  5193.  Editor  &  Publisher. 


VERSATILE  newsman  3  years-plus  experience 
general  business  transportation  world  trade 
beat  on  business  daily  seeks  general  assign¬ 
ment  with  mix  of  hardcore  news  to  entertain¬ 
ment  and  features  on  mid-sized  to  metro  daily. 
Box  5131,  Editor  &  Publisher. 


YEARS’  EXPERIENCE-3,  with  the  Trenton 
Times.  New  Jersey  Nightly  News.  The  Monitor. 
Ocean  City  Sentinel-Ledger,  editor  on  two  col¬ 
lege  papers.  Sports  or  news.  Available  now.  any 
Zone.  Write  or  call  Steve  Nicklas.  Box  451. 
Lumberton  NJ  08048.  (609)  267-1676. 


PHOTOJOURNALISM 


ENTHUSIASTIC  ILLUSTRATOR  (feature  hard 
news/charts  editonal  cartoon)  and  photo¬ 
grapher  (spot  news  disaster  sports  feature); 
journalism  degree;  award  winner  daily  experi¬ 
ence  in  all  phases  journalism  (reporter  editing 
layout  et  cetera)  will  give  my  all.  For  clips;  Box 
6005,  Alhambra  CA  91802  or  (213)  289- 
1407. 


MID-YEAR  PHOTOJOURNALISM  GRADUATE. 
San  Jose  State  University,  seeks  staff  photo 
job.  Zone  9.  Marty  Ikeda.  67  S.  9th  St.  Apt  6. 
San  Jose  CA  95112.  (408)  298-1785. 


PHOTOGRAPHER  REPORTER  on  small  daily 
seeks  new  challenges:  6  year's  experience; 
phone  evenings  (419)  634-5357. 


RECIPIENT  of  4  awards  in  1982  state  press 
association  contests.  6  years  experience,  mar¬ 
ried,  seeks  nevr  opportunity  in  Zones  1.  2,  3,  5 
&  9.  David  Arndt.  (501)  863-0098. 


PUBLIC  RELATIONS 


EXPERIENCED  (6  years),  educated  (MA  Jour¬ 
nalism)  communicator  is  looking  for  a  corpo¬ 
rate.  university  publications.  PR  position. 
Zones  1,2,3.  Box  5194,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Tom  Burnett 

Legislators  seek  to  weaken  shield  law 


The  recent  trend  to  sue  the  media  for 
libel  may  enable  thefts,  acts  of  violence, 
and  the  misappropriation  of  tax  dollars  to 
go  unreported  in  New  Jersey.  Suits  like 
the  cases  of  Carol  Burnett  versus  the 
National  Enquirer,  a  former  Miss  Wyom¬ 
ing  against  Penthouse  magazine,  and  a 
suit  against  New  Jersey  Monthly  may 
change  the  way  news  is  reported  across 
the  country. 

Newspapers,  television,  and  radio  pro¬ 
grams  that  once  relied  upon  the  First 
Amendment  and  later  Shield  Laws  to  en¬ 
sure  their  freedom  of  speech  may  soon  be 
forced  to  say  more  than  what  they  want 
to. 

Reporters  have  long  realized  the  value 
of  protecting  the  confidentiality  of  their 
sources.  People  who  come  forward  to  tell 
about  crime  must  be  protected  so  they  do 
not  loose  their  jobs  or  their  lives. 

The  New  Jersey  Shield  Law  is 
designed  to  protect  reporters  from  having 
to  reveal  their  news  sources  in  legal  pro¬ 
ceedings. 

New  Jersey  Senate  Bill  1519  would 
pierce  the  journalist’s  Shield.  The  bill,  if 
approved,  would  allow  anyone  suing  the 
media  in  the  Garden  State  to  seek  the 
name  of  any  confidential  source  who  pro¬ 
vided  information  for  the  “damaging” 
story.  It  would  also  force  the  disclosure 
of  the  information  the  source  supplied 
and  a  complete  accounting  of  the  media’s 
“editorial  process"  that  was  used  in  col- 
lecting  and  disseminating  the 
information. 

Under  current  laws,  a  public  figure 
must  prove  a  defamatory  story  was  writ¬ 
ten  with  “malice”  to  be  able  to  win  a  libel 
suit.  Senate  Bill  1519  was  introduced  in 
the  state  legislature  in  June  1982 — just 
one  month  after  former  state  Senator 
Joseph  Maressa  lost  his  libel  case  against 
New  Jersey  Monthly.  The  lawyers  for 
Maressa  claimed  they  needed  and  had  a 
right  to  know  how  the  magazine  put 
together  a  story  that  claimed  the  senator 
was  one  of  the  state’s  worst  legislators. 
The  court  ruled  the  Shield  Law  prevented 
such  disclosures. 

If  the  law  is  changed  it  may  cause  pro¬ 
blems  for  reporters  across  the  country. 
Twenty-six  states,  including  Alaska, 
California,  Montana,  New  York,  Penn¬ 
sylvania,  and  Oregon  have  Shield  Laws 
to  prevent  a  reporter  from  being  forced — 
via  incarceration — to  testify  about 
information  collected  for  a  story. 

Of  the  existing  Shield  Laws,  most  are 
worded  similarly  to  New  Jersey’s.  A 
change  in  the  one  law  may  trigger  a  chain 
reaction.  The  media  already  has  to  worry 
about  huge  million  dollar  libel  suits. 
Reporters  and  publishers  may  also  have 
to  reveal  everything  they  know  about  any 
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subject  everytime  someone  is  willing  to 
pay  a  libel  suit  filing  fee. 

A  second  change  before  the  state  legisl¬ 
ature  would  strip  a  reporter  of  his  court 
Shield  anytime  he  or  she  goes  undercover 
or  is  an  eyewitness  to  a  crime. 

Assembly  Bill  97  removes  “News¬ 
paperman’s  privilege”  to  refuse  to  testify 
whenever  a  reporter  does  not  identify 
himself  to  a  source  as  a  journalist.  The  bill 
also  states  a  reporter  can  be  compelled  to 
testify  to  any  “acts”  he  or  she  saw  or 
participated  in. 

A  third  proposed  change  introduced  at 
the  beginning  of  1982  would  broaden  the 
Shield  Law  to  cover  high  school  students 
working  on  a  school  approved  paper. 

Senate  Bill  206  was  introduced  after  a 
principal  and  the  advisdor  to  the  school 
paper  were  almost  jailed  in  March  1981. 
The  two  Millville  High  School  employees 
refused  to  reveal  a  source  and  the  name  of 
a  student  who  had  written  an  explosive 
story  about  the  “Candyman,”  an  alleged 
drug  pusher  at  the  school. 

The  court  ruled  the  high  school  paper 
did  not  meet  the  requirements  of  the 
Shield  Law  to  be  considered  part  of  the 
protected  media.  The  paper  was  not  for 
sale  to  the  general  public. 

At  least  three  other  people  have  tested 
the  effectiveness  of  the  Garden  State 
Shield  Law.  Peter  J.  Bridge  spent  20  days 
in  jail  for  refusing  to  answer  five  of  appro¬ 
ximately  50  questions  asked  him  by  a 
grand  jury.  Bridge  had  written  a  story 
about  an  alleged  bribery  of  a  city  official 
in  Newark  for  the  now  defunct  Newark 
(N.J.)  Evening  News.  In  the  story.  Bridge 
identified  his  source,  by  name,  as  the  per¬ 
son  who  was  offered  a  bribe. 

New  Jersey’s  law  contains  a  waiver 
which  states  that  if  you  reveal  part  of  the 
confidential  information,  like  the 
source’s  name,  all  the  information  is  no 
longer  protected. 

Myron  A.  Farber,  New  York  Times 
reporter,  spent  40  days  in  jail  for  refusing 
to  turn  over  his  complete  file  about  Doc¬ 
tor  “X”  who  allegedly  killed  several 
patients  with  curare.  The  doctor's  law¬ 
yer  said  they  had  a  right  to  the  file  under 
the  Sixth  Amendment  which  guarantees 
the  rights  of  the  accused. 

After  each  reporter  was  jailed,  the 
Shield  Law  was  revised.  In  May  1980,  a 
Shrewsbury  (N.J.)  Daily  Register  repor¬ 
ter,  Robin  Goldstein,  was  forced  to  test 
the  existing  Shield  Law  when  a  court 
ordered  her  to  turn  over  a  letter  she 
received  from  a  government  witness  in  a 
murder  and  racketeering  trial.  She  re¬ 
fused.  The  Shield  Law  worked.  Gold¬ 
stein,  who  now  works  for  the  Ashury 
Park  Press,  stayed  out  of  jail. 


Stores  offered 
reduced  ad  rates 
to  help  needy 

The  four  daily  Rowley  Publications’ 
newspapers  in  Lake,  Geauga  and  Ashta¬ 
bula  counties  in  Ohio  started  to  offer 
(November  1 1)  a  “Helping  Hand”  to  the 
temporarily  unemployed  over  the  holi¬ 
days  with  discount  advertising  for  mer¬ 
chants  willing  to  pass  the  discounts  on  to 
the  consumer. 

Contract  advertisers  received  a  per¬ 
centage  discount  on  their  current  rate  by 
giving  unemployed  persons  a  break  on 
retail  prices.  First-time  advertisers  got  a 
1 3-week  contract  at  a  reduced  rate  for  the 
duration  of  the  campaign,  said  Dottie 
Rowley,  promotion  director.  Each  ad 
included  a  “Helping  Hand”  logo. 

There  is  no  stipulation  on  the  amount  of 
discount  the  advertiser  chooses,  Mrs. 
Rowley  said.  She  said  unemployed 
customers  were  asked  to  provide  proof  of 
unemployment  such  as  a  certification 
card  from  the  Ohio  Bureau  of 
Employment  Services. 

Each  week,  the  newspapers  will  carry  a 
full-page  ad  listing  all  participating  mer¬ 
chants  at  no  cost  to  advertisers,  she  said. 
Professionals  and  organizations  that  do 
not  advertise  for  ethical  reasons  will  be 
included  in  this  list  free  of  charge,  Mrs. 
Rowley  said. 

Each  participant  received  two  11x17- 
inch  “Helping  Hand”  posters  to  display 
on  his  or  her  premises. 

“A  lot  of  people  are  hard  pressed  for 
necessities,  let  alone  Christmas  gifts,” 
Mrs.  Rowley  said.  “This  is  an  effort  to 
help  these  people  out.” 

As  of  September,  unemployment  is 
19.5%  in  Ashtabula  County,  13.6%  in 
Lake  and  8.4%  in  Geauga,  according  to 
the  OBES. 

To  do  their  part,  Mrs.  Rowley  said  the 
Lake  County  Telegraph,  Ashtabula  Star 
Beacon,  Conneaut  News  Herald  and 
Geauga  Times-Herald  will  offer  a  “Help¬ 
ing  Hand  ’  discount  to  their  readers. 


John  A.  Park  Jr. 
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EDITOR  &  PUBLISHER  for  January  8.  1983 


Synonym:  publicize,  ballyhoo, 
tell,  air,  feature 


However,  Editor  &  Publisher  is  now  giv¬ 
ing  you  a  great  opportuniw.  It’s  the 
annual  INAME*  Newspaper  Advertising 
issue,  coinciding  with  the  INAME 
convention  in  Las  Vegas.  It’s  the  year’s 
biggest,  most  important  meeting  of 
newspaper  ad  men,  national  reps, 
and  agenc}^  executives. 

E&P’s  INAME  issue  will  be  distributed  at 
the  convention. 


Easier  said  than  effectively  done. 


This  is  the  edition  that  also  includes  the 
winners  of  the  National  Retail  Merchants 
Awards  (NoRMA)  for  best  newspaper 
retail  ads  of  1982.  So,  use  E&P  to  kick  off 
your  1983  selling  with  high  visibility' 
throughout  the  entire  new'spaper  and 
advertising  held. 


An  ad  in  this  special  E&P  issue  provides 
exposure  with  top  retail  and  chain  stores 
as  well  as  national  advertisers  and  their 
agencies.  Promote  your  new'spaper  and 
your  newspaper’s  image  by  advertising 
in  Editor  &  Publisher’s  1983  INAME 
Newspaper  issue. 

Deadlines:  Space  Reserv'ationsjan.  12 
Copy  Deadline  Jan.  14 


Issue  Date:  Jan.  22 

Advertising  Rates:  Full-page,  $1850; 
two-thirds  page,  $1440,  one-half  page, 
$1090,  one-third  page,  $780. 
Four-color  page:  $2760,  Two-page 
spread  $5020  ...  or  your  E&P  Contract 
Rate  applies.  See  Rate  Card  for  details. 

*  International  Neu  'spaper  Adi  ertising  and 
Marketing  Executii  es 


Advertise 


©  Gordon  Baer 

A  salute  to  fine  work. 

And  fine  art. 

This  picture  is  part  of  Cincinnati  photographer  Gordon  Baer’s 
photo  essay  called  “Vietnam;  the  Battle  Comes  Home.’’  The 
photos,  shown  as  part  of  the  national  salute  to  Vietnam  veterans, 
earned  Baer  the  prestigious  World  Understanding  Award. 

The  day  after  the  veterans’  salute  in  Washington,  Baer 
received  yet  another  award  for  his  work;  The  Cincinnati  Post- 
Corbett  Award  for  best  visual  artist  of  1982. 

The  Post  has  sponsored  the  Post-Corbett  Awards,  named  in 
honor  of  a  local  art  patron,  for  eight  years.  The  awards  recognize 
outstanding  contributions  to  Cincinnati’s  cultural  life  by  artists, 
writers,  performers,  arts  organizations,  volunteers  and 
businesses. 

Cincinnatians  pride  themselves  on  the  breadth  and  vitality  of 
the  arts  in  their  city.  Thanks  to  the  Post-Corbett  Awards, 

Cincinnati  has  a  way  to  honor  the  best  of  the  best. 


The  Cincinnati  Post 

A  Scripps-Howard  Newspaper 


